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lOURNALlSTS  ON  lOURNALlSM 


“My  proudest  moments  in  journalism  have  not  been  the  days 
I’ve  had  a  fiont-pa^  byline  for  a  big  political  piece.  It’s  been  the 
times  my  stories  gave  a  voice  to  people  who  had  none:  America’s 
recent  immigrants.  ■  Writing  about  immigration  is  not  a  favorite 
topic  for  many  journalists.  It’s  too  conplex;  it  ruffles  too  many  feathers. 
Some  say  ‘these  people  don’t  read  newspapers;  they  don’t  speak 
English;  nobody  cares  about  these  people!  I  don’t  buy  any  of  that 
and  I  don’t  think  our  readers  do  either.  As  a  curious  journalist,  I’m 
fesdnated  with  how  immigrants  are  charging  the  texture  of  American 
life  and  redefining  the  “typical”  American.  ■  They  tell  us  what  it 
means  to  learn  a  new  culture,  a  new  language,  a  new  job,  finding 
our  way  in  a  new  life.  By  learning  about  immigrants,  we  learn  old 
values  and  lessons  that  sometimes  get  buried.  Immigrants  -  the 
newest  Americans  -  are  telling  us  what  it  means  to  be  an  American. 
Sometimes  we  forget!’ 

Dawn  garcia.  projects  reporter 

John  S.  Knight  Fellow,  1991-92 
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WHOLESALE  PHOTOGRAPHIC  SUPPLIES 


451  SOUTH  JEFFERSON  STREET 
ORANGE,  NEW  JERSEY  07050  -  1292 
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ARE  YOU  TIRED? 

TIRED  OF  HIGH  PRICES. 

TIRED  OF  BACK  ORDERS. 

TIRED  OF  SHIPPING  DELAYS. 

TIRED  OF  SEARCHING  FOR  PHOTO  SUPPLIES. 
TIRED  OF  POOR  SERVICE. 


IF  YOU  ARE  REALLY  TIRED: 

THEN  BUY  FROM  UNIQUE  PHOTO,  THE 
#1  PHOTOGRAPHIC  WHOLESALER  FOR  45  YEARS. 

WE  HAVE  THE  LOWEST  PRICES,  WE  SHIP  WITHIN  24  HOURS, 
WE  CARRY  A  LARGE  SELECTION  OF  PRODUCTS,  AND  WE 
PROVIDE  COURTEOUS  AND  EPHCIENT  CUSTOMER  SERVICE. 
CALL  TOLL  FREE  1-800-631-0300,  FOR  OUR  FREE  CATALOG. 
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The  walls  have  fallen. 

Spirits  are  rising. 

Freedom  is  on  the  march 
around  the  world. 

“USA!  USA!”  cheered 
300,000  Albanians 
as  Secretary  of  State 
James  Baker  proclaimed 
the  global  keynote 
for  the  celebration 
of  USA’s  independence: 
“Freedom  works!” 

The  USA  exports  everything 
from  food  to  fashion  to  films. 
But  our  most  precious 
product  at  home  and  for 
export  is  our  freedom. 

Made  in  the  USA. 

Essential  for  a  free  world. 
Born  on  the  Fourth  of  July. 


Freedom  yihrks! 


Free  Press. 

Free  Speech. 

Free  Spirit. 

They  make  freedom  work. 
And  they  are  the 
newly  established  goals  of 
The  Freedom  Forum. 

Free  spirit  is  the  seed  that 
has  sprouted  new 
democratic  ideals  abroac. 
And  the  nourishment 
for  treasured  and  traditional 
freedoms  at  home. 

The  Freedom  Forum. 
Created  as  a  foundation  by 
Frank  E.  Gannett  in  1935. 
Reborn  on 

the  Fourth  of  July  1991 . 

And  rededicated  to 
helping  make  freedom  work 
and  ring  around  the  world. 


For  a  copy  of 
Secretary  of  State 
James  Baker’s 
speech  at  the  inaugural 
event  of  The  Freedom  Forum, 


please  write  to: 


FREEDOM  FORLM 


FR=s  PRsSS.  FR==  SP==CH.  FRSS  SPIRIT 


The  Freedom  Forum 
1101  Wilson  Boulevard 
Arlington,  Virginia  22209 
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AUGUST 

23- 25— PhotoPro  Professional  Photography  Trade  Show  and  Conference, 

Hyatt  Regency  Hotel  Crystal  City,  Arlington,  Va. 

27-29 — World  Conference  on  Incoming  Call  Center  Management,  Royal 
York  Hotel,  Toronto,  Canada. 

SEPTEMBER 

12-14 — Mid-America  Newspaper  Conference,  Holiday  Inn/Lake  of  the 
Ozarks,  Osage  Beach,  Mo. 

12- 14 — Michigan  Press  Association,  Annual  Display  Advertising  Confer¬ 

ence,  Sylvan  Resort,  Gaylord,  Mich. 

13- 15 — Freedom  of  Information  Foundation  ot  Texas,  Freedom  of  Informa¬ 

tion  Assembly,  Radisson  Plaza  Hotel  at  Austin  Centre,  Austin,  Texas. 
13-14— Missouri  Circulation  Management  Association  Convention,  Adams 
Mark,  Kansas  City,  Mo. 

18- 20 — Interstate  Advertising  Managers  Association  Meeting,  Holiday  Inn, 

Frederick,  Md. 

19- 21— Missouri  Press  Association  Annual  Convention  and  Trade  Show, 

Holiday  Inn  Executive  Center,  Columbia,  Mo. 

19- 21— Southern  Circulation  Managers  Association,  Fall  Convention,  Hilton 

Hotel,  Daytona  Beach,  Fla. 

24- 27— National  Conference  of  Editorial  Writers,  Annual  Conference,  Little 

America  Hotel,  Salt  Lake  City,  Utah. 

24 — American  Advertising  Federation,  Advertising  Law  &  Business  Con¬ 
ference,  Parker-Meridien  Hotel,  New  York  City. 

24- 25— American  Newspaper  Publishers  Association,  Newsprint  and  Materi¬ 

als  in  the  Pressroom  Symposium,  Hyatt  Regency  O’Hare,  Chicago, 
III. 

25- 27 — American  Newspaper  Publishers  Association/Newspaper  Advertis¬ 

ing  Bureau/Libel  Defense  Resource  Center  Libel/Privacy  Confer¬ 
ence,  Hyatt  Regency,  Reston,  Va. 

25- 28 — National  Newspaper  Association,  Annual  Convention  and  Trade 

Show,  Excelsior  Hotel,  Little  Rock,  Ark. 

26- 28 — New  Jersey  Press  Association,  Annual  Fall  Meeting  and  Convention, 

Warren  Hotel,  Spring  Lake,  N.J. 

26-28 — Florida  Newspaper  Advertising  and  Marketing  Executives,  Fall  Sales 
Program,  South  Seas  Plantation,  Captiva  Island,  Fla. 

27-10/1 — Western  Classified  Advertising  Association,  Annual  Conference, 
Loew's  Ventana  Canyon  Resort,  Tuscon,  Ariz. 

29-10/2 — International  Newspeiper  Marketing  Association,  Eastern  Region 
Meeting,  Vista  International  Hotel,  Pittsburgh,  Pa. 

Seminars/ Workshops/Clinics 

AUGUST 

25-28— American  Press  Institute,  Reporters  Workshop,  Kellogg  West  Center 
for  Continuing  Education,  Pomona,  Calif./Harley  Hotel,  Columbus, 
Ohio. 

SEPTEMBER 

8-13— “Media  Criticism:  Watching  the  Watchdogs,”  Poynter  Institute,  St. 
Petersburg,  Fla. 

10-13 — American  Newspaper  Publishers  Association,  Leadership  in  Opera¬ 
tions  Workshop,  Adam's  Mark  Hotel,  Houston,  Texas. 

15-21— American  Press  Institute,  City  and  Metro  Editors  Seminar,  API  Head¬ 
quarters,  Reston,  Va. 

19— New  England  Newspaper  Association,  Labor  and  Employment  Law 
Workshops,  Sheraton  Tara  Hotel,  Framingham,  Mass. 

20- 22— Mid  America  Press  Institute,  “Better  Writing  for  All  Sections”  Semi¬ 

nar,  Radisson  Plaza  Hotel,  Indianapolis,  Ind. 

20-22— Foundation  for  American  Communications  (FACS),  “The  Economics 
and  Ethics  of  Health  Care,”  University  of  North  Carolina,  Chapel  Hill. 
22-24 — American  Newspaper  Publishers  Association,  Multicultural  Manage¬ 
ment  Workshop,  Hyatt  Regency,  Fort  Worth,  Texas. 

22-25 — American  Newspaper  Publishers  Association,  Leadership  in  Adver¬ 
tising  Workshop,  Palmer  House,  Chicago,  III. 

22-28 — American  Press  Institute,  Advertising  Executives  Seminar,  API 
Headquarters,  Reston,  Va. 

25-27— Graphic  Services  +  Seminars,  Desktop  Design  and  Production  for 
Flexo  Label  Printers,  Tintype  Tech,  San  Luis  Obispo,  Calif. 
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The  4th  Estate 

By  Doug  Borgstedt 


About  Awards 


AEJMC  Bill  of  Rights  contest.  Traci  Carr,  a  graduating 
senior  at  Lawrence  (Kan.)  High  School,  has  won  first 
place  in  the  Association  for  Education  in  Journalism  and 
Mass  Communication’s  Bicentennial  of  the  Bill  of  Rights 
Writing  Contest. 

Carr’s  column,  “Censorship  only  fuels  sensitive 
issues,”  appeared  in  Budget,  the  school’s  student  newspa¬ 
per.  Carr  and  her  newspaper  adviser,  Cheryl  Attebury, 
will  both  receive  expense-paid  trips  to  the  1991  AEJMC 
convention  in  Boston. 

Other  national  winners  include;  Jenny  Bishop, 
Lawrence  Central  High  School,  Indianapolis,  Ind.  —  sec¬ 
ond  place;  Joel  Blumenthal  Finkelstein,  Cheltenham  High 
School,  Wycote,  Pa.  —  third  place;  Alexander  Castle, 
Towson  (Md.)  High  School  —  fourth  place;  and  Mike 
Griffin,  Kirkwood  (Mo.)  High  School  —  fifth  place. 

ANPA  Foundation  Minority  Fellowships.  The  American 
Newspaper  Publishers  Foundation  Minority  Fellowships 
have  been  awarded  to  13  newspaper  employees.  The 
fellowships  cover  expenses  for  travel,  lodging  and 
registration  fees  at  training  sessions. 

Winners  are;  Vanita  Morgan,  paperhandler  foreman  for 
the  Washington  Post  ;  Maria  Chavoya,  editor  of  the  Yuma 
(Ariz.)  Daily  Sun;  Stanford  Chen,  Sunday  Forum  editor 
for  The  Oregonian  of  Portland,  Ore. ;  Joseph  Scott  Franco, 
editor  in  chief  of  the  Santa  Clarita  (Calif.)  Signal;  Sophia 
Mei  Huang,  community  editor  for  the  Palestine  (Texas) 
Herald-Press;  Roberto  M.  Sanchez,  photographer  at  the 
Waco  (Texas)  Tribune-Herald;  Michel  Marriott,  reporter 
for  the  New  York  Times;  Rogelio  Cordero,  circulation 
zone  manager  for  the  Statesman-Journal  of  Salem,  Ore.; 
Kathy  Wiley,  staff  artist  for  The  Dispatch  of  Lexington, 
N.C.;  Wanda  Cottrell,  circulation  supervisor  at  the  Har¬ 
lan  (Ky.)  Daily  Enterprise;  Jun  Yu,  business  editor  at  the 
News-Sentinel  of  Fort  Wayne,  Ind.;  Christian  Hendricks, 
marketing  services  director  at  the  Observer-Dispatch  in 
Utica,  N.Y.;  and  Elisha  Rocha,  reporter  for  the  Modesto 
(Calif.)  Bee. 
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IN  BRIEF 


What  a  day 
at  the  races 

For  Chicago  Tribune  handicapper 
Dave  Surico,  Aug.  3  at  the  Arlington 
International  Racecourse  was  a  good 
day  at  the  races,  indeed. 

Surico’s  published  selections  won 
10  of  the  1 1  races.  Ironically,  his  only 
wrong  selection — the  horse  ran 
third  —  was  in  the  first  race. 

So,  the  Tribune  reported,  if  a  bettor 
had  put  $2  on  Surico’s  selection  for 
the  second  race  and  parlayed  earnings 
on  each  of  the  handicapper’s  picks, 
the  bettor  would  have  cantered  out  of 
the  part  with  $19,764. 

Oh — and  900. 

Surico  was  particularly  hot  in  the 
fifth  race,  picking  all  seven  horses  in 
their  exact  order  of  finish. 

The  Tribune  quoted  Joe  Argella, 
the  legendary  Associated  Press  racing 
writer  who  has  been  handicapping 
Chicago  tracks  for  30  years,  as  saying 
the  feat  was  unprecedented  in  Chi¬ 
cago  handicapping. 

Pee-wee  hush 
deal  rejected 

An  attorney  for  actor  Paul  Reu¬ 
bens,  better  known  as  Pee-Wee  Her¬ 
man,  tried  to  silence  the  Sarasota 
(Fla.)  Herald-Tribune  by  offering  a 
deal  after  his  client  was  arrested  for 
allegedly  masturbating  in  an  adult 
theater  July  26. 

Dan  Dannheisser  called  Herald- 
Tribune  executive  editor  Diane  H. 
McFarlin  at  her  home  the  day  after 
the  incident  to  request  that  the  news¬ 
paper  not  report  the  arrest.  He 
explained  that  it  would  ruin  Reuben’s 
career,  according  to  McFarlin. 

“I  explained  to  him  that  we  don’t 
withhold  information  just  because 
someone  is  a  celebrity,”  she  told 
E&P. 

Dannheisser  then  told  McFarlin  he 
would  arrange  for  Reubens  to  per¬ 
form  a  benefit  show  for  the  paper  if  it 
killed  the  story.  McFarlin  refused, 
telling  the  attorney  she  found  the  offer 
“offensive.” 

He  apologized,  and  said  he  under¬ 
stood  the  paper’s  position,  according 
to  McFarlin. 

“He  just  wanted  to  appeal  to  our 
good  nature,  I  guess,”  she  said. 

Reubens  reportedly  had  made  a 
similar  offer  to  Sarasota  police  offi¬ 
cials  the  night  he  was  arrested,  also 
with  no  success. 


The  arrest,  which  was  widely  publi¬ 
cized,  prompted:  CBS  to  cancel 
reruns  of  Reubens’  popular  Saturday 
morning  children’s  program,  Disney 
to  stop  showing  a  film  narrated  by 
Reubens  at  one  of  its  Florida  attrac¬ 
tions  and  retail  stores  to  remove  Pee- 
wee  Herman  dolls  from  the  shelves. 

Newspapers  and  broadcasters  of¬ 
fered  suggestions  on  how  to  explain 
the  news  to  children. 

The  actor,  who  has  denied  any 
wrongdoing,  was  scheduled  to  be 
arraigned  Aug.  9. 

—  Tony  Case 

Gov.  vetoes  secrecy 

Gov.  Michael  N.  Castle  of  Dela¬ 
ware  has  vetoed  a  bill  that  would  have 
allowed  courts  to  withhold  from  the 
media  names  of  witnesses. 

The  bill  was  unanimously  approved 
in  both  houses  of  the  General 
Assembly  despite  protests  by  the 
state’s  two  daily  newspapers,  the 
Delaware  State  News  of  Dover  and 
the  News  Journal  of  Wilmington. 

Castle  had  been  expected  to  sign 
the  bill,  but  refused,  noting  that  pro¬ 
tection  for  witnesses  is  already  pro¬ 
vided  for  in  the  state’s  constitution. 

“What  a  great  surprise  this  was,” 
State  News  president  and  publisher 
Judith  Roales  said.  “The  First 
Amendment  must  have  a  guardian 
angel  somewhere  in  Castle’s  camp  of 
advisers.” 

Apology  owed 

The  British  Columbia  Press  Coun¬ 
cil  has  decided  that  The  Province  of 
Vancouver  owes  free-lance  journalist 
Rick  Ouston  an  apology  because  of  a 
critical  opinion  piece  written  by  edi¬ 
tor  in  chief  Brian  Butters.  The  Coun¬ 
cil  was  unable  to  determine  whether 
or  not  Ouston’s  professional  reputa¬ 
tion  had  been  “trashed,”  as  he  had 
claimed. 


Bee  scholarships 

The  Sacramento  Bee  recently 
awarded  17  $  1 ,000  scholarships  to  out¬ 
standing  minority  and  community 
college  students. 

Twelve  students  received  scholar¬ 
ships  intended  to  encourage  young¬ 
sters  to  remain  in  school  and  to  assist 
post-secondary  students  taking 
courses  leading  to  a  career  in  mass 
media.  Five  community  college  stu¬ 
dents  received  scholarships  to  assist 
them  in  achieving  journalism  degrees. 


Bets  off  for 
press  corps 

A  reporters’  nickel-a-bet  poker 
game  in  California  Gov.  Pete  Wil¬ 
son’s  outer  office  just  wasn’t  in  the 
cards,  according  to  a  San  Jose  Mer¬ 
cury  News  story. 

The  game  was  started  to  relieve  the 
boredom  while  Wilson’s  recent  down- 
to-the-wire  budget  meetings  dragged 
on  inside. 

Reported  the  Mercury  News: 

“A  few  legislative  press  secretaries 
joined  in.  Cameramen  good-natured¬ 
ly  took  videos.  Wilson’s  press  staff 
laughed  it  up. 

“Then  came  the  spoilsport:  One  of 
the  state  police  officers  assigned  to 
Wilson’s  protective  unit  strolled  by, 
spotted  money  on  the  table  and  shyly 
suggested  he  could  arrest  everyone 
for  gambling.” 

Within  an  hour,  the  story  said,  the 
word  came  from  Wilson’s  office:  “No 
more  anteing  up  in  the  governor’s 
office.  When  last  spotted,  the  Front 
Pagers  were  playing  with  paper 
clips.” 

— M.L.  Stein 

Minority  program 
set  for  Florida 

The  Tampa  (Fla.)  Tribune  and  the 
University  of  South  Florida  will 
launch  a  program  next  spring  to 
increase  cultural  diversity  in  U.S. 
newsrooms,,  the  newspaper  has  an¬ 
nounced.  The  program  provides  10 
weeks  of  classroom  instruction  and 
work-related  experience  for  several 
students  from  Florida  universities. 


Merger  set 

The  News  and  Courier  and  Evening 
Post  of  Charleston,  S.C.,  will  be  con¬ 
solidated  into  one  morning  paper 
called  the  Post  and  Courier,  effective 
Oct.  1. 

Patriot  Ledger 
carries  USA 
Weekend 

The  Patriot  Ledger  of  Quincy, 
Mass.,  will  distribute  the  magazine 
insert  USA  Weekend  in  its  Sunday 
editions  beginning  Sept.  7,  according 
to  USA  Weekend. 
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THE  FOURTH  ESTATE 

Robert  U.  Brown,  President  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


Doom  and  gloom 

When  we  read  that  Cathleen  Black,  president  and  CEO  of  the 
American  Newspaper  Publishers  Association,  had  told  400  newspa¬ 
per  marketers  attending  the  midyear  sales  conference  of  the  Interna¬ 
tional  Newspaper  and  Advertising  Marketing  Executives  in  Mon¬ 
terey,  Calif, ,  there  must  be  an  end  to  the  “doom  and  gloom  press,”  we 
almost  shouted:  “She’s  singing  our  song!” 

Following  the  ANPA  convention  in  Vancouver  an  E&P  editorial 
was  titled:  “Doom  the  gloom.”  It  was  based  on  “some  optimism”  we 
had  noted  at  the  conference  that  there  is  hope  for  the  future  of 
newspapers. 

Without  mentioning  names,  Ms.  Black  was  referring,  we  feel  sure, 
to  some  newspapers  that  have  not  been  able  to  resist  emphasizing  the 
bad  news  about  the  newspaper  business — almost  in  self-justification 
about  their  own  linage  and  profit  decline.  Some  editors  seem  eager  to 
publish  bad  news  about  their  industry  to  show  their  objectivity.  It 
has  always  been  so.  We  don’t  mean  that  editors  should  suppress  such 
news  about  their  business,  but  in  the  last  year  or  two,  in  our  opinion, 
it  has  been  overdone  repeatedly.  It  has  put  before  readers  an  accent 
on  the  negatives  and  ignored  the  positives. 

An  important  positive,  as  Ms.  Black  explains,  is  plans  of  the 
newspaper  industry  to  spend  nearly  $1.6  billion  on  new  equipment 
and  plant  expansion  this  year  which  matches  their  all-time  record  for 
such  annual  expenditures.  There  are  signs  the  recession  may  be 
turning  around  and  this  is  concrete  evidence  that  industry  leaders 
have  confidence  in  the  future  of  newspapers. 

Newspapers  are  still  the  Number  One  Medium  and  will  continue  to 
be  so.  Let’s  talk  positively  about  them. 

Sunshine  on  campus 

The  reversal  by  the  U.  S.  Department  of  Education  of  its  stance  on 
the  release  of  campus  crime  records  is  a  major  victory  not  only  for  the 
student  press  but  for  the  press  at  large  and  the  public. 

The  department  was  defying  a  ruling  by  a  U.S.  district  judge 
opening  up  campus  crime  records  that  had  been  bottled  up  by  the 
Buckley  Amendment  under  threat  of  losing  federal  funding  for  iden¬ 
tifying  students.  Threatening  to  challenge  the  court  ruling,  the  de¬ 
partment  had  sent  warnings  to  15  colleges  which  had  been  routinely 
opening  campus  crime  reports  to  student  newspapers. 

Secretary  of  Education  Lamar  Alexander  now  acknowledges  that 
the  Buckley  Amendment  “makes  no  sense.  The  federal  government 
shouldn’t  keep  colleges  from  making  campus  crime  information  avail¬ 
able  to  students  and  their  families.  I  don’t  think  Congress  ever 
expected  that,” 

We  don’t  think  so,  either,  and  Secretary  Lamar  Alexander  should 
do  what  the  executive  director  of  the  Student  Press  Law  Center 
suggests:  Absent  a  chance  that  Congress  will  pass  corrective  legisla¬ 
tion  before  the  next  school  year,  the  department  should  advise  all 
colleges  and  universities  of  the  new  policy,  assuring  them  they  will 
not  lose  funding  if  they  release  campus  crime  records. 
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EDITOR  &  PUBLISHER  for  August  17,  1991 


Letters  to  the  Editor 


Defends  statements  on  contracts 


The  March  2  article  reporting  my 
speech  about  IRS  employment  tax 
audits  to  the  annual  convention  of  the 
California  Newspaper  Publishers 
Association  provoked  an  interesting 
and  well-taken  letter  from  Mr.  Mitch¬ 
ell  Newman,  printed  in  your  June  22 
edition.  He  is  absolutely  right  that 
there  is  no  “ironclad”  contract  that 
can  assure  that  independent  delivery 
agents  will  not  be  reclassified  by  tax 
auditors  as  employees. 

1  made  that  same  point  in  my 
speech.  The  form  of  contract,  how¬ 
ever,  can  certainly  make  a  difference. 


Corrections 

Newspeople  in  the  News,  July  27, 
1991,  incorrectly  reported  the  job  title 
at  the  Baltimore  Sun  of  Kathryn 
Christensen,  formerly  a  senior  pro¬ 
ducer  at  ABC  News.  She  was  named 
the  Sun's  managing  editor.  Likewise, 
in  the  April  20  issue,  a  story  on  the 
Newspaper  Advertising  Bureau  hir¬ 
ing  an  ad  agency  gave  the  incorrect 
title  for  Diane  Zinda  at  the  Sun.  She  is 
senior  vice  president  of  advertising. 
Also  the  paper’s  John  Franz  was 
incorrectly  titled  in  a  story  July  13.  He 
is  national  advertising  manager. 


NEWSPAPERDOM® 

50  years  ago  .  .  . 

Eight  “regulars”  of  the  White 
House  press  corps  cooled  their  heels 
in  Swamscott,  Mass.,  for  several  days 
while  President  Roosevelt  sup¬ 
posedly  was  on  a  cruise  along  the 
New  England  coast.  The  White  House 
announced  in  Washington  later  that 
the  President  and  Winston  Churchill 
had  met  for  a  conference  on  the 
cruise. 

*  *  * 

The  advertising  agency  BBD&O 
expressed  pleasure  with  the  results  of 
Navy  recruiting  ads  it  had  placed  in 
newspapers  in  Iowa,  Indiana  and  Mis¬ 
souri,  and  announced  it  was  extending 
the  campaign  to  Kansas,  Kentucky 
and  Nebraska. 

*  * 

The  second  National  Newspaper 
Week  is  announced  for  Oct.  1-8.  The 
observance  which  was  started  in  sev¬ 
eral  states  in  1931  became  a  national 
event  in  1940. 

From  Editor  &  Publisher 
August  17,  191tl 


As  your  March  2  article  stated,  among 
other  things  I  stressed  in  my  speech 
was  that  a  delivery  contract  should  be 
comprehensive  and  that  its  terms 
should  coincide  exactly  with  actual 
operations.  Although  it  may  be  neces¬ 
sary  to  report  to  the  courts  to  chal¬ 
lenge  an  IRS  employment  tax  asses- 
ment,  I  believe  that  a  publisher  armed 
with  the  right  evidence  can  sustain  the 
independent  status  of  delivery  agents 
notwithstanding  the  contrary  factors 
accurately  described  in  Mr.  New¬ 
man’s  letter. 

As  he  says,  in  the  interest  of  raising 
revenue  the  IRS  has  definitly  made  it 
difficult  for  publishers  and  distribu¬ 


tors.  In  response,  publishers  should 
do  more  than  join  Mr.  Newman  in 
supporting  amnesty  against  back 
taxes  and  penalties.  If  distribution 
through  independent  contractors  is 
necessary  for  newspapers  to  com¬ 
pete  effectively  with  other  news  and 
advertising  media,  publishers  must 
fight  employment  tax  assessments 
rather  than  conceding  the  issue,  and 
publishers  should  lobby  as  an  indus¬ 
try  for  evenhanded  rules. 

John  M,  Ross 

(Ross  is  associated  with  the  law  firm 
of  Cooper,  White  &  Cooper  in  San 
Francisco.) 


The  throwaway  people 


We  are  the  throwaway  people. 

We  are  40,  50,  even  60.  We  have 
toiled  successfully  in  the  newsrooms 
of  the  American  new  spaper  industry 
for  10,  20  years  or  more.  We  report 
the  news.  We  write  everything  from 
obits  to  front-page  features.  We  are 
not  page  designers  or  computer  oper¬ 
ators.  We  do  not  process  words.  We 
write,  because  thoughtfully  written 
words  possess  a  singular  power.  We 
love  our  work  and  wield  no  power 
over  others.  Our  highest  master  is  the 
truth  as  we  are  allowed  to  see  it. 

But  we  are  the  throwaway  people. 
We  are  not  allowed  to  do  our  work. 


Chain  ownerships,  regularly  shifting 
managements,  and  publishers  in  their 
30s  now  toss  us  aside  in  favor  of  work¬ 
ers  the  ages  of  our  children. 

We  see  this  next  generation  of 
“reporters”  being  molded  by  our 
juniors  who  serve  the  moneyed  inter¬ 
ests  first  and  the  news  second.  When 
the  story  goes  beyond  the  bland,  they 
edit  it  out  beforehand  or  apologize  in 
public. 

As  our  newspapers  became  tri¬ 
umphs  of  form  over  content,  some  of 
us  quit  in  disgust.  High  on  the  sal¬ 
ary  scale  and  with  knowledge  equal- 
(Continued  on  page  44) 


2,000  NYT  GRAPHICS. 
ONE  DIAL-UP  LIBRARY. 

Our  new  electronic  archive,  free 
to  clients  of  The  New  York 
Times  Computer  Graphics 
Service,  offers  more  than  2,000 
graphics.  They  range  from 
general  news,  weather  and 
business  to  lifestyle,  sports  and 
science  —  not  to  mention  a 
wealth  of  useful  maps  and  icons. 

For  more  information  call 
Peter  Trigg  or  Peggy  Walsh,  The 
New  York  Times  News  Service, 
at  212-556-1927. 
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Color  is  defined  as  a  phenomenon  of  light  or  visual  perception 
that  enables  one  to  differentiate  otherwise  identical  objects. 

Editor  &  Publisher  is  a  phenomenon  of  magazines  which  enables  readers  to  keep  up  to  date 
about  the  goings  on  of  the  newspaper  business.  In  our  September  28th  issue 
our  pages  will  radiate  with  editorial  on  the  effectiveness  of  color  in  advertising, 
new  techniques  for  color  printing,  case  histories  and  more. 

Don’t  be  left  out  in  the  dark. 

Place  your  ad  in  Editor  &  Publisher's  special  color  issue  today. 
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Oakland  Tribune  survives  crises  as 

Gannett  Co.,  Freedom  Forum  come  through  for  financially  troubled  paper 


By  M.  L.  Stein 

Only  a  few  hours  before  the  debt- 
ridden  Oakland  Tribune  was  slated  to 
die,  publisher  Robert  C.  Maynard 
announced  he  had  reached  an  agree¬ 
ment  with  Gannett  Co.  Inc.  allowing 
the  paper  “to  become  healthy  and 
grow.” 

As  staff  members  cheered,  May¬ 
nard  told  a  packed  press  conference 
Aug.  14,  “The  Oakland  Tribune  is 
here  to  stay  and  it  wiU  remain  owned 
and  operated  by  the  Maynard  fam¬ 
ily.” 

The  announcement  saved  600  jobs 
and  kept  alive  the  nation’s  only  metro 
daily  owned  and  operated  by  an  Afri¬ 
can-American  family.  The  staff 
reacted  with  elation  and  relief.  Staff¬ 
ers  popped  champagne  bottles. 

The  deal  with  Gannett,  Maynard 
said,  was  finally  put  together  at  5;20 
a.m.  Pacific  Standard  Time  that  day. 

At  his  side  was  Allen  H.  Neuharth, 
chairman  for  the  not-for-profit  Free¬ 
dom  Forum,  who  said  the  forum  will 
make  an  immediate  advance  of  sev¬ 
eral  hundred  thousand  dollars  to  meet 
the  Tribune’s  current  operating  needs 
and  will  settle  with  the  paper’s  other 
creditors,  as  well  as  Gannett. 

Added  Neuharth:  “If  these  negoti¬ 
ations  can  be  completed  in  the  next  30 
to  60  days,  we  are  prepared  then  to 
invest  several  million  dollars  in  oper¬ 
ating  capital  so  this  major  newspaper 
can  survive  and  thrive.” 

According  to  Maynard  and  former 
Gannett  Co.  president  Neuharth, 
Gannett  agreed  to  settle  a  $32  million 
note  for  approximately  250  on  the 
dollar.  The  arrangement,  they  said, 
gives  Gannett  $5.5  million  in  pre¬ 
ferred  stock  in  the  Tribune  and  a  $2.5 
million  interest-free  note  with  pay¬ 
ment  guaranteed  by  Freedom  Forum 
after  three  years. 

Freedom  Forum,  with  assets  of 
$670  million,  was  previously  called 


Gannett  Foundation.  It  describes  it¬ 
self  as  a  “financially  independent, 
international  organization  dedicated 
to  free  press,  free  speech,  and  free 
spirit  for  all  people.” 

“That  certainly  applies  to  the  Tri¬ 
bune,”  Neuharth  said.  “We  believe 
in  the  Maynards.  We  believe  in  Oak¬ 
land.” 

Maynard’s  triumphant  announce¬ 
ment  came  after  Aug.  13  was  con¬ 
sumed  by  almost  constant  long-dis¬ 
tance  phone  negotiations  between 
him  and  John  Curley,  president,  CEO 
and  chairman  of  Gannett  Co. 


gestions  for  resolving  the  paper’s 
financial  bind  had  been  rebuffed  and 
Gannett  “came  up  with  no  solutions 
of  its  own.” 

Maynard  disclosed  he  had  a  secret 
financial  backer  who  was  ready  to  pay 
Gannett  $2.5  million  in  exchange  for 
retiring  the  $32  million  Maynard  owed 
Gannett  on  his  1983  acquisition  of  the 
Tribune. 

The  amount  was  originally  $17  mil¬ 
lion  but  grew  to  $32  million  with  inter¬ 
est  added.  The  debt  reportedly  had 
been  in  default  for  five  years. 

According  to  Maynard,  the  pro¬ 


“The  Oakland  Tribune  is  here  to  stay  and  it  will 
remain  owned  and  operated  by  the  Maynard  family.’ 


Maynard,  who,  according  to  a  Tri¬ 
bune  spokeswoman,  conducted  the 
talks  from  his  home,  announced  that 
the  Aug.  14  closure  of  the  paper  had 
been  extended  by  24  hours.  Although 
he  gave  no  reason  for  the  reprieve. 
Tribune  employees  generally  were 
cheered  by  the  news,  though  some 
expressed  doubt  that  Maynard  could 
save  the  paper. 

The  dramatic  series  of  events  began 
with  an  Aug.  8  Tribune  press  release 
in  which  Maynard  was  quoted  as  say¬ 
ing  he  had  obtained  “much  needed 
capital”  to  save  his  ailing  newspaper 
“only  to  have  the  deal  fall  apart  over 
the  issue  of  the  Tribune’s  debt  to  Gan¬ 
nett,  the  Arlington,  Va.,  multibillion 
dollar  media  conglomerate.’’ 

In  an  unusually  caustic  statement, 
Maynard  charged  Gannett  with  “kill¬ 
ing  the  Oakland  Tribune  for  no  reason 
we  can  understand.” 

The  Tribune  publisher  said  negotia¬ 
tions  with  Gannett  had  gone  on  for 
three  months,  during  which  his  sug¬ 


posed  deal  collapsed  when  he  refused 
to  name  the  investor,  as  insisted  upon 
by  Gannett.  He  would  only  say  then 
that  the  person  was  in  the  media 
industry  and  based  in  New  York. 

Maynard  asserted  that  the  $2.5  mil¬ 
lion  was  a  “realistic  price”  and  more 
than  Gannett  could  expect  from  liqui¬ 
dation  of  the  Tribune’s  assets. 

Also  on  Aug.  8,  Maynard  said  in  a 
letter  to  the  Tribune  staff:  “When  the 
year’s  long  paper  trail  of  this  effort  is 
laid  on  the  public  record,  I  believe  one 
conclusion  will  be  inescapable:  Gan¬ 
nett  in  1983  gave  life  to  a  dream  and 
Gannett  in  1991  chose  to  kill  the  same 
dream.” 

Maynard  also  contended  that  al¬ 
though  Gannett  credited  itself  for  its 
generosity  when  it  sold  him  the  paper, 
it  put  an  “unrealistically  high  price  on 
this  newspaper  .  .  .  and  that  its  debt 
was  therefore  overpriced  from  Day 
One.’’  He  based  this  allegation  on 
consultations  with  several  investment 
analysts. 


Gannett  fired  off  its  own  statement 
asserting  that  it  “would  not  take  any 
action  to  push  the  Tribune  into  bank¬ 
ruptcy.  We  have  not.” 

Gannett  claimed  it  had  never 
received  a  bona  fide  offer  from  any 
investor  and  said  it  had  pressed  May¬ 
nard  for  specifics  of  the  offer  but  was 
refused. 

“Maynard  can  bring  in  any  private 
investor  he  wants  to  and  we  have 
repeatedly  urged  him  to  do  so,”  the 
statement  said. 

Gannett  said  that  it  heard  Maynard 
had  ignored  inquiries  from  potential 
buyers  of  the  Tribune. 

However  on  Aug.  12,  Maynard  said 
the  annonymous  investor’s  name  was 
no  longer  an  issue  because  negotia¬ 
tions  were  then  focusing  on  restruc¬ 
turing  the  debt,  something  he  failed  to 


do  since  1987. 

His  statement  described  the  Tri¬ 
bune  as  being  “in  limbo  and  it  cannot 
afford  to  remain  in  limbo  for  long.” 

The  1 17-year-old  paper,  which  has 
not  made  a  profit  since  Gannett 
bought  it  in  1977,  has  been  on  the 
brink  of  collapse  for  several  years. 

The  paper  has  been  hit  particularly 
hard  in  the  past  two  years.  Since  June 
1990,  it  made  drastic  cutbacks, 
including  a  25%  reduction  in  force  and 
a  lowering  of  employment  costs  of  up 
to  20%  through  a  combination  of  wage 
and  benefit  rollbacks. 

The  number  of  employees  fell  from 
725  in  1990  to  about  600  today. 

To  add  to  its  woes,  the  1989  Loma 
Prieta  earthquake  knocked  out  sev¬ 
eral  of  its  major  advertisers  for  sev¬ 
eral  months.  Ironically,  the  Tribune 


won  the  Pulitzer  Prize  for  its  photo 
coverage  of  the  quake. 

In  recent  days  the  East  Bay  com¬ 
munity  has  rallied  behind  the  Tri¬ 
bune,  the  only  U.S.  metro  daily 
owned  and  operated  by  an  African- 
American  family.  Maynard’s  wife, 
Nancy,  is  deputy  publisher. 

Several  Oakland  ministers  urged 
their  congregations  to  join  in  special 
prayers  for  the  paper.  Community 
groups  and  local  politicians  met  with 
Maynard  and  Gannett  executives  to 
bring  the  sides  together. 

The  Tribune  reported  that  loyal 
readers  offered  to  pay  double  or  triple 
their  subscription  prices  and  others 
sent  in  donations.  One  business 
pledged  a  $1,000  loan  and  another 
paid  ads  three  months  in  advance. 


Possible  UPl  suitors  emerge 


By  Debra  Gersh 

As  the  search  continues  for  a  new 
owner  or  consortium  of  owners  for 
United  Press  International,  informa¬ 
tion  has  surfaced  about  whom  has 
been  involved  in  previous  nego¬ 
tiations  —  and  may  still  be  involved. 

Sources  indicate  those  who  have 
discussed  purchasing  UPI  include  the 
Toronto  Sun  Corp.;  Kyodo  News 
Service  of  Japan;  former  UPI  presi¬ 
dent  Milt  Benjamin;  various  broad¬ 
casting  companies,  including  Group 
W  and  Hubbard  Broadcasting;  Mead 
Data  Corp.;  a  British  press  associa¬ 
tion;  other  European  news  associa¬ 
tions  and  a  Thai  businessman. 

E&P  was,  however,  unable  to  inde¬ 
pendently  confirm  all  the  players,  nor 
was  it  clear  among  those  identified 
who  was  still  part  of  the  consortium. 

The  Toronto  Sun  Corp.,  for  exam¬ 
ple,  has  pulled  out,  although  the  door 
is  still  open,  according  to  J.  Douglas 
Creighton,  chairman,  president  and 
CEO. 

“We’d  like  to  see  it  work,” 


Creighton  said  of  UPI,  but  he 
explained  that  his  company 
“wouldn’t  want  to  be  the  big  player,” 
but  rather  a  participant,  if  other  com¬ 
panies  were  strong  enough  to  take  the 
lead. 

At  the  time  Sun  suspended  its  dis¬ 
cussions  with  UPI,  a  “couple  of 
weeks”  ago,  Creighton  said  no  one 
had  emerged  as  a  major  player. 

“We  left  it  open  for  him  [UPI  CEO 
and  executive  vice  president  Pieter 
VanBennekom]  to  call  if  there’s  any¬ 
thing  we  could  do,  but  for  now  we’re 
not  involved,”  Creighton  said. 

In  a  prepared  statement  to  E&P, 
VanBennekom  said  Creighton’s 
views  were  “pretty  consistent  with 
what  he  has  always  told  us,  and  we 
are  greatly  encouraged  by  his  com¬ 
ment  that  the  door  remains  open.” 

Former  UPI  president  Milt  Benja¬ 
min,  now  a  management  consultant  in 
Washington,  D.C.,  also  was  rumored 
to  be  involved,  but  he  said  he  was 
unable  to  discuss  the  situation  with 
E&P. 

UPI  spokesman  Milt  Capps  said 


Benjamin  “has  long  been  considered 
a  friend  and  an  ally,”  but  added,  “as  a 
matter  of  policy,  we  do  not  comment 
on  the  identity  of  those  who  might  or 
might  not  be  involved”  in  the  negotia¬ 
tions. 

Kyodo  executives  in  the  United 
States  were  unable  to  comment  on  the 
situation,  and  calls  to  the  company’s 
headquarters  in  Tokyo  could  not  be 
completed  before  deadline. 

At  a  Kyodo  reception  in  Washing¬ 
ton,  however,  Kyodo  and  UPI  staff^- 
ers,  likely  in  response  to  rumors, 
were  overheard  joking  about  who 
would  be  working  for  whom. 

UPI  has  officially  declined  to  rule 
out  the  possibility  of  a  bankruptcy 
filing  prior  to  or  at  the  time  of  a  sale 
announcement,  but  the  company  also 
has  given  no  indication  that  a  filing  is 
certain.  Both  its  parent  company, 
Infotechnology  Inc.,  and  sister  orga¬ 
nization,  Financial  News  Network, 
have  filed  for  Chapter  1 1  reorganiza¬ 
tion.  FNN  recently  sold  its  broad¬ 
casting  assets  to  CNBC. 


Paper  wins  access  case 


The  Longview  (Wash.)  Daily  News 
won  a  prolonged  court  battle  in  which 
a  court  ordered  a  school  district  to 
release  details  of  a  superintendent 
who  was  fired  for  inappropriately 
touching  female  pupils. 

School  officials  in  nearby  Winlock 
fought  for  months  to  conceal  details 
of  their  investigation  and  subsequent 
dismissal  of  superintendent  Dale 
Cummins.  They  claimed  that  such 
information  would  violate  his  right  to 


privacy  and  “would  not  be  in  the 
public  interest  and  would  substan¬ 
tially  and  irreparably  damage  a  vital 
government  interest.” 

The  newspaper  argued  that  the 
public’s  right  to  know  the  cause  of  the 
firing  is  more  important  than  Cum¬ 
mins’  right  to  privacy. 

Recently,  Lewis  County  Superior 
Court  Judge  David  Draper  ruled  in 
favor  of  the  Daily  News.  He  ordered 


the  district  to  furnish  the  paper  with 
copies  of  its  investigative  report,  as 
well  as  a  letter  notifying  him  of  his 
dismissal.  The  names  of  the  children 
involved  in  the  charges  against  Cum¬ 
mins  were  ordered  deleted  from  the 
documents. 

The  News  then  published  a  story 
containing  several  details  of  parents’ 
complaints  against  Cummins  and 
warnings  he  had  received  from  the 
school  district  about  his  behavior. 


8 


EDITOR  &  PUBLISHER  for  August  17,  1991 


Cops  investigate  news  ieak 

Proctor  &  Gamble  uses  secrets  law  to  enlist  Cincinnati  police; 
police  get  subpoenaed  Wall  Street  Journal  phone  records;  press  outraged 


By  Mark  Fitzgerald 

Journalists  and  First  Amendment 
experts  condemned  the  use  of  law 
enforcement  authorities  to  conduct  a 
hunt  for  the  source  of  news  leaks 
about  Proctor  &  Gamble  to  the  Wall 
Street  Journal. 

As  part  of  the  police  investigation, 
Cincinnati’s  fraud  squad  obtained 
from  Cincinnati  Bell  records  of  tele¬ 
phone  calls  made  from  Cincinnati- 
area  residents  to  the  Journal’s  Pitts¬ 
burgh  bureau. 

Police  also  obtained  records  of  calls 
between  Cincinnati  and  the  Pitts¬ 
burgh  home  of  Journal  reporter 
Alecia  Swasy,  who  covers  Cincin¬ 
nati-based  Proctor  &  Gamble. 

In  addition  to  subpoenaing  tele¬ 
phone  records,  the  fraud  squad  has 
interviewed  P&G  employees  about 
the  news  leaks  and  informed  com¬ 
pany  officials  about  those  inter¬ 
viewed,  the  Wall  Street  Journal 
reported. 

All  the  police  efforts  were  made  to 
investigate  a  complaint  by  Procter  & 
Gamble  that  “highly  confidential  and 
proprietary  company  business  infor¬ 
mation  has  been  disclosed  to  people 
outside  the  company.” 

P&G  claims  the  leaks  violate  an 
Ohio  criminal  statute  prohibiting 
employees  from  disclosing  business 
or  trade  secrets  without  employer 
permission. 

In  a  statement,  P&G  said  its  com¬ 
plaint  is  not  aimed  at  news  organiza¬ 
tions. 

“Procter  &  Gamble  fully  respects 
the  news  media’s  First  .Amendment 
rights  and  protections  and  this  inves¬ 
tigation  does  not  violate  those  rights. 
No  news  media  outlet  is  being  asked 
to  turn  over  any  names  or  any  infor¬ 
mation.  The  investigation  is  focused 
on  individuals  who  may  be  violating 
the  law,”  the  statement  read. 

First  Amendment  advocates,  how¬ 
ever,  vigorously  disagree — with  some 
saying  the  P&G  and  Cincinnati  police 
actions  amount  to  an  attempt  to  crimi¬ 
nalize  news  gathering. 

“1  think,  personally  and  profes¬ 
sionally,  that  it’s  reprehensible,”  said 
David  Lawrence  Jr.,  chairman  and 
publisher  of  the  Miami  Herald,  and 
current  president  of  the  American 
Society  of  Newspaper  Editors. 


“We  live  in  a  country  in  which  folks 
ought  to  have  free  opportunity  and 
access  to  information  without  worry¬ 
ing  about  whether  law  enforcement  is 
looking  over  their  shoulder,”  he  con¬ 
tinued.  “I  simply  tell  you  as  one  per¬ 
son  in  the  business  of  preserving  the 
First  Amendment  that  it  strikes  me  as 
a  terribly  high-handed  and  dangerous 
action.” 

In  Cincinnati,  the  local  chapter  of 
the  Society  of  Professional  Journal¬ 
ists  fired  off  a  letter  urging  P&G  chair¬ 
man  Edward  L.  Artzt  to  drop  the 
complaint. 


come  back  to  our  position  that  we  are 
not  going  to  disclose  what  stories  we 
are  concerned  about.” 

Loftus  would  not  say  what  sensi¬ 
tive  information  P&G  believed  had 
been  disclosed  in  the  newspaper. 

P&G’s  complaint  to  the  police, 
however,  apparently  followed  those 
stories. 

The  Journal  reported  that  in  early 
or  mid-July,  after  police  had  received 
the  complaint,  Gary  Armstrong,  spe¬ 
cial  investigator  for  the  police  fraud 
squad  division,  asked  the  Hamilton 
County  prosecutor’s  office  to  obtain  a 


“I  simply  tell  you  as  one  person  in  the  business  of 
preserving  the  First  Amendment  that  it  strikes  me  as  a 
terribly  high-handed  and  dangerous  action.” 


“The  misguided  action  Procter  & 
Gamble  has  taken  threatens  to 
trample  the  First  Amendment  and 
obviously  reflects  more  concern  in 
identifying  a  possible  leak  within  the 
company  rather  than  protecting  any 
trade  secrets,”  the  chapter  said. 

In  a  front-page  story  Aug.  12,  the 
Journal  reported  that  the  P&G  com¬ 
plaint  apparently  stems  from  two  sto¬ 
ries  written  by  reporter  Swasy. 

On  June  10,  the  Journal  wrote  that 
B.  Jurgen  Hintz,  executive  vice  presi¬ 
dent  for  the  P&G  food  division,  had 
resigned  under  pressure. 

The  next  day,  quoting  unnamed 
“current  and  former  P&G  manag¬ 
ers,”  the  paper  reported  that  the  com¬ 
pany  was  considering  selling  some  of 
its  food  brands,  including  Citrus  Hill 
orange  juice,  Crisco  shortenings  and 
Fisher  nuts. 

That  story  included  an  official 
denial  by  company  executives  and 
was  followed  by  a  P&G  press  release 
that  accused  the  paper  of  attempting 
to  “sensationalize  unfounded  rumors 
in  order  to  promote  readership.” 

The  denial  would  seem  to  prompt 
one  key  question  about  the  P&G  trade 
secrets  complaint:  How  can  facts  in  a 
story  be  both  false — and  trade  se¬ 
crets? 

“1  understand  the  question,”  P&G 
spokesman  Terry  E.  Loftus  said  in  an 
interview,  “but,  again,  I  am  going  to 


grand  jury  subpoena  for  the  phone 
records. 

In  a  telephone  interview,  Terry 
Gaines,  first  assistant  to  county  pros¬ 
ecutor  Arthur  Ney,  said  the  office 
evaluated  the  complaint,  which  he 
said  was  accompanied  by  business 
documents  provided  by  P&G,  and 
agreed  to  seek  a  subpoena. 

“This  is  not  our  case,”  Gaines  said. 
“We  don’t  have  an  active  grand  jury 
looking  at  this  case  out  of  our  office.” 

Armstrong  or  other  fraud  squad 
officers  would  not  be  available  for 
comment,  his  office  said. 

However,  the  Journal  in  its  Aug.  12 
story  quoted  Armstrong  as  saying, 
“Absolutely  someone  violated  the 
law.” 

The  same  story  also  reported  that 
P&G’s  general  counsel,  Jim  Johnson, 
confirmed  that  police  are  keeping  the 
company  informed  about  which 
employees  it  has  questioned.  Johnson 
did  not  return  phone  messages  for 
comment. 

For  its  part,  the  Journal  said  it 
learned  of  the  investigation  only  late 
on  Aug.  8,  when  “a  former  P&G  man¬ 
ager”  told  the  paper  “he  had  been 
questioned  for  an  hour  by  the  Cincin¬ 
nati  fraud  squad.” 

That  manager  told  the  paper  that 
police  had  told  him  about  the  subpoe¬ 
naed  phone  records. 

( Continued  on  page  39) 
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LEGAL 


Mixe 

The  failure  of  a  public  relations 
woman  to  demand  a  retraction  after  a 
television  station  had  falsely  identi¬ 
fied  her  as  a  prostitute  voids  her  right 
to  collect  general  damages  but  not  spe¬ 
cial  damages,  a  California  appeals 
court  ruled  recently. 

The  court  upheld  a  $300,000  jury 
verdict  in  favor  of  plaintiff  Naomi 
O’Hara  and  awarded  her  prejudgment 
interest,  but  it  turned  down  her  plea 
that  the  jury  also  should  have  consid¬ 
ered  general  damages  against  Storer 
Communications  Inc. 

The  defamation  suit  arose  from  a 
1983  broadcast  on  San  Diego’s  Chan¬ 
nel  39  that  named  O’Hara  as  an 
“alleged  prostitute,”  who  had  been 
seen  in  the  company  of  a  county 
supervisor. 

Actually  the  evidence  showed  that 
O’Hara  was  a  witness  in  a  grand  jury 
investigation  of  police  involvement  in 
a  prostitution  ring  and  was  not  a  pros¬ 
titute,  according  to  the  court. 

d  bag  in  libel  decit 

As  a  result  of  the  broadcast,  she 
claimed,  her  successful  public  rela¬ 
tions  business  was  ruined  and  her 
emotional  distress  prevented  her 
from  taking  other  jobs. 

Storer  appealed  the  jury’s  verdict, 
contending  that  O’Hara  presented  no 
evidence  of  special  damages  and  that 
the  sum  awarded  her  was  based  on 
“passion  and  prejudice”  and  was 
excessive. 

O’Hara  also  appealed  on  the 
grounds  that  the  trial  judge  erred  in 
limiting  the  trial  to  special  damages, 
and  that  she  was  entitled  to  prejudg¬ 
ment  interest. 

The  appeals  court  held,  however, 
that,  under  California  law,  a  demand 
for  retraction  is  required  for  a  claim  to 
general  damages.  It  pointed  out  that 
Storer  asked  O’Hara’s  attorney  for  a 
draft  of  a  retraction,  which  the  station 
would  consider  broadcasting,  but  the 
request  was  ignored. 

The  court  said  it  found  ample  evi- 

$ion 

dence  that  O’Hara  had  suffered  special 
damages,  which  the  law  defines  as 
damages  suffered  by  an  individual  in 
connection  with  his  or  her  business, 
trade,  profession  or  occupation. 

General  damages,  the  ruling  con¬ 
tinued,  are  what  the  courts  “believe 
generally  flow  from  the  kind  of  sub¬ 
stantive  wrong  done  by  the  defen¬ 
dant.” 

The  unanimous  opinion  written  by 
Justice  William  L.Todd  Jr.  adds: 

“In  several  states  outside  this  ju¬ 
risdiction,  it  has  long  been  established 
that  a  plaintiff’s  own  distress  or  ill¬ 
ness  caused  by  the  defamation  cannot 
constitute  special  damages.” 

The  justice  commented  that  the 
retraction  requirement  in  California’s 
defamation  statute  was  written  to  pre¬ 
vent  the  “danger  of  excessive  recov¬ 
eries  in  defamation  actions”  and  to 
preserve  “the  public  interest  in  free 
dissemination  of  news.” 

— M.L.  Stein 

Il  A  1  DDIECO 

1  LEGAL  BHIEro 

Libel  by 
implication 

A  California  appeals  court  upheld  a 
$2.3  million  libel  verdict  against  a  San 
Francisco  television  station  for 
implying  that  an  antique  dealer  had 
sold  a  stolen  or  overpriced  set  of 
silver  candelabra  to  a  museum. 

The  case  arose  over  six  1984  KGO- 
TV  broadcasts  in  which  the  station 
did  not  directly  accuse  dealer  Michael 
J.  Weller  of  theft  or  price  mispresen- 
tation  but  described  the  candelabra  as 
being  of  mysterious  origin,  according 
to  the  court  opinion.  The  broadcasts 
quoted  unidentified  sources  as  dis¬ 
puting  Weller’s  statement  concerning 
their  origin.  Subsequently,  the  station 
aired  an  interview  with  an  indepen¬ 
dent  expert  who  backed  most  of  Well¬ 
er’s  account. 

In  a  unanimous  opinion.  Justice 
William  Stein  concluded  that  viewers 
would  assume  Weller  guilty  of  wrong¬ 
doing — either  knowingly  selling  sto¬ 
len  property  to  San  Francisco’s  de 
Young  Museum  or  at  least  falsifying 
the  origin  of  the  candlesticks  and 
inflating  their  price. 

Wrote  Stein:  “We  reject  the  notion 
that  merely  couching  an  assertion  of  a 
defamatory  fact  in  cautionary  Ian- 

guage  such  as  “apparently”  or  “some 
sources  say,”  or  even  putting  it  in  the 
form  of  a  question,  necessarily 
defuses  the  impression  that  the 
speaker  is  communicating  an  actual 
fact.  The  jury  must  decide  in  what 
manner  the  broadcasts  were  ulti¬ 
mately  understood.” 

In  its  broadcasts,  a  KGO-TV 
reporter  quoted  unidentified  sources 
as  saying  the  candelabra  had  come 
from  the  home  of  a  deceased  San 
Francisco  sculptress. 

According  to  the  court,  the  candle¬ 
sticks,  which  were  designed  by  Paul 

Actor  sues  n< 

Actor  Tom  Selleck  has  filed  a  $20 
million  libel  and  invasion  of  privacy 
lawsuit  against  the  supermarket 
tabloid  The  Globe  after  his  name 
appeared  in  an  article  titled  “  ‘Gay’ 
Stars  Stop  Traffic.” 

The  July  2  Globe  listed  a  number  of 
celebrities  whose  pictures  appeared 
in  placards  posted  around  New  York 
City.  Under  some  of  the  stars’  photos 
was  the  statement,  “Absolutely 
Queer.” 

The  lawsuit  said  the  story  brought 
“hatred,  contempt,  ridicule  and  oblo- 

Storr,  a  prominent  silversmith,  were 
taken  under  consignment  by  Weller 
from  a  Texas  woman  who  requested 
anonymity.  The  antique  set  was  sold 
to  the  de  Young  for  $65,000  in  1983. 

A  lower  court  jury  awarded  Weller 
$1  million  for  mental  suffering, 
$500,000  for  damage  to  his  reputation 
and  another  $500,000  for  presumed 
damage  to  his  reputation  even  though 
it  could  not  be  specifically  proven. 
The  plaintiff’s  firm.  Argentum  Anti¬ 
ques,  was  awarded  $300,000  for  loss 
of  reputation. 

— M.L.  Stein 

ational  tabloid 

quy”  to  Selleck.  It  seeks  $20  million 
in  general  damages  and  unspecified 
punitive  damages. 

In  a  statement  issued  by  his  publi¬ 
cist,  Esme  Chandlee,  Selleck  said  the 
Globe  “republished  false  statements 
made  by  an  anonymous  group  which 
falsely  creates  the  impression  that  he 
is  ‘gay.’  ” 

Globe  editor  Wendy  Henry  said  the 
article  was  “a  news  report  of  a  per¬ 
fectly  factual  story.  That’s  really  all 
we  can  say.” 

—  AP 
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Glimmers  of  hope 

Ad  execs  see  signs  of  ad  slump  turning  around 


By  M.L.  Stein 

The  recession  still  has  a  tight  grip 
on  the  newspaper  business,  but  there 
are  some  signs  of  better  days  ahead, 
according  to  the  men  and  women 
charged  with  selling  advertising. 

In  fact,  some  papers  already  are 
experiencing  an  upturn,  according  to 
an  informal  survey  among  attendees 
at  the  147th  sales  conference  of  the 
International  Newspaper  Advertising 
&  Marketing  Executives  (INAME) 
in  Monterey,  Calif.,  July  21-24. 

Newspaper  ad  executives  in  the 
Northwest,  California  and  some  parts 
of  the  Midwest  were  generally  more 
optimistic  than  those  in  the  East. 

“The  summer  hasn’t  been  too 
bad,”  said  Kraig  Cawley,  retail  ad 
manager  at  the  Ann  Arbor  (Mich.) 
News.  “The  third  quarter  should 
show  improvement  in  consumer  buy¬ 
ing.  People  can't  go  on  wearing  the 
same  shoes  and  jeans  forever.” 

However,  although  circulation  has 
climbed,  ad  revenue  remains  flat, 
despite  success  with  special  sections, 
Cawley  added. 

Another  Midwesterner,  Mike  Schae¬ 
fer,  ad  director  of  the  weekly  Hen¬ 
dricks  County  Flyer  in  Plainfield, 
Ind.,  reported  that  revenue  is  15%  to 
20%  over  last  year,  and  he  expects  the 
trend  to  continue. 

“We’re  in  a  very  good  market  with 
the  second  lowest  unemployment  fig¬ 
ure  in  the  state,”  he  explained.  Also 
helping,  Schaefer  said,  is  a  residential 
building  boom  in  the  area. 

Mike  Kment,  regional  sales  man¬ 
ager  for  the  19  dailies  owned  by  Lee 
Enterprises  in  Davenport,  Iowa,  dis¬ 
closed  that  “some  markets  are  per¬ 
forming  extremely  well,”  particularly 
in  the  Midwest.  “That  area  didn’t 
have  as  much  of  a  boom  cycle  so  it 
didn’t  drop  as  much,”  he  explained. 

However,  Kment  stressed  that  the 
Lee  papers  doing  well  “are  earning  it. 
We  have  some  good  ad  directors — the 
best  we’ve  ever  had.”  The  recession, 
he  said,  has  taught  Lee  newspapers  a 
lesson;  “We  must  treat  our  customers 
the  way  they  treat  their  customers. 
This  means  training  ad  salespeople 
and  anyone  else  on  the  paper  who 
comes  in  contact  with  a  customer.” 

A  fairly  bright  picture  also  was 
painted  by  David  Story,  vice  presi¬ 


dent  sales/marketing  for  Lehman 
Communications,  which  owns  three 
dailies  in  Colorado,  the  Canon  City 
Daily  Record,  Loveland  Daily 
Reporter-Herald  and  Longmont 
Daily  Times-Call. 

“We’re  optimistic  in  Colorado,” 
Storey  said.  “We  hit  the  skids  during 
the  Persian  Gulf  war.  We  had  a  tough 
April  and  May  but  a  good  June.”  He 
noted  that  a  low  Jobless  rate,  the 
acquisition  of  a  major-league  baseball 
franchise  and  a  new  Denver  airport 
have  perked  up  conditions. 

“Homes  are  selling  quickly  and  ads 
do  not  run  long  but,  overall,  this  is  a 
good  sign.  Also,  tourism  is  up.” 


1990  but  commented,  “We  haven’t 
even  scratched  the  surface  regarding 
our  goals.” 

Two  Southern  INAME  members. 
Gene  Williams  and  Sue  Beck,  re¬ 
ported  different  situations  in  their 
communities. 

Williams,  executive  vice  president 
of  the  Charlotte  (N.C.)  Observer, 
noted  a  pickup  in  retail  business  and 
that  auto  sales  and  real  estate  buying 
were  improving.  Both  national  and 
retail  linage  have  moved  up,  he 
added. 

“It’s  not  double-digit  but  we  took 
for  a  brighter  third  and  fourth  quar¬ 
ter,”  he  remarked. 


Kraig  Cawley,  retail  ad  manager  at  the  Ann  Arbor 
(Mich.)  News:  “The  third  quarter  should  show 
improvement  in  consumer  buying.  People  can’t  go  on 
wearing  the  same  shoes  and  jeans  forever.” 


Ron  Fotkers,  ad  director  of  the 
North  Platte  (Neb.)  Telegraph,  said 
real  estate  advertising  is  down  but 
linage  overall  is  swinging  upward. 

“This  is  because  we  have  become 
more  agg.essive,”  he  stated.  “We’re 
putting  out  more  special  sections.” 

Ad  manager  Thomas  Hannon  of  the 
Vacaville  (Calif.)  Reporter  said  he  is 
counting  on  a  strong  fall  market  and 
fourth  quarter. 

“July  has  been  real  encouraging,” 
he  elaborated,  “and  1  believe  middle- 
class  consumers  are  holding  onto 
their  money  now  but  are  planning 
ahead  for  Christmas  season  spend¬ 
ing.” 

Sales  manager  Debbie  Dragon  of 
the  Antelope  (Calif.)  Valley  Press 
anticipated  a  break-even  July  with  no 
slump  in  retail  ads.  Classified,  real 
estate  and  automotive  have  been 
down  but  are  coming  up,  she  said. 

Like  many  of  the  respondents.  Dra¬ 
gon  predicted  that  1992  will  be  a  tough 
year,  and  sales  staffers  will  have  to 
work  harder  than  ever  before. 

“Things  are  slowing  down.  Growth 
is  leveling  out,”  she  asserted. 

Also  forecasting  a  slow  recovery 
was  Washington  (D.C.)  Times  ad 
director  Steve  Ranzer.  He  noted  that 
the  paper’s  revenue  is  15%  above 


Beck,  ad  director  of  the  Lake 
Charles  (La.)  American  Press,  said 
her  area  was  hit  hard  when  Boeing 
announced  a  plant  closure  there,  but 
still  she  predicted  an  uptick  in  the 
fourth  quarter  of  this  year,  pointing 
out  that  16  home-building  develop¬ 
ments  are  under  way. 

Several  INAME  delegates  ex¬ 
pressed  envy  of  conditions  in  the 
Northwest,  and  Brian  Bounous,  ad 
chief  at  the  Oregonian  in  Portland, 
partly  confirmed  their  perception. 

“Business  certainly  could  be  better 
but  we’re  seeing  improvement,”  he 
said.  “Retail  is  doing  about  as  well  as 
last  year  and  we’re  optimistic  about 
back-to-school  sales.”  Too  much 
dealer  inventory  and  the  difficulty  of 
prospective  buyers  getting  financing 
has  kept  automotive  advertising 
down,  he  went  on. 

In  Washington,  Pa.,  according  to 
Robert  W.  McFeely,  ad  director  of 
the  Observer-Reporter  there,  the  eco¬ 
nomy  has  been  level  for  five  years  but 
is  “starting  to  turn  around.” 

“We  haven’t  seen  the  crunch  of  the 
Northeast  but  linage  has  been  flat,” 
he  continued.  McFeely  anticipated  a 
good  second  half  this  year,  thanks  to 
the  impending  arrival  of  Wal-Mart 
(Continued  on  page  39) 
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Gwinnett  Daily  News  fires  toward  Atlanta 


By  Russell  Shaw 

The  Gwinnett  Daily  l^ews,  a  50,000- 
circulation  suburban  Atlanta  newspa¬ 
per  purchased  by  the  New  York 
Times  Co.  four  years  ago  for  $90  mil¬ 
lion,  has  inaugurated  an  edition  for 
the  metro  Atlanta  area. 

Dubbed  the  Metro  Edition,  the  new 
product  will  be  sold  at  approximately 
1,400  racks  and  newsstands  in  the 
Atlanta-area  counties  of  Cobb,  Ful¬ 
ton  and  DeKalb,  plus  the  city  of 
Atlanta  itself.  This  represents  an 
increase  of  some  500  out-of-Gwinnett 
outlets  since  the  Daily  News  began 
experimenting  with  broader  distribu¬ 
tion  about  two  years  ago. 

The  Gwinnett  name,  which  in  the 
last  two  years  has  gotten  progres¬ 
sively  smaller  on  the  paper’s  name¬ 
plate,  has  been  dropped  entirely  from 
the  metro  Atlanta  edition.  It  will  be 
retained  for  the  newspaper’s  Gwin¬ 
nett-distributed  Home  and  Final  edi¬ 
tions,  according  to  publisher  Thomas 
Jones. 

All  editions  are  printed  20  miles 
northeast  of  downtown  Atlanta  in  the 
Daily  News’  Duluth,  Ga.,  plant, 
which  opened  last  year  after  an  esti¬ 
mated  $35  million  investment. 

Other  changes  involved  in  the 
broadened  circulation  effort  are  a 
Page  One  Metro  Briefing  feature,  a 
review  of  news  headlines  from  around 
the  area  that  also  runs  in  the  Gwinnett 
editions;  a  daily,  two-page  increase  in 
the  news  hole;  the  hiring  of  several 
reporters  to  cover  counties  in  the 
expanded  circulation  area;  and  deliv¬ 
ery  to  metro  Atlanta  offices. 

Publisher  Jones  terms  these  moves 
a  response  to  reader  demand,  rather 
than  a  full-fledged  frontal  assault  on 
the  Cox-owned  Atlanta  Journal  and 
Constitution,  the  area’s  dominant 
dailies. 

“We  have  done  research  that 
showed  our  Gwinnett  County  readers 
wanted  more  metro  news  and  we  also 
have  had  requests  to  make  the  paper 
more  widely  available  outside  Gwin¬ 
nett.  We  are  responding  to  both 
groups,”  Jones  said.  He  added  that, 
depending  on  the  balance  of  the  day’s 
news,  “some  switching  of  plates  and 
pages”  may  occur  between  the  Gwin¬ 
nett  and  metro  editions. 

Despite  the  move,  there  are  no 
immediate  plans  for  metro  edition 
zoned  advertising,  home  delivery,  or 
special  promotional  efforts,  accord- 


(Shaw  is  a  free-lance  writer.) 


ing  to  Jones.  He  would  not  specify 
circulation  goals  for  the  new  edition. 

Anticipating  increased  competition 
after  the  New  York  Times  Co.  pur¬ 
chase  of  the  Gwinnett  property,  the 
Atlanta  newspapers  three  years  ago 
started  Gwinnett  Extra,  a  daily  broad¬ 
sheet  section.  Currently  the  Atlanta 
papers  sell  54,998  copies  Monday 
through  Saturday  in  Gwinnett,  74,308 
Sunday. 

In  the  latest  FAS-FAX  report,  the 
Gwinnett  Daily  News  had  an  in-coun¬ 
ty  daily  circulation  of  44,643,  with  an 
additional  5 ,57 1  copies  coming  from  a 
mixture  of  out-of-county  street  sales 


and  mail  subscriptions.  A  year  ear¬ 
lier,  in-county  circulation  was  44,623. 
Local  Sunday  circulation  was  40,671, 
with  3,877  out-of-county  and  mail 
subs.  The  previous  year,  Sunday  cir¬ 
culation  had  been  41,628. 

Newspaper  analyst  John  Morton  of 
Lynch,  Jones  and  Ryan  in  Washing¬ 
ton,  D.C.,  views  the  Daily  News’ 
move  as  part  self-perpetuation  and 
part  retaliation  for  Gwinnett  Extra. 

“In  some  smaller  way,  this  is  the 
Daily  News  doing  to  the  Constitution 
what  the  Constitution  has  been  doing 
to  them,”  Morton  said.  “The  New 
York  Times  Co.  thinks  the  best 


Sun-Sentinel  gives 

The  Fort  Lauderdale  (Fla.)SM/i- 
Sentinel  has  announced  it  is  making 
the  largest  charitable  gift  in  its  history 
to  the  Discovery  Center  for  the  new 
Museum  of  Discovery  and  Science  in 
Fort  Lauderdale. 

Together,  the  Sun-Sentinel  and  the 
Robert  R.  McCormick  Tribune  Foun¬ 
dation  have  committed  $500,000  to 
underwrite  the  gallery  of  changing 
exhibits. 

The  McCormick  Foundation  was 
founded  by  and  named  for  the  former 
editor,  publisher  and  principal  owner 
of  the  Chicago  Tribune.  The  Tribune 
and  Sun-Sentinel  are  subsidiaries  of 
the  Tribune  Co. 


defense  is  a  good  offense,  and  they 
are  going  that  way  in  order  to  protect 
their  franchise.” 

On  the  other  hand,  Journal-Consti¬ 
tution  president  Jay  Smith  draws 
inferences  of  desperation  from  the 
stagnant  numbers  and  the  expanded 
distribution  effort. 

“This  move  doesn’t  make  any 
sense,”  Smith  said  of  the  Daily  News’ 
expansion  into  metro  Atlanta.  “They 
are  kind  of  flailing  about.  What  all  this 
points  to  is  an  investment  that  antici¬ 
pated  much  higher  circulation  and  a 
much  better  business  performance. 
The  best  I  can  tell,  it  is  an  attempt  to 


do  something.” 

Jones  had  no  response  to  Smith’s 
comments. 

However,  newspaper  analyst  Ken 
Noble  said  that,  when  newspapers 
distribute  outside  their  central  circu¬ 
lation  zone,  “the  key  question  is 
whether  advertisers  they  seek  will 
find  that  area  desirable.  The  farther 
you  get  from  the  plant,  the  more  it 
costs  to  deliver  the  paper.  Will  adver¬ 
tisers  pay  for  it? 

“The  battle  is  going  to  continue  to 
be  an  expensive  one  for  the  Times  Co. 
Clearly  they  are  trying  to  find  circula¬ 
tion  wherever  they  can,”  said  Morton. 


Help-wanted  ads 
up  in  June 

Despite  a  slight  rise  in  June,  the 
Help-Wanted  Advertising  Index  has 
remained  flat  for  the  past  five  months, 
the  Conference  Board  has  reported. 

The  seasonally  adjusted  index  rose 
to  97  in  June,  three  points  above  the 
May  reading  but  37  points  below  the 
figure  recorded  in  June  1990. 

The  New  York-based  Conference 
Board  surveys  help-wanted  advertis¬ 
ing  volume  in  51  major  U.S.  newspa¬ 
pers  every  month.  Because  ad  vol¬ 
ume  is  sensitive  to  labor  market  con¬ 
ditions,  the  measure  provides  a  gauge 
of  the  job  supply,  according  to  the 
organization. 


“The  New  York  Times  Co.  thinks  the  best  defense  is 
a  good  offense,  and  they  are  going  that  way  in  order 
to  protect  their  franchise.” 


IN  BRIEF 


12 


EDITOR  &  PUBLISHER  for  August  17,  1991 


Court  moves  cop  trial 

Judges  cite  ‘massive’  media  coverage  since  poiice  beating 
of  black  motorist  was  captured  on  videotape,  igniting  political  fire  storm 


By  M.L.  Stein 

Citing  “massive  local  media  cover¬ 
age,”  a  California  appellate  court  has 
ordered  a  change  of  venue  for  the  trial 
of  four  Los  Angeles  police  officers 
charged  in  the  videotaped  beating  of 
black  motorist  Rodney  King. 

In  ruling  on  the  defendants’  request 
for  a  trial  away  from  Los  Angeles,  the 
2nd  District  Court  of  Appeals  con¬ 
cluded  there  was  “a  substantial  prob¬ 
ability  Los  Angeles  County  is  so 
saturated  with  the  knowledge  of  the 
incident,  so  influenced  by  the  political 
controversy  surrounding  the  matter, 
and  so  permeated  with  preconceived 
opinions  that  potential  jurors  cannot 
try  the  case  solely  upon  the  evidence 
presented  in  the  courtroom.” 

King’s  beating  and  the  arrest  of  the 
officers  have  drawn  world  attention. 
In  Los  Angeles,  the  case  has  created 
what  the  court  called  a  political  “fire 
storm”  after  a  videotape  taken  by  a 
bystander  was  seen  on  television. 

Linda  Deutsch,  veteran  court  re¬ 
porter  for  the  Associated  Press,  said 
in  an  interview  that  this  was  only  the 
third  time  in  Los  Angeles  history  that 
a  court  has  ordered  a  change  of  venue 
in  a  criminal  case. 

Deutsch,  who  had  predicted  the 
appeals  court  would  move  the  trial, 
said  the  action  was  not  surprising 
since  the  case  “will  be  on  the  front 
pages  for  weeks.” 

“It’s  the  most  important  story 
affecting  this  city  in  the  last  20 
years,”  she  said.  “I  don’t  see  how 
you  can  overplay  it.”  She  believes 
that  local  newspapers  covered  the 
King  story  “very  well”  and  does  not 
view  the  court’s  ruling  as  a  rebuke  to 
the  media. 

The  appeals  court  said  it  would  not 
have  decided  to  change  the  trial’s 
location  on  the  basis  of  publicity 
alone. 

“What  compels  our  decision,”  it 
explained,  “is  the  high  level  of  politi¬ 
cal  turmoil  and  controversy  which 
this  incident  has  generated,  which 
continues  to  this  day  and  appears 
likely  to  continue  at  least  until  the 
time  when  a  trial  .  .  .  can  be  had.” 

The  justices  pointed  to  a  March  22 
Los  Angeles  Times  poll,  which  found 
that  94%  of  all  respondents  were  up¬ 
set  by  the  beating,  and  75%  described 


themselves  as  “very  upset.”  The 
survey  also  revealed  that  two-thirds 
of  the  city’s  residents  believed  the 
beating  was  racially  motivated. 

In  the  wake  of  the  incident,  a  spe¬ 
cial  commission  was  appointed  to 
investigate  the  police  department. 
One  of  its  recommendations  was  that 
Police  Chief  Daryl  F.  Gates  resign, 
which  he  has  promised  to  do  next 
April. 


politicians,  and  did  not  involve  issues 
unique  to  Los  Angeles  County.” 

Warren  Christopher,  an  attorney 
who  headed  the  commission  that 
investigated  the  police  department, 
praised  the  Daily  News’  coverage  of 
the  King  story. 

In  an  interview,  Christopher  said 
that  the  News’  reporting  “must  be 
one  of  the  most  outstanding  pieces  of 
coverage”  and  added  that  he  hoped 


“It’s  the  most  important  story  affecting  this  city  in 
the  last  20  years,”  she  said.  “I  don’t  see  how  you  can 
overplay  it. 


Southern  California  media  have 
played  the  beating  story  hard,  with 
the  Los  Angeles  Times  and  Daily 
News  of  Los  Angeles  leading  the  way 
with  massive  daily  coverage,  which 
still  continues. 

Newspapers  have  “blanketed  Los 
Angeles  County  with  coverage  of  the 
incident  and  related  issues,”  the 
court  said. 

It  added  that  further  saturation  cov¬ 
erage  was  provided  by  radio  and  tele¬ 
vision. 

KTLA,  Channel  5,  first  aired  the 
videotape  it  had  purchased  from  the 
amateur  photographer. 

Two  radio  stations,  KNX  and 
KFWB,  with  a  combined  audience  of 
over  three  million  listeners,  and  other 
radio  outlets,  gave  24-hour  coverage 
to  the  beating,  the  court  said. 

The  videotape,  which  eventually 
aired  on  all  channels,  was  an  “exposi¬ 
tion  of  brutality  and  emotions,”  the 
court  declared. 

It  conceded  that  a  change  of  venue 
in  a  high-profile  case  is  not  always  an 
assurance  of  a  fair  trial,  given  the 
“pervasive  nature  of  modern  commu¬ 
nications  media.” 

However,  it  said,  the  King  case  is 
different  from  the  Charles  Manson 
murder  rampage,  for  example,  be¬ 
cause  in  that  case  publicity  “arose 
from  the  nature  of  the  crimes,  the 
manner  in  which  the  murders  had 
been  committed,  and  the  persons 
involved. 

“Manson  was  not  entangled  in 
local  politics,  did  not  focus  on  local 


the  paper  would  win  a  prize. 

Gates  has  criticized  both  the  Daily 
News  and  the  Times  for  their  cover¬ 
age,  which  drew  enormous  numbers 
of  letters  to  the  editor.  Both  newspa¬ 
pers  served  up  exclusive  stories  on 
the  beating  and  the  Los  Angeles 
Police  Department. 


New  sections 
in  San  Jose 

The  San  Jose  Mercury  News  has 
launched  two  new  features:  eye,  an 
entertainment  tabloid,  and  Drive,  an 
automotive  section. 

The  Friday  eye  emphasizes  popular 
culture  and  expands  listings  of  events 
and  entertainment,  films,  concerts 
and  restaurant  reviews.  It  also  con¬ 
tains  a  classified  900  number  person¬ 
als  service  called  R.S.V.P.  and  Gang¬ 
ster  of  Love,  “a  relationship  column 
with  an  attitude,”  according  to  an 
announcement. 

The  section,  edited  by  former 
Living  section  editor  Holly  Hayes, 
replaces  the  broadsheet  weekend  sec¬ 
tion. 

Drive  also  appears  on  Friday. 
Edited  by  auto  editor  Matt  Nauman, 
the  section  is  aimed  at  a  general  audi¬ 
ence  “with  a  mix  of  features  and  arti¬ 
cles  that  looks  at  cars  as  part  of  the 
California  lifestyle.” 

— M.L.  Stein 
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FINANCIAL  BRIEFS 


Knight-Ridder  offers  new  shares 

Knight-Ridder  Inc.  formally  announced  a  public  offer¬ 
ing  of  2.65  million  shares  of  common  stock  at  $50.75  each. 
Its  registration  statement  was  approved  Aug.  1 . 

The  stock  was  being  offered  through  New  York-based 
Goldman,  Sachs  &  Co.,  which  was  granted  an  option  to 
buy  350,000  shares. 

Miami-based  Knight-Ridder  said  it  would  use  the  pro¬ 
ceeds  to  reduce  debt  and  for  other  purposes,  including 
acquisitions. 

The  company  trades  on  the  New  York  Stock  Exchange 
under  the  symbol  KRI. 

Media  General  expects  loss 
from  Garden  State  affiliate 

Media  General  Inc.  of  Richmond,  Va.,  has  announced  it 
will  probably  post  a  third-quarter  loss  because  of  the  poor 
performance  of  an  affiliate  company. 

Media  General  attributed  the  projected  loss  to  losses 
sustained  in  the  second  quarter  by  Garden  State  Newspa¬ 
pers  Co.,  which  owns  14  daily  newspapers  and  several 
weeklies.  Media  General  owns  40%  of  Garden  State 
Newspapers. 

Garden  State’s  operations  in  northern  New  Jersey  in 
particular  have  felt  the  brunt  of  the  recession.  Media 
General  said. 

In  the  third  quarter  of  last  year.  Media  General  earned 
$7.3  million,  or  280  a  share,  on  revenues  of  $152 
million.  Its  third  quarter  ends  Sept.  30.  —  AP 

Cuts,  changes  at  Miami  Herald 

The  Miami  Herald  has  announced  plans  to  restructure 
its  organization  and  redesign  its  product. 

The  changes  are  the  result  of  a  three-month  study,  the 
“Futures  Project,”  by  newspaper  executives  and  outside 
consultants. 

Several  business  departments  will  be  consolidated  and 
reorganized,  resulting  in  a  7%  smaller  business  staff  and 
“stronger  partnership”  with  advertisers,  the  Herald  said. 

There  will  be  no  news  staff  cuts,  but  three  daily  editions 
are  to  cease. 

Among  the  editorial  changes  slated  for  the  paper  are 
expanded  sports,  business,  lifestyle  and  entertainment 
coverage;  expanded  coverage  of  Latin  America  for  all 
editions;  a  strengthened  international  edition,  and  more 
local  coverage  for  the  Spanish-language  El  Nuevo  Herald. 

The  plan  calls  for  152  full-time  jobs  in  advertising  and 
business  departments  to  be  eliminated  voluntarily  by  next 
year.  Bureaus  will  close  in  Los  Angeles,  New  York  arid 
Atlanta. 

Cuts  were  expected  to  save  $7  million  a  year,  according 
to  the  Wall  Street  Journal. 

National  talking 
about  resurrection 

A  new  lease  on  life  could  be  in  the  offing  for  The 
National  nearly  two  months  after  the  nation's  first  sports 
daily  went  belly-up. 

Editor  and  publisher  Frank  Deford  said  a  decision  was 
expected  in  early  August  on  a  possible  new  owner.  He 
declined  to  say  who  was  interested  in  buying  it  or  what  the 
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Editor  &  Publisher 
U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 


Stock 

8/13/91 

8/6/91 

8/13/90 

Affiliated  Publications  Inc.  (NY) 

8.125 

8.50 

9.25 

A.H.  Belo  Corp.  (NY) 

29.75 

30.625 

34.75 

Capital  Cities/ABC  Inc.  (NY) 

456.00 

467.00 

510.50 

Central  Newspapers  Inc.  (NY) 

19.00 

18.875 

17.00 

Dow  Jones  &  Co.  Inc. (NY) 

25.875 

26.00 

21.00 

Gannett  Co.  Inc.  (NY) 

46.125 

45.00 

32.625 

Knight  Bidder  Inc.  (NY) 

54.00 

51.75 

44.375 

Lee  Enterprises  Inc.  (NY) 

25.75 

26.00 

23.125 

McClatchy  Newspapers  Inc.  (NY) 

21.50 

21.50 

16.50 

Media  General  Inc.  (AM) 

21.625 

21.50 

23.625 

Multimedia  Inc.*  (OTC) 

28.75 

29.75 

20.375 

New  York  Times  Co.  (AM) 

21.875 

22.125 

19.375 

Park  Communications  Inc.  (OTC) 

14.00 

14.75 

20.00 

Pulitzer  Publishing  Co.  (OTC) 

24.25 

24.25 

24.75 

E.W.  Scripps  Co.  (NY) 

22.375 

21.375 

18.125 

Times  Mirror  Co.  (NY) 

30.375 

31.125 

26.50  1 

Tribune  Co.  (NY) 

47.125 

45.50 

40.25  1 

Washington  Post  Co.  (NY) 

218.00 

222.75 

240.00  1 

*3  for  1  stock  split 


Editor  &  Publisher 
Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 


Stock 

8/13/91 

8/6/91 

8/13/90 

McLean  Hunter  Ltd.  (a) 

10.125 

10.50 

8.625 

Hollinger  Inc.  (a) 

11.25 

11.75 

12.25 

Quebecor  Inc.  Class  A  (a) 

17.25 

17.50 

10.00 

Southam  Inc.  (a) 

17.375 

17.75 

21.125 

Thomson  Corp.  (a) 

14.25 

14.375 

13.125 

Toronto  Sun  Publishing  Corp.  (a) 

15.875 

16.25 

18.25 

Torstar  Corp.  (a) 

24.50 

24.75 

23.75 

Pearson  (b) 

7.50 

7.48 

6.920 

News  Corp.  Ltd.  (c) 

14.75 

13.00 

18.75 

*(a)  Quotes  are  in  Canadian  Doliars 
*(b)  Quote  is  in  British  Pounds 
*(c)  Quote  is  in  U.S.  Doiiars 

Prepared  for  E&P  by  Wertheim  Schroder  &  Company  Inc. 


paper  might  be,  except  to  say,  “Clearly  it  won’t  be  the 
same  thing.” 

The  National  folded  July  13  after  17  months  and  losses  of 
$100  million.  It  was  plagued  by  distribution  problems.  Its 
250  employees  were  paid  for  60  days. 

Moon  pledges  Times  support 

The  Rev.  Sun  Myung  Moon  recently  pledged  to  con¬ 
tinue  support  for  the  Washington  (D.C.)  Times,  in  which 
followers  of  his  Unification  Church  have  reportedly 
invested  some  $800  million. 

According  to  a  report  in  the  Washington  Post,  Moon’s 
pledge  to  Times  executives  came  during  “a  rare”  appear¬ 
ance  in  Washington. 

Moon  reportedly  attended  a  banquet  for  the  paper’s 
outgoing  president.  Sung  Kook  Han. 
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Fired  for  plagiarism 

Star-Telegram  columnist  Katie  Sherrod  denies  knowledge  of  other  story; 
she  accuses  management  of  silencing  a  critic 


By  Steve  Polilli 


In  the  latest  of  a  string  of  newspa¬ 
per  plagiarism  incidents,  the  Fort 
Worth  Star-Telegram  fired  columnist 
Katie  Sherrod  for  a  June  column  that 
her  editor  said  had  “substantial  simi¬ 
larity”  to  a  December  Washington 
Post  article. 

Sherrod,  who  joined  the  paper  in 
1969  as  a  reporter  and  has  been  a 
columnist  since  1983,  disputed  that 
explanation  for  the  July  29  termina¬ 
tion. 


Katie  Sherrod 


While  admitting  there  were  simi¬ 
larities,  Sherrod  said  the  duplication 
was  inadvertent  and  unknown  to  her 
before  complaints  were  received. 

She  said  her  firing  was  directly 
related  to  her  printed  criticism  of  the 
Star-Telegram’s  decision  to  name  the 
woman  who  has  accused  William 
Kennedy  Smith  of  rape. 

Star-Telegram  editorial  director 
Paul  Harral  denied  there  was  any  rea¬ 
son  other  than  the  lack  of  attribution 
in  Sherrod’s  June  19  column. 

The  column  described  how  worker 
ants  in  a  display  at  Washington’s 
National  Zoo  accidentally  decapi¬ 
tated  their  queen  but  continued  to 
serve  the  corpse.  Sherrod  used  the 
incident  to  illustrate  her  belief  in 
humanity’s  continued  dedication  to 


(Polilli  is  a  Texas-based  free-lance 
writer.) 


“headless  queens.” 

The  December  13  Post  article  by 
William  Booth  was  a  news  feature  on 
the  incident  with  no  philosophical 
bent.  However,  both  articles  used 
similarly  worded  accounts  of  the 
insects’  behavior. 

In  a  July  30  Page  2  account  of  Sher- 
rod’s  firing,  the  Star-Telegram 
printed  a  sidebar  of  excerpts  from  the 
two  articles.  Among  those  were: 

Booth:  There  has  been  an  accident, 
a  terrible  accident  at  the  National 
Zoo  .  .  . 

Sherrod:  Last  year,  there  was  an 
accident,  a  terrible  accident  at  the 
National  Zoo  in  Washington,  D.C. 

Booth:  Apparently,  the  hole  they 
were  trying  to  pull  her  through  was 
small.  The  queen  was  big.  Pop. 

Sherrod:  But  the  hole  through 
which  they  were  trying  to  pull  her  was 
small.  And  a  queen  ant  is  big.  Pop. 

Sherrod,  who  produced  her  thrice- 
weekly  opinion  page  column  from 
home,  said  she  had  heard  the  ant  story 
several  times  in  December  while  lis¬ 
tening  to  radio  shows.  She  heard  the 
story  again  in  January  and  wrote  it  in 
her  journal  without  noting  any  attri¬ 
bution  of  the  account.  After  visiting 
the  National  Zoo  later  in  the  spring 
and  discussing  it  with  her  daughter, 
Sherrod  thought  it  represented  a 
metaphor  for  human  behavior  and 
wrote  the  column. 

“It’s  clear  to  me  what  happened 
now.  Of  course  there  are  similarities 
and  it’s  obvious  the  radio  story  was  a 
reading  of  the  Washington  Post 
story,”  she  said.  “1  never  heard  an 
announcer  say  it  was.  I  just  thought  at 
that  point  it’s  one  of  those  stories  that 
are  well  out  there  in  the  public 
domain.” 

Sherrod  said  if  she  had  known  of 
the  Post’s  account,  she  would  have 
attributed  it,  as  she  has  done  with 
sources  in  other  columns. 

She  said  the  duplication  was 
unknown  to  her  until  a  Post  editor 
called  the  Star-Telegram. 

“I  am  convinced  I  have  done  noth¬ 
ing  wrong  and  there  is  a  pretext  for 
this.  I  have  constantly  challenged  the 
paper’s  management,  in  the  20  years 
I’ve  worked  there,  over  women’s 
issues  in  the  workplace  and  the  treat¬ 
ment  of  women  in  the  news.  That  has 
resulted  in  an  accumulated  hostility 


that  culminated  in  the  April  column,” 
said  Sherrod,  referring  to  her  April  21 
column  that  condemned  the  paper’s 
decision  to  name  the  Palm  Beach  rape 
victim. 

Responded  Harral:  “Sherrod  was 
dismissed  specifically  because  of  the 
similarities  in  the  column  she  wrote 
and  the  earlier  story  in  the  Washing¬ 
ton  Post.  Allegations  that  any  other 
factors  were  involved  in  my  decision 
were  simply  not  founded.  I’m  not 
going  to  be  involved  in  a  public  debate 
on  this  issue.” 


Paul  Harral 


Harral  declined  further  comment 
but  said  that  circumstances  of  how 
the  duplication  occurred  were  not  rel¬ 
evant. 

Sherrod  said  she  was  offered  a 
chance  to  resign  but  declined. 

She  also  criticized  the  paper’s  cov¬ 
erage  of  her  firing,  saying  the  partial 
side-by-side  story  comparisons 
pointed  out  only  the  similarities,  not 
the  differences.  Regardless  of  length, 
the  stories  should  have  been  printed 
in  their  entirety,  she  said. 

In  the  Star-Telegram  newsroom, 
reaction  to  the  firing  was  mixed. 
Many  reporters  believed  that  regard¬ 
less  of  the  circumstances  or  manage¬ 
ment  bias  against  Sherrod,  it  was  a 
clear  case  of  plagiarism  and  termina¬ 
tion  was  the  only  recourse.  Others 
said  the  punishment  was  unjust,  a 
convenient  means  to  silence  a  critic. 

(Continued  on  page  44) 
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Newspapering,  Cuban  style 

All  the  news  the  party  sees  fit  to  print; 
cutting  back  at  government  papers,  pressuring  foreign  correspondents 


By  M.L.  Stein 

In  the  sports  department  of  Granma, 
the  official  newspaper  of  Cuba’s 
Communist  Party,  the  talk  was  not 
about  politics  but  beishol. 

While  I  was  waiting  for  my  inter¬ 
view  with  Granma  deputy  editor 
Guillermo  Cabrera,  staff  writers 
bunched  around  me  to  ask  about 
Nolan  Ryan’s  strikeout  record  and  to 
reminisce  about  long-ago  major- 
league  Cuban  players  such  as  Minnie 
Minoso  and  Camilo  Pasquale. 

Like  many  Cubans,  Cabrera  also  is 
a  baseball  fan,  but  our  conversation 
focused  on  Granma’s  role  as  the 
country’s  leading  print  provider  of 
information  for  its  10  million  people. 


A  blond,  balding  man,  he  is  the 
paper’s  top-line  editor  and  a  career 
journalist  who  follows  the  party  line 
with  unswerving  loyalty.  He  sees 
nothing  wrong  with  the  nation’s  only 
daily  being  a  government  mouth¬ 
piece. 

Is  their  a  free  press  in  Cuba? 

“Absolutely,”  he  replied.  “We 
examine  everything.  We  even  have 
domestic  critics.” 

It  was  the  kind  of  response  that  I 
was  to  hear  frequently  from  editors 
and  government  officials  during  a 
recent  1 1-day  trip  to  Havana  and  five 
other  Cuban  provinces. 

In  actuality,  Fidel  Castro’s  Cuba  is 
a  tightly  controlled  state  where  the 


media,  along  with  other  institutions, 
dance  to  a  pre-glasnost  tune. 

The  situation  may  be  even  worse 
than  in  the  Soviet  Union  of  20  or  30 
years  ago  because  there  the  number 
of  newspapers  and  other  media  was 
much  larger,  providing  at  least  a 
modicum  of  different  views.  Also,  the 
U.S.S.R.  harbored  an  underground 
press,  something  that  was  not  appar¬ 
ent  in  Cuba. 

1  went  to  Cuba  on  a  paid  visit  with 
1 1  midcareer  journalists  from  the 
U.S.,  Mexico  and  Jamaica,  all 
enrolled  in  the  University  of  Southern 
California’s  Center  for  International 
Journalism,  directed  by  Murray 
Fromson,  a  former  Associated  Press 


and  CBS  News  foreign  correspon¬ 
dent.  On  occasion,  I  attended  press 
conferences  and  briefings  with  the 
group  and  at  other  times  I  met  alone 
with  Cuban  journalists,  ordinary 
Cubans,  Western  correspondents  and 
diplomats. 

No  American  news  bureaus  oper¬ 
ate  in  Havana,  and  there  appeared  to 
be  little  likelihood  the  city  will  house 
any  in  the  near  future,  largely  because 
of  the  U.S.  trade  embargo  against 
Cuba. 

Western  coverage  on  a  daily  basis 
is  provided  primarily  by  Reuters, 
Agence  France-Presse  and  Spain’s 
EFE.  Also  operating  in  Havana  are 
news  bureaus  from  Mexico,  the 


U.S.S.R.,  Czechoslovakia  and  Hun¬ 
gary. 

Without  exception,  the  Western 
journalists  and  diplomats  interviewed 
insisted  on  a  very  foggy  anonymity. 

“We  can  be  expelled  in  two  hours,” 
a  Western  correspondent  said.  Since 
1985,  in  fact,  the  Cuban  government 
has  given  the  boot  to  two  AFP  report¬ 
ers,  three  from  Reuters,  a  Mexican 
broadcaster  and  a  Czech  correspon¬ 
dent.  The  government  did  not  like 
what  they  had  reported. 

“There’s  no  direct  censorship  here 
but  there’s  a  lot  of  self-censorship,”  a 
correspondent  said.  “This  often 
means  very  neutral,  unaggressive 
reporting.  Sometimes  it’s  not  the 
facts  we  write  but  the  words  we  use.” 

A  foreign  diplomat  commented  that 
Cubans  get  the  impression  from  their 
own  media  that  Cuba  is  constantly 
under  an  outside  threat. 

“Distortion  of  world  news  events 
by  the  Cuban  media  is  a  normal  prac¬ 
tice,”  he  added. 

Ordinary  Cubans  have  little  in  the 
way  of  news  media.  Granma,  named 
after  the  ship  that  transported 
Castro’s  guerilla  force  from  Mexico 
to  Cuba,  averages  six  pages  and 
publishes  Tuesday  to  Saturday. 

Cabrera  said  the  paper  recently  had 
to  cut  back  from  six  to  five  days 
because  of  a  newsprint  shortage.  Of 
its  400,000  circulation,  about  100,000 
copies  are  sold  by  subscription, 
mostly  to  party  members,  and  the  rest 
on  the  street,  where  they  are  snapped 
up  quickly.  Granma’s  news  content 
deals  heavily  with  politics  and  foreign 
affairs,  but  there  is  a  fair  amount  of 
space  devoted  to  sports,  entertain¬ 
ment  and  cultural  events. 

Reporters  still  use  typewriters  in  its 
low-tech  newsroom. 

The  Communist  Party  also  pub¬ 
lishes  three  national  weeklies:  the 
youth-oriented  Juventud  Rehelde', 
Bohemia,  a  general  interest  paper; 
and  Trabajadores,  a  trade  union 
publication. 

Each  of  Cuba’s  1 1  other  provinces 
has  its  own  newspaper,  most  of  them 
skimpy,  four-page  tabloids. 

Granma  publishes  a  weekly  “Inter¬ 
national”  edition  in  English,  Spanish, 
Portugese  and  French. 

Cabrera  himself  admitted  that  most 
Cubans  rely  on  radio  and  television 
for  news. 


Guillermo  Cabrera,  deputy  editor  of  the  Cuban  newspaper  Granma, 
answers  questions  at  the  University  of  Southern  California's  Interna¬ 
tional  Journalism  Center. 


16 


EDITOR  &  PUBLISHER  for  August  17,  1991 


The  main  radio  outlets  are  Havana 
Radio  and  Radio  Relos,  an  all-news 
station.  A  tourist  station.  Radio 
Taino,  broadcasts  in  English  each 
afternoon. 

There  are  two  government  tv  chan¬ 
nels,  and  an  entertainment  channel 
feeds  into  hotels  for  tourist  consump¬ 
tion.  American  movies  appear  fre¬ 
quently. 

The  government  jams  both  Radio 
and  Television  Marti,  the  U.S.  propa¬ 
ganda  broadcasts  from  Miami,  but 
shortwave  owners  can  pick  up  Radio 
Marti.  Cubans  with  the  right  equip¬ 
ment  and  mechanical  expertise  can 
also  get  Television  Marti  and  Miami 
commercial  stations,  but  a  State 
Department  official  conceded  that  the 
jamming  of  its  television  broadcasts  is 
“generallly  quite  effective.” 

The  Cuban  government  was  not 
interfering  with  Radio  Marti  before 
the  launching  of  Television  Marti, 
which  a  European  observer  in  Havana 
termed  a  “terrible  mistake”  by  the 
United  States. 

The  man,  who  has  lived  in  Cuba  for 
five  years,  said  Cuban  media  can  be 
counted  on  for  “ritual  abuse  of  the 
U.S. A.”  and  “being  very  careful”  in 
reports  about  the  Soviet  Union  and 
other  Eastern  European  countries. 

Nicanor  Leon,  Granma’s  leading 
political  affairs  writer  and  a  self- 
described  “revolutionist  and  social¬ 
ist,”  underscored  the  above  com¬ 
ment. 

“U.S.  foreign  policy  is  U.S.  im¬ 
perialism,”  he  declared  in  an  inter¬ 
view. 

Less  strident  in  his  comments  was 
Pedro  Margolles,  the  editor  of  Prensa 
Latina,  the  Cuban  wire  service  with 
26  bureaus  in  Latin  America,  Europe, 
Africa,  Asia  and  the  United  Nations 
in  New  York. 

An  affable  man  of  48,  Margolles, 
however,  differed  little  from  Cabrera 
in  his  revolutionary  zeal. 

He  said  that,  unlike  Granma,  Pren¬ 
sa  Latina  is  “not  a  government  struc¬ 
ture”  and  enjoys  a  degree  of  auton¬ 
omy.  “We  do  not  belong  to  any  minis¬ 
try,”  he  added.  But  the  government 
does  provide  the  agency  with  a  satel¬ 
lite  and  other  equipment  for  its  opera¬ 
tion,  Margolles  conceded. 

Moreover,  he  went  on,  Prensa  Lati¬ 
na’s  “editorial  position”  stresses 
“anti-imperialism,  the  Third  World 
and  Latin  America.” 

Margolles,  like  other  news  and  gov¬ 
ernment  officials  interviewed  in 
Havana,  blames  the  U.S.  for  the  fact 
that  Cuba  and  the  United  States  do 
not  have  an  exchange  of  news  bu¬ 
reaus. 

“Whenever  we  have  tried  to  start 
a  bureau  in  Washington,  we  are 
stopped  by  the  U.S.  government,”  he 


complained.  “I  would  vote  in  favor  of 
letting  AP  or  any  other  American 
news  organization  open  a  bureau  here 
if  we  are  allowed  to  open  offices  in 
Washington  and  New  York.  We  get 
along  well  with  American  journal¬ 
ists.” 

At  present,  U.S.  journalists  who 
are  given  Cuban  visas  fly  in  and  out  of 
the  country  for  one-  or  two-week 
reporting  assignments. 

According  to  Cabrera,  the  only 
Cuban  journalists  allowed  into  the 
U.S.  are  a  few  sports  reporters  to 
cover  specific  world-class  events. 

“Fidel  Castro  has  granted  about  a 
hundred  interviews  to  American 
reporters  and  not  once  has  a  Cuban 
journalist  interviewed  President 
Bush,”  he  asserted. 


priority  countries  than  Cuba  for 
establishing  bureaus. 

A  glimmer  of  hope  for  an  exchange 
of  American  and  Cuban  news  bureaus 
lies  in  an  initiative  under  way  by  the 
American  Society  of  Newspaper  Edi¬ 
tors.  An  ASNE  committee  headed  by 
Edward  Seaton,  publisher  of  the 
Manhattan  (Kan.)  Mercury,  will  meet 
soon  with  State  Department  officials 
in  an  attempt  to  work  out  a  compro¬ 
mise  arrangement  on  the  issue, 
according  to  Seaton. 

ASNE  president  David  Lawrence 
Jr. ,  the  publisher  of  the  Miami  Herald 
who  has  been  to  Cuba  to  explore  the 
possibility  of  opening  a  bureau,  said 
the  Cubans  “made  it  clear”  that  a 
breakthrough  in  a  bureau  exchange 
would  have  to  be  made  by  the  “high¬ 


“There’s  no  direct  censorship  here  but  there’s  a  iot 
of  seif -censorship,”  a  correspondent  said.  “This  often 
means  very  neutrai,  unaggressive  reporting. 
Sometimes  it’s  not  the  facts  we  write  but  the  words 


we  use. 


However,  a  State  Department  offi¬ 
cial  said  that  in  the  past  year  only 
about  20  Cuban  journalists  have 
requested  U.S.  visas,  most  of  which 
were  granted. 

Cuban  Vice  Foreign  Minister  Ra¬ 
mon  Sanchez  Parodi,  who  spent  11 
years  in  Washington  with  the  Cuban 
Interest  Section,  also  took  a  hard  line 
in  connection  with  news  bureau 
swaps. 

In  an  interview  in  English,  he 
accused  the  United  States  of  “trying 
to  isolate  Cuba”  and  stated  that  this 
country  will  have  to  make  the  first 
move  in  reciprocal  news  coverage. 

Back  in  the  United  States,  AP 
president  and  general  manager  Louis 
D.  Boccardi  issued  this  statement: 
“We  have  always  maintained  that  we 
would  consider  a  bureau  in  Havana, 
provided  it  can  report  freely  and  with¬ 
out  interference.  We  have  no  desire  to 
maintain  a  bureau  that  must  subject 
itself  to  constant  self-censorship.  We 
are  sure  a  real  bureau  would  be  wel¬ 
comed  by  our  members  and  subscrib¬ 
ers.” 

Boccardi  said  AP  in  recent  years 
has  had  “reasonable  access”  to  Cuba 
through  correspondents  based  in  the 
U.S.  and  Mexico  “and  we  welcome 
that  access.” 

The  first  apparent  .American  broad¬ 
cast  inroad  into  Cuba  appears  to  have 
been  made  by  Cable  News  Network, 
which  runs  a  weekly  feed  of  its  World 
Report  to  Cuban  television.  CNN 
president  Tom  Johnson  said,  how¬ 
ever,  that  the  network  has  higher 


est  levels”  of  the  U.S.  government. 

Lawrence,  whose  circulation  area 
includes  700,000  people  of  Cuban 
descent,  said  if  U.S.  correspondents 
work  in  Cuba  regularly,  “we  ought  to 
be  willing  to  allow  the  Cubans  to 
cover  U.S.  affairs  here.  That’s  only 
right  and  fair.” 

He  recalled  that  Soviet  news  orga¬ 
nizations  were  permitted  to  operate 
bureaus  in  Washington  for  years  dur¬ 
ing  the  Cold  War. 


Literacy  confab 

The  Fresno  (Calif.)  Bee  will  spon¬ 
sor  a  statewide  literacy  conference 
Sept.  3-4  in  Fresno. 

Entitled  “California:  The  State  of 
Literacy,”  the  convention  will  cover 
literacy  organizations,  media,  school 
programs,  and  family  and  workplace 
literacy. 

A  Bee  spokesperson  said:  “News¬ 
paper  professionals  can  look  forward 
to  a  thorough  examination  of  how 
their  industry  can  develop  literacy, 
explore  the  paper’s  role  in  reporting 
on  adult  literacy,  and  establish  con¬ 
tact  with  leading  literacy  experts.” 

He  added  that  the  conference  also 
will  explore  the  media’s  role  in  fight¬ 
ing  illiteracy. 

Author  Jonathan  Kozol  will  be  the 
keynote  speaker. 

Registration  information  can  be 
obtained  by  calling  800-877-3400, 
extension  6429. 
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Building  journalistic  ties  with  Cuba 


By  M.L.  Stein 

At  a  hotel  entrance  in  the  city  of 
Cienfuegos,  Cuba,  Murray  Fromson 
argued  for  20  minutes  with  the  local 
Communist  Party  secretary  in  a  vain 
effort  to  allow  a  group  of  mostly 
American  and  Mexican  journalists  to 
visit  a  nearby  nuclear  plant  under 
construction. 

The  secretary  was  unmoved,  say¬ 
ing  that  plant  officials  were  holding  a 
meeting  and  could  not  take  time  out  to 
host  the  group. 

Pointing  out  that  the  plant  recently 
had  been  the  focus  of  a  U.S.  media 
story  because  of  controversy  over  its 
safety,  Fromson  said,  “This  is  your 
chance  to  show  the  United  States  and 
the  world  that  you  have  nothing  to 
hide  there.” 

The  request  was  denied,  although  it 
had  been  on  the  visiting  journalists’ 
tentative  schedule. 

Later,  Fromson,  director  of  the 
University  of  Southern  California’s 
Center  for  International  Journalism 
(CIJ)  said,  “They  [Cuban  authorities] 
never  told  me  we  could  go  to  the  site, 
but  they  also  never  said  we  couldn’t.” 
It  was  the  only  time  during  the  CIJ 
contingent’s  1 1-day  June  trip  through 
Cuba  that  a  planned  interview  or 
briefing  had  been  scratched. 

Now  in  its  fifth  year,  the  Center  is  a 
fellowship  program  for  working  jour¬ 
nalists  with  an  interest  in  foreign  news 
and  cross-cultural  experience.  The 
participants,  who  come  mainly  from 
U.S.  and  Latin  American  media,  can 
choose  to  work  either  for  a  master’s 
degree  or  a  graduate  certificate  in 
international  journalism  during  the 
nine-month  program,  which  involves 
coverage  and  study  in  California, 
Washington,  D.C.,  Mexico  and  Cuba. 

This  year’s  11  fellows  include  jour¬ 
nalists  who  are  or  recently  have  been 
staffers  on  the  Chicago  Tribune,  AP, 
CBS  News,  UPI,  Philadelphia 
Inquirer,  Orange  County  Register,  El 
Universal,  El  Economista  and  El 
Financiero  in  Mexico  City,  and  the 
Interpress  News  Agency  of  Jamaica. 

Fromson’s  35  years  in  journalism 
include  20  years  as  a  correspondent  in 
the  Soviet  Union,  Asia  and  Latin 
America  for  AP,  CBS  News  and  other 
news  organizations.  He  covered  the 
Korean  and  Vietnam  wars. 

In  Cuba,  the  CIJ  fellows,  accompa¬ 
nied  by  this  reporter,  traveled  more 
than  1,000  miles.  They  interviewed 
high  government  officials,  media 
executives,  health  care  professionals. 


party  officials  and  human  rights 
activists  for  stories  aimed  at  their 
publications  or  free-lance  markets. 
Among  the  places  visited  were  the 
site  of  the  Bay  of  Pigs  invasion  and  a 
hospital  where  Soviet  children 
damaged  by  the  Chernobyl  nuclear 
disaster  were  being  treated. 


f  » 


Murray  Fromson,  right,  of  the 
International  Journalism  Center,  and 
Pedro  Margolles,  of  Cuba's  wire  ser¬ 
vice,  Prensa  Latina. 

Also  tagging  along  were  a  Cuban 
guide,  a  man  from  the  government 
press  office,  and  two  Foreign  Minis¬ 
try  men  who  cleared  the  way  for  inter¬ 
views  but  usually  sat  in  on  them. 

At  meetings  with  media  bosses  and 
government  bigwigs,  the  fellows 
bored  in  with  confrontational  ques¬ 
tions  on  human  rights,  press  freedom, 
Cuba’s  economic  straits,  its  future 


relations  with  the  Soviet  Union  and 
other  political  issues.  The  answers 
generally  followed  the  party  line  that 
communism  there  will  survive  and 
triumph  and  that  the  nation’s  prob¬ 
lems  have  been  largely  brought  on  by 
the  United  States. 

Although  Fromson  believes  the 
Cuban  experience  is  a  valuable  part  of 
his  program,  he  also  acknowledges 
that  it  carries  the  same  inherent  weak¬ 
ness  of  the  “parachute  journalism” 
forced  on  American  wire  services  and 
newspapers  because  there  have  been 
no  permanent  U.S.  news  bureaus  in 
Havana  for  30  years.  They  were 
closed  when  the  U.S.  severed  diplo¬ 
matic  relations  with  Cuba  and  im¬ 
posed  a  trade  embargo  on  it. 

Fromson,  who  has  made  four  trips 


to  Cuba  with  CIJ  fellows,  puts  part  of 
the  blame  on  American  news  organi¬ 
zations  for  the  current  state  of  affairs. 

“The  American  reporters  who 
have  come  here  are  solid  pros  but 
they  are  restricted  by  time,”  he  said. 
“They  get  a  visa  for  a  week  or  two  and 
usually  do  a  set  number  of  stories: 
human  rights  violations,  how  long  will 
Castro  last,  what  about  the  Russians, 
and  the  U.S.  blockade.  They  miss  the 
subtleties. 

“I  am  no  defender  of  dictatorships 
or  authoritarian  governments,  but 
you  have  to  wonder  about  the  30 
years  of  this  very  contentious,  adver¬ 
sarial,  combative  relationship.  It 
should  be  conveyed  to  the  American 
public  that  this  place  is  going  to  with¬ 
stand  whatever  pressures  our  govern¬ 
ment  applies  to  it.” 

Fromson  chided  the  American 
press  for  being  “timid”  on  the  ques¬ 
tion  of  establishing  bureaus  in  Cuba. 

“Why  do  we  allow  the  government 
to  decide  on  the  basis  of  diplomatic 
relations  whether  we  are  allowed  to 
cover  a  country  on  an  ongoing,  per¬ 
manent  basis?”  he  asked.  “This 
[Cuba]  is  a  nation  in  the  throes  of 
some  kind  of  transition.  We  ought  to 
be  watching  it  very  carefully  on  a 
regular  basis,  which  means  having 
journalists  here  for  six  months  or  a 
year  and  letting  the  Cubans  do  the 


same  in  our  country.  If  we  are  a  free 
press,  the  government  should  not  be 
dictating  the  terms.  Cuba  is  no  worse 
than  other  Latin  American  countries 
which  we  consider  our  allies.” 

Fellow  Wilma  Randle,  a  Chicago 
Tribune’  financial  writer,  agreed, 
adding:  “It’s  very  important  that 
Americans  come  to  Cuba.  Being  here 
on  a  resident  basis  gives  you  a  sense 
of  place  that  you  can’t  get  from  read¬ 
ing  news  stories  about  Cuba.  Corre¬ 
spondents  who  come  here  to  staff 
bureaus  will  see  the  diversity  of  the 
country,  its  neighborhoods  and  stan¬ 
dard  of  living.  Most  news  reports 
from  Cuba  present  it  as  a  monolithic 
country;  it’s  not  that  at  all.  There  is 
obviously  a  prevailing  ideology  but 
(Continued  on  page  44) 


“Why  do  we  allow  the  government  to  decide  on  the 
basis  of  diplomatic  relations  whether  we  are  allowed 
to  cover  a  country  on  an  ongoing,  permanent  basis?” 
he  asked. 
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Scripps  family  holds  reunion 


Two  hundred  years  ago,  William 
and  Grace  Locke  Scripps,  with  chil¬ 
dren  in  tow,  left  a  crippling  depress¬ 
ion  in  their  native  England  to  set  sail 
for  America,  where  dreams  were 
flourishing  and  dreamers  prospering. 

They  could  not  have  realized  then 
that  the  Scripps  name  would  become 
one  of  the  best  known  in  American 
newspapering. 

To  mark  the  occasion  of  the  200th 
anniversary  of  the  Scripps’  landing 
here,  Scripps  Howard  chairman 
Charles  E.  Scripps  recently  gathered 
about  250  relatives  at  the  family’s 
home  base  of  Rushville,  Ill. 

An  editorial  in  the  Rushville  Times, 
headlined  “Welcome  Home  Scripps 
Family,’’  said:  “Rushville  and  the 
Rushville  Times  are  proud  to  have  the 
Scripps  family  return  HOME  to 
Rushville  and  hope  that  Rushville  can 
always  remain  home  for  them.” 


“The  way  so  many 
have  turned  out  to  help 
with  our  reunion  is  very 
touching  and  heart¬ 
warming,”  Charles  E. 
Scripps  said. 


tor  for  John  P.  Scripps  Newspapers  of 
San  Diego,  told  the  Times. 

“We  have  a  real  opportunity  to 
meet  cousins  we’ve  only  heard 
about,”  Walter  Houston  of  Rushville, 
a  Scripps  descendant,  said  in  an  Asso¬ 
ciated  Press  account. 

Members  of  the  Scripps  family, 
according  to  news  reports  and  society 
page  items,  saw  the  event  as  fitting 
tribute  to  the  advent  of  an  important 
newspapering  family,  and  Rushville 


Mayor  Dennis  Yates  ensured  its  his¬ 
torical  significance  —  at  least  in 
Rushville  —  by  proclaiming  the 
weekend  “Scripps  Reunion  Week¬ 
end.” 

“The  way  so  many  have  turned  out 
to  help  with  our  reunion  is  very 
touching  and  heartwarming,”  Charles 
E.  Scripps  told  the  Times.  “Without 
the  help  of  the  people  here,  we 
couldn’t  have  made  it  happen.” 

—  Tony  Case 


St.  Pete'S  Celebration 
Is  A  Bust. 


^PETE 

MEWS^R 


While  only  a  few  family  members 
actually  live  in  Rushville  today,  the 
family  has  deeply  rooted  ties  to  the 
community. 

In  1848,  Benjamin  Franklin 
Scripps,  William  and  Grace’s  grand¬ 
son,  founded  the  Rushville  Prairie 
Telegraph,  which  later  became  the 
Rushville  Times. 

The  Rushville  venture  preceded 
similar  enterprises  by  other  Scripps 
descendants,  including  E. W.  Scripps, 
who  founded  United  Press  Interna¬ 
tional,  the  Scripps  Howard  News  Ser¬ 
vice  and  several  newspapers. 

The  reunion,  which  attracted  fam¬ 
ily  members  from  around  the  world, 
featured  several  dinners — one  at 
which  family  were  encouraged  to 
wear  1800s  period  costumes — bar¬ 
becues,  dances,  hayrides,  tours  of  the 
town’s  notable  sites,  and  even  a  play 
about  the  Scripps  family.  Reunion, 
written  by  local  playwright  Jane 
Boyd. 

“It’s  fair  to  say  that  Rushville  was 
the  first  place  the  family  was  really 
ever  happy  —  and  we’ve  been  happy 
every  time  we’ve  come  back,”  Paul 
Scripps,  chairman  and  editorial  direc- 


Because  the  party's  at  The  Tampa  Tribune 

People  who  read  The  Tampa  Tribune  clearly  are  having  more  fun  than 
people  who  read  the  St.  Pete  newspaper. 

A  recent  Belden  &  Associates  study  of  adults  in  West  Central  Florida 
reports  that  the  Tribune  ranks  first  in  21  of  31  specific  types  of  cover¬ 
age,  when  compared  to  its  competitors. 

And  that  translates  Into  circulation  gains.  In  1990,  The  Tampa  Tribune 
Increased  19,367  daily  and  19,753  on  Sunday,  compared  to  St.  Pete's 
gain  of  only  3,409  dally  and  9,839  on  Sunday. 

Every  day  more  people  are  discovering  there's  more  to  celebrate  in 
West  Central  Florida's  metropolitan  newspaper  -  The  Tampa  Tribune. 


Tlie  IhiiQia  THbune 

*Me(ia  G6n6Fal'*<«<m<' 


ABC  audte  12/31/89  vt.  12/31/90. 


EDITOR  &  PUBLISHER  for  August  17,  1991 


19 


Book  reviews 


Journalists 
as  prisoners 
of  language 

Language  in  the  News:  Discourse 
and  Ideology  in  the  Press.  Roger  Fow¬ 
ler.  (London  and  New  York:  Rout- 
ledge,  254  pages.)  $59.95.  Paper, 
$16.95. 

The  book  might  have  been  better 
called  Institutional  and  Ideological 
Language  in  the  News,  for  author 
Fowler  believes  journalists  reflect 
only  current  institutions  and  ideology 
and  their  own  technical  skills,  not 
originality  or  creativity. 

He  regards  the  diversity  and  vari¬ 
ous  voices  projected  through  newspa¬ 
pers  as  illusions.  The  variation  in 
styles,  he  says,  “encodes  an  ideology 
which  is  already  embodied  in  the  lan¬ 
guage,  implanted  there  by  existing 
social  and  discursive  practices.  The 
journalist  has  little  control  over  the 
values  and  beliefs  which  are  found  in 
the  language.” 

Personal  style  and  stances  in  news¬ 
papers,  he  says,  are  little  more  than 
“a  necessary  linguistic  virtuosity 
which  is  still  framed  by  the  institu¬ 
tional  forces  which  newspapers 
serve.” 

The  old  ideas  that  journalists  are 
prisoners  of  the  culture,  national 
ideology  and  certainly  the  commer¬ 
cial  interests  of  the  newspaper  are 
extended  here  to  include  an  imprison¬ 
ment  of  language. 

Readers  also  respond  to  certain 
codes  of  language  in  newspapers  and 
read  into  them  ideological  and  institu¬ 
tional  content,  he  says.  According  to 
Fowler,  it  seems  no  way  can  a  jour¬ 
nalist  today  be  individually  creative. 

In  sum,  he  maintains  the  nature  of 
the  news  game  is  to  preserve  and  pol¬ 
ish  stereotypes.  “The  firmer  the  ste¬ 
reotype,  the  more  likely  are  relevant 
events  to  become  news,”  he  says.  On 
the  other  hand,  stereotypes  do  serve  a 
creative  purpose  for  “they  are 
categories  which  we  project  onto  the 
world  in  order  to  make  sense  of  it.” 

Fowler  is  professor  of  English  and 
linguistics  at  the  University  of  East 
Anglia,  Norwich. 

*  *  * 

Best  Science  Writing:  Readings  and 
Insights.  Robert  Gannon.  (Phoenix: 
Oryx  Press,  193  pages.)  $19.95. 

If  you’re  going  to  be  a  good  writer 
on  science  topics,  you  had  better 
bone  up  on  literature,  with  attention 
to  novels,  stories  and  poetry.  That  is 
the  theme  that  comes  through  as  Rob¬ 


ert  Gannon  introduces  what  he  con¬ 
siders  some  of  the  best  science  arti¬ 
cles  in  the  last  20  or  so  years 

He  extols  the  sense  of  rhythm, 
sounds  of  words,  imagery,  effective 
use  of  anecdotes  and  simple  story¬ 
telling.  For  example,  discussing  one 
writer,  he  says:  “That  could  be  writ¬ 
ten  only  by  a  person  with  an  ear  sensi¬ 
tive  to  the  poetic  rhythm  of  the  lan¬ 
guage.  And  that  is  why  writing  teach¬ 
ers  insist  that  their  science-writing 
students  also  take  classes  in  fiction 
and  poetry.” 

In  comment  on  another  article: 
“Note  the  technique  of  using  the  con¬ 
tinuing  anecdote  as  the  framework  for 
the  data.” 

Writers  cited  include  Carl  Sagan, 
C.P.  Gilmore,  Richard  Selzer,  John 
McPhee,  Gigi  Marino,  Myron  Levin, 
Morton  Hunt,  Arthur  Fisher. 

Gannon  is  associate  professor  of 
English  at  Pennsylvania  State  Uni¬ 
versity  and  a  contributing  editor  of 
Popular  Science. 

*  *  * 

Now  the  News:  The  Story  of  Broad¬ 
cast  Journalism.  Edward  J.  Bliss  Jr. 
(New  York:  Columbia  University 
Press,  575  pages.)  $34.95. 

This  is  a  brightly  written,  sprightly 
designed  nearly  comprehensive  text¬ 
book  on  broadcasting  history  from 
Thales,  the  Greek  philosopher  who 
studied  frictional  electricity  and  mag¬ 


netism  in  the  sixth  century  B.C.,  to 
high-defmition  television  (HDTV)  of 
the  1990s. 

Bliss  deals  with  the  great  dramas  of 
broadcasting,  among  them  the  Lind¬ 
bergh  murder  case  and  the  German 
dirigible  Hindenhurg  disaster.  He 
even  tells  of  the  last  years  of  the  awe¬ 
struck  announcer  Herbert  Morrison 
who  reported  the  dirigible  disaster. 

Profiles  of  the  great  are  here — H.  V. 
Kaltenborn,  Lowell  Thomas,  Walter 
Winchell,  Edward  R.  Murrow,  even 
some  obscure  names,  such  as  Max 
Jordan,  “the  most  fascinating, 
most  competent,  and,  today,  least 
known.”  Headquartered  in  Berlin, 
Jordan  scooped  much  of  the  world  on 
Hitler  and  the  Third  Reich.  He  later 
became  a  Benedictine  monk. 

Generally,  Bliss  stays  with  the  bet¬ 
ter-known  persons  and  facts,  but 
overlooks  some.  He  does  not  mention 
Mahlon  Loomis,  a  developer  of  the 
antenna  and  wireless  transmission. 
The  colorful  Mormon  farmboy  Philo 
Farnsworth ,  honored  on  a  U .  S .  stamp 
in  1983  as  a  key  pioneer  in  developing 
television,  gets  only  a  mention. 

Bliss,  who  lives  in  Alexandria,  Va., 
was  a  writer-producer  for  Edward  R. 
Murrow  and  news  editor  for  Walter 
Cronkite  at  CBS.  Bliss  headed  the 
broadcast  journalism  program  at 
American  University  for  10  years. 

— Hiley  Ward 


Promoting  the  First  Amendment 


Publicity  is  one  of  the  best  ways  to 
gain  public  attention,  and  the  First 
Amendment  is  no  exception. 

As  part  of  the  bicentennial  of  the 
U.S.  Constitution’s  Bill  of  Rights,  a 
number  of  media  organizations  have 
agreed  to  run  in-house  ads  featuring 
the  text  of  the  First  Amendment. 

At  a  press  conference  in  Washing¬ 
ton,  D.C.,  hosted  by  the  Thomas  Jef¬ 
ferson  Center  for  the  Protection  of 
Free  Expression,  newspaper,  maga¬ 
zine  and  book  publishers,  as  well  as 
broadcast  and  film  organizations, 
were  urged  to  support  the  campaign. 

The  American  Society  of  Newspa¬ 
per  Editors,  American  Newspaper 
Publishers  Association  Foundation, 
National  Newspaper  Association, 
Gannett  Co.  newspapers  and  Worrell 
Enterprises  have  pledged  support. 
Also  involved  are  Playboy  magazine, 
the  Magazine  Publishers  Association, 
Association  of  American  Printers, 
American  Council  for  the  Arts,  Free¬ 
dom  in  Action  Fund,  Public  Broad¬ 
casting  Services  and  Random  House 


Publishing. 

The  Jefferson  Center  is  making 
available  camera-ready  copies  of  the 
text  of  the  First  Amendment.  ANPA 
Foundation  is  planning  to  send  some 
6,(X)0  copies  of  that  text  to  newspa¬ 
pers,  educators  and  association  man¬ 
agers,  among  others. 

ASNE  plans  to  send  letters  to  its 
members  discussing  the  campaign, 
and  the  Society  of  Professional  Jour¬ 
nalists  plans  to  run  the  text  inside  the 
cover  of  its  October  issue  of  Quill, 
with  its  annual  Freedom  of  Informa¬ 
tion  report. 

John  Seigenthaler,  publisher  of  the 
Nashville  Tennessean,  noted  that  the 
language  of  the  First  Amendment  is 
so  eloquent  and  the  meaning  so  clear, 
he  is  sure  simply  printing  its  text  will 
have  an  impact. 

The  Tennessean  is  among  the  first 
newspapers  to  commit  to  running  the 
text  of  the  First  Amendment  at  every 
opportunity  on  its  editorial  page, 
Seigenthaler  said. 

— Debra  Gersh 
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Secret  calendar  OK’d 

California’s  highest  court  declares 
governor’s  appointments  calendar  is  not  a  public  record 


By  M.L.  Stein 

By  the  narrowest  of  margins  and 
with  strong  dissenting  opinions,  the 
California  Supreme  Court  has  ruled 
that  the  governor’s  appointments 
calendar  is  not  a  public  record. 

The  4-3  vote  in  July  overturned  an 
appellate  court  ruling  and  was  a 
defeat  for  the  Los  Angeles  Times, 
which  sued  in  1988  to  obtain  then- 
Gov.  George  Deukmejian’s  daily 
diaries  of  his  office  meetings. 

The  governor’s  office  claimed  that 
the  information  was  exempt  from  the 
California  Public  Records  Act.  It  said 
the  release  of  his  appointment  calen¬ 
dars  and  schedules  would  create  a 
security  risk  and  inhibit  free  and  can¬ 
did  discussion  necessary  to  the  deci¬ 
sion-making  process. 

The  high  court’s  majority  agreed. 
The  opinion  written  by  Justice 
Armand  Arabian  said,  “Even  demo¬ 
cratic  governments  require  some 
degree  of  confidentiality  to  ensure, 
among  other  things,  a  candid  ex¬ 
change  of  ideas  and  opinions  among 
responsible  officials.” 

Arabian  noted  that  Deukmejian’s 
declaration  opposing  the  Times 
request  asserted  that  disclosure  of  his 
calendars  would  be  “detrimental  to 
the  substantial  public  interest  now 
served  by  protection  of  the  confiden¬ 
tial  decision-making  process  in  his 
office.” 

The  opinion  also  backed  Deukme¬ 
jian’s  security  concerns.  It  agreed 
with  his  security  director  that  disclo¬ 
sure  of  the  governor’s  meetings  and 
travel  “would  constitute  a  threat  to 
his  safety.” 

The  Times  had  argued  that  the  gov¬ 
ernor,  in  effect,  waived  the  security 
factor  by  voluntarily  releasing  public 
schedules  for  each  coming  week,  a 
practice  that  current  Gov.  Pete  Wil¬ 
son  is  carrying  on. 

However,  the  court  said  that  these 
schedules  “reveal  little  more  than  the 
time  and  place  of  the  governor’s 
scheduled  public  speaking  engage¬ 
ments:  They  contain  none  of  the  spe¬ 
cific  details  or  characteristics  of  his 
personal  calendars  and  schedules.” 

In  concluding,  Arabian  quoted 
from  Shakespeare’s  Hamlet  the 
advice  of  Polonius,  “Give  every  man 


thy  ear,  but  few  thy  voice.” 

“Those  in  the  policy-making  posi¬ 
tions  of  government  would  do  well  to 
abide  the  admonition,”  the  justice 
commented.  “Access  to  a  broad  ar¬ 
ray  of  opinions  and  the  freedom  to 
seek  all  points  of  view,  to  exchange 
ideas  and  to  discuss  policies  in  confi¬ 
dence,  is  essential  to  effective  gover¬ 
nance  in  a  representative  democ¬ 
racy.” 

Arabian’s  majority  opinion  was 
supported  by  Chief  Justice  Malcolm 
Lucas  and  Justices  Edward  Panelli 
and  Marvin  Baxter.  All  four  are 
Deukmejian  appointees. 


Times  attorney  Rex  Heinke  had 
asked  Baxter  to  disqualify  himself 
because  he  was  one  of  Deukmejian’s 
top  aides  at  the  time  the  newspaper 
sought  the  records.  In  rejecting  the 
request,  Baxter  asserted  he  did  not 
advise  Deukmejian  on  this  issue  and 
was  not  involved  in  his  personal 
appointments. 

In  his  dissent.  Justice  Stanley  Mosk 
said  that  secrecy  in  government  “has 
always  been  deemed  anathema  to 
democratic  government”  and  is 
“inconsistent  with  the  duty  of  public 
officials  to  keep  the  public  informed 
of  their  activities,  including  the  iden¬ 
tity  of  those  persons  who  have  access 
to  them.” 

He  pointed  out  that  the  advance 
schedule  of  the  president  of  the 
United  States  is  released  to  print  and 
broadcast  media  every  day. 

“Certainly  the  problems  of  the 
state  are  not  more  significant,  more 
potentially  devastating,  than  those 
involving  the  nation’s  security  and 
welfare  with  which  the  president  is 
concerned,”  Mosk  wrote. 

In  another  dissent.  Justice  Joyce 
Kennard  contended  that  the  govern¬ 
ment  did  not  show  that  the  documents 
at  issue  are  “predecisional”  or  dis¬ 
close  what  policies  or  decisions 


resulted  from  the  governor’s  meet¬ 
ings. 

“Indeed,”  she  wrote,  “it  seems 
likely  that  many  of  the  meetings  were 
ceremonial  occasions  unrelated  to 
any  policy  decision,  and  that  others 
consisted  of  explanation  of  policies 
already  formulated  or  the  formulation 
of  plans  and  strategies  for  their 
implementation.” 

Justice  Allen  Broussard  joined  Ken¬ 
nard ’s  opinion. 

Times  attorney  Heinke  called  the 
majority  ruling  “extremely  disap¬ 
pointing.” 

“It  turns  the  public  records  act  on 


its  head,”  he  told  E&P.  “It  reverses 
the  presumption  in  the  act  that  all 
public  records  are  open  unless  there  is 
good  reason  to  close  them.  The  court 
shifted  the  burden  of  obtaining  disclo¬ 
sure  onto  the  person  seeking  the 
records.” 

Bill  Livingston,  Gov.  Wilson’s 
press  secretary,  said  the  governor 
agrees  with  the  ruling  but  he  “expects 
to  make  available  as  much  informa¬ 
tion  as  possible”  during  his  tenure. 

“But  he  believes  there  are  certain 
times  when  confidentiality  is  neces¬ 
sary  while  providing  the  maximum 
quality  of  government,”  Livingston 
added. 


Fine  overturned 

A  conviction  and  fine  for  trespass¬ 
ing  against  an  Associated  Press 
reporter  were  overturned  by  a  state 
judge  in  Pittsburgh,  Pa. 

Senior  Common  Pleas  Court  Judge 
Raymond  L.  Scheib  acquitted  AP’s 
Tara  Bradley-Steck,  who  appealed  a 
magistrate’s  decision. 

She  was  charged  with  trespassing 
at  the  home  of  U.S.  Senator  John 
Heinz  (R-Pa.)  after  he  had  been  killed 
in  an  airplane  crash  April  4. 


Justice  Armand  Arabian  said  “even  democratic 
governments  require  some  degree  of  confidentiaiity 
to  ensure,  among  other  things,  a  candid  exchange  of 
ideas  and  opinions  among  responsibie  officiais.” 
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NEWSPEOPLE  IN  THE  NEWS 


Anne  Rudden 

Anne  Rudden,  research  manager  at 
Bettman  Archive/Bettman  Newspho- 
tos  in  New  York,  has  been  named  to 
the  new  post  of  associate  director. 

Rudden  previously  had  served  as 
assistant  manager  of  Bettman’s 
Newsphoto  Division  where  the  Reu¬ 
ters  and  United  Press  International 
photo  libraries  are  located. 

*  *  * 

Frank  G.  Chilinski,  formerly 
advertising  director  for  Imprint 
Newspapers  of  West  Hartford,  Conn., 
has  been  promoted  to  president  and 
publisher  of  the  company. 

Chilinkski  was  previously  director 
of  the  classified  and  circulation 
departments  at  Imprint  and  has 
worked  in  telemarketing  and  circula¬ 
tion  promotion  with  the  now-defunct 
Cleveland  Press.  He  worked  in  con¬ 
sulting  for  publications  in  Ohio,  Penn¬ 
sylvania,  Arkansas  and  North  Car¬ 
olina;  as  circulation  promotion  man¬ 
ager  and  classified  manager  for  Shore 
Line  Newspapers  in  Guilford,  Conn.; 
as  general  manager  of  the  Norwich 
(Conn.)  Sentinel,  and  national  sales 
manager  for  classified  at  Fairchild 
Publications  in  New  York  City. 

*  *  * 

Ellis  Cose,  author  and  essayist  for 
Time  magazine,  has  been  named  edi¬ 
torial  page  editor  at  the  New  York 
Daily  News. 

Cose  previously  worked  as  a  col¬ 
umnist  for  the  Chicago  Sun-Times, 
staff  writer  at  USA  Today  and  on  the 
editorial  board  of  the  Detroit  Free 
Press. 

*  *  if 

Esa  Jokela  has  been  named  adver¬ 
tising  director  of  the  Palm  Beach 
(Fla.)  Daily  News  and  Palm  Beach 
Life  magazine. 

Jokela  previously  had  worked  as 
circulation  director  of  both  publica¬ 
tions  and  earlier  was  zone  manager  in 
the  circulation  department  of  the 
Palm  Beach  Post  of  West  Palm  Beach, 
Fla. 

if  *  if 

Cindy  Bryant,  sales  development 
manager  for  the  Palm  Beach  Post  of 
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Ellis  Cose 


Kevin  Aylmer 


West  Palm  Beach,  Fla.,  has  been 
elected  president  of  the  Florida 
Newspaper  Advertising  and  Market¬ 
ing  Executives  for  1991-92. 

Other  officers  installed  were:  Foy 
Maloy,  advertising  director  of  the 
Ocala  Star  Banner  —  first  vice  presi¬ 
dent;  Joe  Gess,  general  advertising 
manager  of  the  Tampa  Tribune  — 
second  vice  president;  Andy  Kohut, 
advertising/marketing  creative  man¬ 
ager  of  the  St.  Petersburg  Times  — 
secretary  and  Lucy  Talley,  adver¬ 
tising  director  of  The  Ledger  of 
Lakeland  —  treasurer. 


Bill  Zimmerman,  formerly  deputy 
business  editor  at  New  York  News- 
day,  has  been  named  editor  for  spe¬ 
cial  projects  at  Newsday. 

Zimmerman  previously  had 
worked  for  the  New  York  Times  and 
as  editor  of  the  daily  financial  news¬ 
paper  the  American  Banker. 

Jennifer  Preston,  formerly  a  City 
Hall  reporter  for  Newsday,  has  been 
promoted  to  City  Hall  bureau  chief. 

Preston  previously  had  worked  as  a 
reporter  for  the  Philadelphia  Daily 
News,  the  Philadelphia  Bulletin  and 
Daily  Evening  Item  of  Lynn,  Mass. 


The  Fresno  (Calif.)  Bee  has  an¬ 
nounced  the  following  staff  changes: 

Jim  Lowe,  formerly  national  retail 
representative  at  the  Bee,  and  Kath¬ 
erine  Franklin,  formerly  an  account 
executive  and  media  buyer  with  an 
outside  agency,  have  been  appointed 
retail  sales  managers  at  the  Bee. 

Lowe  previously  had  worked  in 
advertising  sales  at  the  Visalia  (Calif.) 
Times  Delta  and  the  Hanford  (Calif.) 
Sentinel. 

Franklin  previously  had  worked  in 
advertising  sales  with  magazines. 

Tom  Cullinan,  formerly  home- 
delivery  circulation  manager  at  the 
Bee,  has  been  appointed  circulation 
director  at  the  paper. 

Cullinan  previously  had  held  mana¬ 
gerial  positions  with  the  Bee  and  ear¬ 


lier  with  the  Detroit  Free  Press. 

ifi  in  ^ 

Kevin  T.  Aylmer,  director  of  sales 
and  marketing  for  Gateway  Publica¬ 
tions  of  Monroeville,  Pa.,  has  been 
promoted  to  publisher.  He  succeeds 
John  Blanchflower,  who  was  pro¬ 
moted  to  chief  financial  officer  for 
Trinity  Holdings  Inc.,  Gateway’s 
parent  company. 

Aylmer  has  served  in  advertising 
management  positions  with  the  Star 
Newspapers,  a  division  of  the  Chi¬ 
cago  Sun-Times,  and  management 
positions  with  Tribune  Community 
Publications,  a  division  of  the  Chi¬ 
cago  Tribune. 

>|c  :|I  It: 

The  Society  of  Professional  Jour¬ 
nalists  has  named  the  following  to  key 
posts  at  its  national  headquarters  in 
Greencastle,  Ind. 

Jeffrey  Dempsey,  formerly  com¬ 
munications  director  for  Delta  Upsi- 
lon  Fraternity  at  its  home  base  in  Indi¬ 
anapolis  and  managing  editor  of  the 
Delta  Upsilon  Quarterly,  has  been 
appointed  operations  director  at  the 
SPJ. 

Renee  Vaske,  formerly  an  assis¬ 
tant  in  the  SPJ  program  director’s 
office,  has  been  promoted  to  assistant 
director  of  programs  for  the  SPJ. 

*  «  « 

E.  Graydon  Carter,  co-founder 
and  co-editor  of  the  satirical  magazine 
Spy,  has  been  named  editor  of  the 
New  York  Observer,  a  Manhattan 
weekly  newspaper,  effective  Sept.  1 . 
He  succeeds  John  D.  Sicher,  who 
will  become  director  of  publishing 
activities  for  Arthur  Carter,  publisher 
of  the  Observer  and  The  Nation 
magazine. 

iii  III  * 

Neil  Roland,  formerly  an  investi¬ 
gative  reporter  with  the  Miami  Her¬ 
ald,  United  Press  International  and 
the  Army  Times,  has  been  named  edi¬ 
tor/investigative  reporter  at  the  Palm 
Beach  Review  of  West  Palm  Beach, 
Fla. ,  a  law  and  business  daily  newspa¬ 
per. 
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The  Los  Angeles  Times  has  pro¬ 
moted  New  York  bureau  Financial 
reporter  Scot  Paltrow  to  chief  of 
the  bureau. 

Paltrow  previously  had  worked  in 
New  York  and  Europe  for  the  Wall 
Street  Journal  and  also  has  held  posi¬ 
tions  with  the  Washington  (D.C.) 
Star,  the  Los  Angeles  Herald  Exam¬ 
iner  and  the  Commercial  Appeal  of 
Memphis,  Tenn. 

«  «  « 

Sylvia  Solomon,  formerly  senior 
vice  president/director  of  sales  for 
the  Aegis  Group:  Publishers,  has 
been  named  director/Upper  Midwest 
advertising  sales  for  USA  Today.  She 
will  be  based  in  Detroit. 

Solomon  previously  had  worked  as 
vice  president/director  of  sales  at 
Aegis,  advertising  sales  representa¬ 
tive  and  associate  Detroit  sales  man¬ 
ager  at  USA  Today  and  account 
executive  and  regional  sales  manager 
for  Michigan,  Ohio  and  West  Virginia 
for  Gannett  Newspaper  Advertising 
Sales. 

*  *  * 

Bill  Huney,  formerly  an  account 
executive  with  Gannett  National 
Newspaper  Sales,  has  been  promoted 
to  manager  of  sales  development  and 
newspaper  relations  for  the  organiza¬ 
tion. 

Huney  previously  had  worked  as 
an  account  executive  at  the  Des 
Moines  (Iowa)  Register. 

*  *  * 

Donna  Alday,  formerly  a  print  and 
broadcast  journalist,  has  been  named 
promotions  coordinator  for  the  Dal¬ 
las  Times  Herald  marketing  depart¬ 
ment. 

*  «  Me 

Kimberly  Ann  Milks  has  been 
named  account  executive  for  Michi¬ 
gan  Newspapers  Inc.,  the  advertising 
affiliate  of  the  Michigan  Press  Associ¬ 
ation.  She  succeeds  Walter  Dozier, 
who  was  named  MNI  manager  in 
May. 

M>  Ml  M> 

Christopher  F.  Barbee,  managing 
editor  of  the  El  Campo  (Texas) 
Leader-News,  has  been  elected  presi¬ 
dent  of  the  Texas  Press  Association. 

Mt  Ml  Mt 

Larry  McDermott,  publisher  of 
the  Bay  City  (Mich.)  Times,  has  been 
named  executive  editor  of  the  Union- 
News  and  Sunday  Republican  of 
Springfield,  Mass.  He  succeeds  Car- 
roll  F.  Robbins,  who  retires  in 
October. 

McDermott  previously  had  worked 
for  the  Associated  Press,  Stars  & 
Stripes  and  the  Korea  Times. 

*  *  * 

Donna  H.  Donovan,  formerly 
president  and  publisher  of  the  Bur¬ 


lington  (Vt.)  Free  Press,  has  been 
named  president  and  publisher  of  the 
Observer-Dispatch  of  Utica,  N.Y. 

James  M.  Carey,  advertising 
director  at  the  Democrat  <6  Chronicle 
and  Times-Union  of  Rochester, N.Y., 
has  been  named  to  succeed  Donovan 
in  Burlington. 

Donovan  previously  had  worked  as 
a  reporter  and  editor  at  the  Courier- 
News  in  Bridgewater,  N.J.,  executive 
editor  in  Utica  and  president  and 
publisher  of  the  Argus  Leader  of 
Sioux  Falls,  S.D. 

Carey  previously  had  worked  as  an 
advertising  sales  representative  in 
Burlington,  classified  advertising 
manager  at  the  Free  Press,  and  adver¬ 
tising  director  at  the  News-Messen¬ 
ger  of  Fremont,  Ohio,  the  Journal 
and  Courier  of  Lafayette,  Ind.,  and 
the  Press  &  Sun-Bulletin  of  Bingham¬ 
ton,  N.Y. 

Ml  Ml  * 

Martin  A.  Dyckman,  chief  edito¬ 
rial  writerforthe  St.  Petersburg (F\a.) 
Times,  has  been  named  associate  edi¬ 
tor  at  the  paper.  He  will  continue  to 
serve  as  a  columnist. 

Dyckman  previously  had  worked 
as  a  national  correspondent  in  Wash¬ 
ington,  D.C.,  and  as  state  capital 
bureau  chief  in  Tallahassee,  Fla.,  for 
the  Times. 

*  *  * 

David  Evans,  formerly  assistant 
controller  of  Springfield  (Mass.) 
Newspapers,  has  been  named  con¬ 
troller  of  the  company.  He  succeeds 
Bernard  M.  Crosby,  who  recently 
retired. 

Evans  also  has  been  elected  trea¬ 
surer  of  the  board  of  directors  of  the 
Republican  Co.,  publishers  of  the 
Sunday  Republican  and  the  Union- 
News  of  Springfield. 

Ml  Ml  Ml 

Edward  A.  Mitchell,  advertising 
director  of  the  Flint  (Mich.)  Journal, 
has  been  promoted  to  assistant  to  the 
publisher  at  the  paper.  Roger  D. 


Samuel,  retail  advertising  manager  of 
the  Hartford  (Conn.)  Courant,  has 
been  named  to  succeed  Mitchell  as 
advertising  director. 

Ml  Ml  * 

Billy  Berkenbile,  formerly  man¬ 
aging  editor,  features  editor  and 
sports  editor  at  the  Oklahoma  State 
University  student  paper  the  Daily 
O’Collegian  and  an  editorial  intern  in 
Washington,  D.C.,  for  USA  Today, 
has  been  named  sports  editor  at  the 
Daily  Press  of  Taylor,  Texas. 

Ml  Ml  Ml 

Mark  W.C.  Stodder,  who  has 
served  in  several  managerial  posts 
with  Los  Angeles  Independent  News¬ 
papers,  has  been  named  executive 
editor  at  the  company. 

Stodder  previously  had  served  as 
general  manager  of  Post  Group  News¬ 
papers  in  Los  Angeles. 

In  addition,  Michael  Laxineta, 
formerly  classified  manager,  has  been 
promoted  to  advertising  manager  for 
Independent  Newspapers. 

*  ♦  Ml 

The  Montana  Newspaper  Associa¬ 
tion  has  elected  the  following  officers 
for  1991-92:  Jo  Gmazel-Bartley, 
publisher  of  the  Ravalli  Republic  in 
Hamilton  —  president;  Dale  Ober- 
LY  of  the  Big  Timber  Pioneer  — 
first  vice  president;  Bob  Gilluly  of 
the  Great  Falls  Tribune  —  second 
vice  president;  and  Milt  Wester  of 
the  Laurel  Outlook  —  third  vice 
president. 

*  *  Ml 

Marcia  Pry,  president  of  Pry  Pub¬ 
lishing  of  Portland,  Ore.,  has  been 
elected  president  of  the  Oregon 
Newspaper  Publishers  Association. 

Also  elected  as  ON  PA  officers 
were:  John  Buchner,  publisher  of 
the  Albany  Democrat-Herald  —  vice 
president;  and  Mark  Dickson, 
publisher  of  Pacific  Coast  Newspa¬ 
pers  Inc.  —  treasurer. 


the  most  ex{^rienced 
executive  recruiting  Arm  in 
the  newspaper  industry 

Specialists  in  newspapers  and  broadcasting  for  two  decades. 
For  a  confidential  discussion,  call  708-991-6900. 
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Steve  Huntley 


PJ.  Bednarski 


Rick  Jaffe 


Lisa  Thornes  Miller 


Denise  Pilecki  Smith 


The  Chicago  Sun-Times  has  an¬ 
nounced  the  following  editorial  staff 
changes: 

Steve  Huntley,  formerly  metro¬ 
politan  editor,  has  been  promoted  to 
assistant  managing  editor  for  metro 
news. 

Huntley  previously  worked  as  a 
feature  writer,  night  city  editor  and 
political  coordinator  for  the  Sun- 
Times  and  earlier  worked  as  a 
reporter,  editor  and  executive  editor 
for  the  national  broadcast  department 
at  United  Press  International  and 
senior  editor  at  U.S.  News  &  World 
Report  magazine. 

P.J.  Bednarski,  formerly  acting 
entertainment  editor,  has  been  named 
entertainment  editor. 

Bednarski  has  worked  as  a  televi¬ 
sion  critic  and  financial  writer  for  the 
paper  and  earlier  covered  the  televi¬ 
sion  beat  for  USA  Today. 

Rick  Jaffe,  formerly  assistant 
managing  editor  for  the  now-defunct 
sports  daily  The  National,  has  been 
named  assistant  managing  editor/ 
sports  at  the  Sun-Times. 

Jaffe  has  worked  as  a  sports 
reporter  for  the  Orlando  (Fla.)  Sen¬ 
tinel  and  in  sports  editing  positions  at 
the  Detroit  News,  Los  Angeles  Times 
and  Atlanta  Journal  and  Constitu¬ 
tion. 

Jay  Mariotti,  formerly  New 
York-area  columnist  for  the  National, 
has  been  hired  as  a  sports  columnist  at 
the  Sun-Times. 

Mariotti  has  worked  for  the  Detroit 
News,  Cincinnati  Post,  Rocky  Moun¬ 
tain  News  of  Denver,  Denver  Post 
and  in  the  National’s  Detroit  bureau. 
*  *  * 

George  Riggs,  formerly  general 
manager  of  the  Contra  Costa  Times  of 
Walnut  Creek,  Calif. ,  has  been  named 
president  and  chief  operating  officer 
of  the  Times’  parent  company, 
Lesher  Communications  Inc.  of  Wal¬ 
nut  Creek.  He  succeeds  George 
Hoyt,  who  recently  resigned. 

Riggs  previously  had  been 
publisher  and  co-owner  of  the.  Fon- 
tana  (Calif.)  Herald-News. 


Denise  Pilecki  Smith,  formerly 
assistant  retail  advertising  manager 
for  The  Intelligencer  and  The  Record 
of  Doylestown,  Pa.,  has  been  pro¬ 
moted  to  retail  advertising  manager. 

Lisa  Thomes  Miller,  formerly 
major  accounts  manager  for  the  news¬ 
papers,  succeeds  Smith  as  assistant 
retail  advertising  manager. 


Greg  Anderson,  formerly  adver¬ 
tising  director  for  the  Fort  Pierce 
(Fla.)  Tribune,  has  been  named  St. 
Lucie  County  advertising  manager 
for  the  Stuart  (Fla.)  News  and  the 
paper’s  Port  St.  Lucie,  Fla.,  edition, 
the  Port  St.  Lucie  News. 

Anderson  previously  had  worked 
for  Dallas-Fort  Worth  Suburban 
Newspapers. 

*  *  * 

Bob  Parkins,  editor  and  publisher 
of  the  Milan  Mirror-Exchange,  has 
been  elected  president  of  the  Tennes¬ 
see  Press  Association. 

Other  officers  elected  to  the  organi¬ 
zation  include:  Gregg  K.  Jones  of 
the  Greeneville  Sun  —  vice-presi¬ 
dent  for  daily  newspapers;  Bob  At¬ 
kins  of  the  News-Examiner  of 
Gallatin  —  vice-president  for  non¬ 
daily  newspapers;  and  David  McCoy 
of  the  Courier-News  of  Clinton  — 
treasurer. 

*  *  * 

Oscar  Edwards,  president  of 
Edwards  Associates  and  the  joint 
venture  Edwards  Associates/Media 
Marketing  Network  in  Long  Beach, 
Calif.,  has  been  appointed  president- 
network  sales  and  operations  for 
Media  Marketing  Network. 

Edwards  previously  had  served  as 
national  advertising  manager  and 
director  of  corporate  planning  for 
Central  Wave  News  Publications  of 
Los  Angeles,  senior  consultant  and 
project  manager  for  Pacifica  Services 
Inc.  of  Los  Angeles  and  vice  presi¬ 
dent,  finance  and  administration  for 
CZ  and  Associates,  Management 
Consultants,  of  Los  Angeles. 


The  Fort  PiercelPort  St.  Lucie 
(Fla.)  Tribune  has  announced  the  fol¬ 
lowing  staff  appointments. 

Rick  Langbauer,  formerly  with 
the  Arkansas  Gazette  of  Little  Rock, 
has  been  named  advertising  director 
at  the  Tribune. 

Langbauer  previously  had  served 
in  advertising  positions  with  the 
Springfield  (Mo.)  News-Leader  and 
the  Denver  Post. 

Holly  Hawkins,  formerly  a  pro¬ 
motion  consultant  for  Goodson 
Newspapers  in  New  Jersey,  corpo¬ 
rate  promotion  manager  for  Ingersoll 
Newspapers  in  New  Jersey  and  a 
member  of  the  promotion  department 
at  Florida  Today,  has  been  named 
promotion  director  at  the  Tribune. 

!|!  i|C  :|c 

The  Atlanta  Journal  and  Constitu¬ 
tion  has  named  Mark  Milversted 
direct  marketing  manager  in  charge  of 
special  projects. 

Milversted  previously  had  served 
as  regional  vice  president  of  ADVO 
and  also  has  worked  with  Mainstreet 
Marketing,  which  is  owned  by  Jour¬ 
nal  and  Constitution  publisher  Cox 
Enterprises  of  Atlanta. 


Innocent  plea  in 
reporter’s  murder 

A  Phoenix  businessman  has  plead¬ 
ed  innocent  to  renewed  charges  that 
he  murdered  reporter  Don  Bolles  15 
years  ago. 

Contractor  Max  Dunlap,  once 
found  guilty  in  the  1976  car-bomb 
slaying  but  whose  conviction  was 
overturned  on  appeal,  was  charged 
last  year  with  first-degree  murder  and 
conspiring  to  obstruct  a  criminal 
investigation.  He  also  pleaded  inno¬ 
cent  to  the  conspiracy  charge. 

Bolles,  an  Arizona  Republic  inves¬ 
tigative  reporter,  died  1 1  days  after  a 
bomb  exploded  under  his  car. 

A  new  trial  was  scheduled  for  next 
April. 

—  AP 
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National  Newspaper 
Association  106th 
wered  \  Copvention  &  Trade  Show 
guaranteed  to  get  the  red 
out!  Power-packed 
sessions  designed  to 
increase  newspaper 
profitability  include: 

—  Strategic  Planning 

—  Personal  Financial  Planning 


—  Working  with  Independent  Contractors 

—  Using  Computers  in  Investigative  Reporting 

—  Audiotex  and  Reaching  Mature  Readers 

—  Helping  Local  Retailers  Compete  with  Mass 
Merchandisers 

—  Selfing  Against  the  Yellow  Pages 

—  New  Revenue  Sources 

—  Creative  Selling 

—  Redesigning  to  Grab  Boomers 


NNA's  two-day  Desktop  V  Conference  offers 
beginning  and  advanc^  sessions,  and  reduced 
registration  for  Convention  attendees 


DESKTOP  PUBUSONG 


PRODuaroN 


Chemical  Disposal,  Recycling,  and  Reconditioned 
Equipment  Values 


Alternate  Delivery,  Maximizing  Classifieds 
Bring  3541  and  3602  postal  forms  to  NNA’s  Trade 
Show  at  designated  hours,  and  NNA  postal 
experts  will  review  them  to  ensure  all  discounts 
have  been  takeni 


Call  NNA  for  Convention  Registration  forms:  (202)  466-7200 


Winning  Combinations 

HEIDELBERG  HARRIS 

We  built  a  better  organization 
to  build  you  a  better  web. 


Minneapolis  &  St.  Paul 
Love  &  Kisses 
Abbott  &  Costello 
Fish  &  Chips 

Heidelberg  &  Harris  Graphics 

Batman  &  Robin 

Peanut  Butter  &  Jelly 

Wash  &  Wear 

Adam  &  Eve 

Hammer  &  Nail 

Parts  &  Service 

Rodgers  &  Hart 

Tongue  &  Groove 

Sugar  &  Spice 

George  &  Gracie 

Straight  &  Narrow 

Vim  &  Vigor 

Gilbert  &  Sullivan 

Cheese  &  Crackers 

Fred  &  Ginger 

Laurel  &  Hardy 

Productivity  &  Profitability 

Coffee  &  Donuts 

Bogie  &  Bacall 

Ink  &  Water 

Lewis  &  Clark 

Chocolate  &  Vanilla 

Tom  &  Jerry 

Reliability  &  Dependability 
Spaghetti  &  Meatballs 
Nuts  &  Bolts 
Brains  &  Brawn 
Soup  &  Sandwich 
George  &  Ira 

See  us  at  Print  91 

HEIDELBERG 

HARRIS 

The  first  name  in  presses. 

The  iast  word  in  web. 

121  Broadway,  Dover,  New  Hampshire  03820-1289 
Telephone  (603)  749-6600 


Layoffs  at  triple-l 

Work  force,  revenues  shrink;  The  National  pays  for  scanners  only 


By  Jim  Rosenberg 

Citing  a  poor  market,  depressed 
economy  and  a  shift  away  from  hard¬ 
ware  to  system  and  applications  soft¬ 
ware,  Information  International  Inc. 
announced  the  companywide  layoff 
of  62  persons  from  its  staff  of  335. 

Last  month’s  action  by  the  Culver 
City,  Calif.,  developer,  manufacturer 
and  supplier  of  publishing  systems 
was  taken  at  the  same  time  it  saw  an 
otherwise  promising  business  picture 
clouded  by  negative  current  financial 
numbers.  The  company  said  that  it 
expected  to  show  a  60%  drop  in 
revenue  and  an  approximately  $l'/2 
million  net  loss  for  the  first  fiscal 
quarter,  ended  July  31. 

Triple-I  pointed  to  its  biggest-ever 
revenue  “frontlog”  that  character¬ 
ized  the  conclusion  last  spring  of  its 
fiscal  year.  Since  then,  several  hand¬ 
shakes  reportedly  have  turned  into 
signatures  (E&P,  Aug.  10)  and  other 
“plan-to-buy  endorsements  from 
major  newspaper  publishers”  remain 
active,  according  to  the  company. 

The  company  acknowledged,  how¬ 
ever,  that  it  will  be  adversely  affected 
through  mid- 1992  as  a  result  of  the 
current  climate  of  reduced  capital 
spending  and,  for  all  the  new  business 
and  pending  orders,  the  lag  time 
between  selection  of  equipment  and 
its  delivery. 

Triple-I  said  staff  cutbacks  and 
reduced  expenditures  were  made  to 
address  the  problems.  Affected  by  the 
actions  were  the  font  department  and 
operations  in  the  United  Kingdom. 

“We  reduced  staffing  of  the  font 
department  because  we  have  com¬ 
pleted  the  conversion  of  all  of  our 
library  to  the  standard  outline  formats 
and  .  .  .  the  library  is  substantially 
complete,”  triple-I  president  A1  Fe- 
naughty  told  E&P. 

British  marketing  and  sales  “will 
now  focus  primarily  on  customer  sup¬ 
port  and  service.  It’s  not  a  withdrawal 
from  the  U.K.,  it’s  mainly  a  redirec¬ 
tion,”  said  Fenaughty.  There  remains 
a  staff  of  16,  he  noted,  including  “a 
very  senior  marketing  person”  han¬ 
dling  the  restructuring. 

The  mixed  news  coincided  with  the 
shuttering  of  The  National,  a  big  cus¬ 
tomer  for  triple-I ’s  InfoFax  remote 
pagesetting  system.  The  sports  daily 
had  made  two  of  three  payments  on 
its  $4  million  order  at  the  time  it 


ceased  publishing.  The  third  pay¬ 
ment,  about  $1 .2  million,  was  to  come 
due  next  May. 

By  the  end  of  July  Fenaughty 
reported  “an  agreeable  settlement  all 
around”  with  The  National,  which  had 
made  only  that  portion  of  the  future 
third  payment  sufficient  to  cover  the 
cost  of  two  scanners  “and  essentially 
walked  away  from  the  final  payment” 
on  13  recorders.  Triple-I  retains  title 
to  those  recorders  and  is  taking  pos¬ 
session,  said  Fenaughty. 

Because  they  “owned  the  rest  of 
the  system,”  said  Fenaughty  (refer¬ 
ring  to  Ricoh  transmission  equipment 
and  some  Ultre  recorders  used  as 
back-up),  “they  kept  the  scanners  in 
order  to  have  available  for  sale  a  com¬ 
plete  working  system.” 


The  recently  announced  InfoFax 
order  from  Richmond  Newspapers 
Inc.  calls  for  all  new  equipment.  The 
repossessed  equipment  represents 
three  months’  production,  according 
to  triple-l,  which  said  its  remarketing 
will  limit  “opportunities  for  new 
equipment  sales.” 

Nevertheless,  a  company  spokes¬ 
person  commented  that  it  “is  our  big- 
gest-selling  item  right  now.”  Further¬ 
more,  Fenaughty  said,  “We  have  a 
letter  of  intent  on  some  of  The 
National  inventory,”  adding  that  his 
firm  is  confident  the  rest  will  be  sold, 
although  as  used  equipment. 

A  continuing  shift  away  from  hard¬ 
ware  support  requirements  in  recent 
years  has  characterized  restructuring 
at  other  systems  vendors,  where  it 
was  also  in  part  responsible  for  work 
force  reductions.  A  somewhat  small¬ 
er  round  of  layoffs  took  place  two 
years  ago  at  triple-I,  as  it  moved  its 
systems  onto  standard  PC  and  work¬ 
station  platforms. 

Referring  to  layoffs  occasioned  by 
the  move  off  proprietary  platforms, 
Fenaughty  said,  “In  ’89  it  was  the 
beginning  of  it,  which  was  at  the  field 


level.  We’re  just  now  able  to  do  some 
reshaping  of  the  corporate  staff  that 
was  in  support  of  part  of  [that]  same 
function.” 

The  company  said  it  “remains 
financially  sound,  with  a  large  cash 
position  and  no  debt.”  It  further 
noted  that  its  below-normal  backlog 
had  increased  slightly  in  recent 
months  and  that  dollar  volume  of  cur¬ 
rent  systems  proposals  are  at  an  all- 
time  high. 

On  reports  that  company  profits 
had  declined  for  the  last  five  years, 
Fenaughty  said  that,  while  he  had  not 
rechecked  the  figures,  “In  general 
terms,  that’s  been  the  trend.” 

“It’s  not  a  matter  of  gross  margins 
failing,”  he  continued,  attributing  the 
declines  mostly  to  expanded  research 


and  development  spending.  He  said 
triple-I  had  been  “reinvesting  the 
money  from  the  Compugraphic  suit, 
along  with  everything  else  we  could 
lay  our  hands  on,  in  revamping  the 
product  line  to  go  to  lasers  and  stan¬ 
dard  platforms.”  He  acknowledged, 
however,  that  the  “heavy  R&D  ex¬ 
penditures”  were  made  at  a  time 
when  “at  least  our  part  of  the  market 
didn’t  grow  very  much.” 

Apart  from  its  newspaper  and 
related  business,  triple-I  put  money 
into  its  DocuPro  and  Qubix  acquisi¬ 
tions  two  years  ago.  Cutbacks  fol¬ 
lowed  what  Fenaughty  described  as 
an  initial  “major  investment”  in 
DocuPro  software,  which  he  said  will 
be  maintained  and  moved  to  the  latest 
platforms.  Work  continues  “at  a 
low  .  .  .  but  an  appropriate  level,”  he 
said,  to  make  it  more  user-friendly.  In 
the  meantime,  he  added,  the  company 
is  “not  pushing  it  hard,”  though  it 
sees  a  future  for  the  product. 

In  the  area  of  illustration,  Qubix’s 
Leonardo  product  is  now  doing  well 
on  the  Sun  Sparc  platform,  according 
to  Fenaughty.  He  said  that,  though  it  is 
(Continued  on  page  39) 


The  company  acknowledged,  however,  that  it  will 
be  adversely  affected  through  mid-1992  as  a  result  of 
the  current  climate  of  reduced  capital  spending  and, 
for  all  the  new  business  and  pending  orders,  the  lag 
time  between  selection  of  equipment  and  its  delivery. 
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Repetitive  injuries  raise  concern 

As  injuries  mount,  ANPA  cites  threat  of  reguiation; 
unions  caii  for  “emergency"’  OSHA  reguiations 


By  Jim  Rosenberg 

Recognizing  the  increased  preva¬ 
lence  of  cumulative  trauma  disorders 
(CTD)  in  the  American  workplace, 
the  American  Newspaper  Publishers 
Association  last  month  issued  an 
update  to  its  1989  alert  concerning  the 
injuries  arising  from  repetitive  motion 
or  strain  (RSI). 

Two  weeks  later,  citing  the  same 
increase,  a  coalition  of  unions  sought 
a  six-month  “emergency”  ergonomic 
standard  from  the  Occupational 
Safety  and  Health  Administration. 

The  ANPA  update  notes  serious 
concern  since  (DSHA  reported  that 
CTD  represented  half  of  all  1989 
workplace  injuries.  It  said  CTD  is 
likely  to  become  a  target  of  state  and 
federal  regulations  in  the  next  two  1 
years. 

According  to  the  ANPA,  OSHA 
has  cited  employers  for  improper 
workplace  practices  and  is  drafting, 
proposals  on  ergonomic  standards  for 
the  workplace.  California,  it  noted, 
recently  released  a  draft  of  com¬ 
prehensive,  stringent  regulations  to 
prevent  ergonomic  stress  and  CTD. 

The  two-page  communique  to 
members  noted  that  the  newspaper 
industry,  like  others,  has  seen  an 
increase  in  the  incidence  of  CTD, 
which  it  defined  as  a  class  of  disorders 
“involving  damage  to  the  tendons, 
tendon  sheaths,  synovial  lubrication 
of  the  tendon  sheaths,  and  the  related 
bones,  muscles  and  nerves  of  the 
hands,  wrists,  elbows,  shoulders, 
neck  and  back.  Personnel  performing 
highly  repetitive  tasks  may  be  most 
susceptible  to  such  injuries,  it  said, 
pointing  to  VDT  operators  and  mail- 
room-distribution  workers,  among 
others. 

An  ANPA  grant  to  the  University 
of  Iowa  College  of  Medicine  will  be 
used  “to  evaluate  early  detection  of 
CTD”  at  newspapers.  Susceptibility 
measurements  will  be  made  at  differ¬ 
ent  papers  over  the  course  of  a  year  in 
the  hope  of  avoiding  cumulative 
trauma  or  detecting  and  treating  dis¬ 
orders  early  to  prevent  more  serious 
injury. 

According  to  the  ANPA,  newspa¬ 
per  managers  should  establish  pro¬ 
grams  to  educate  employees  on 
proper  workplace  practices,  identify 


CTD-related  symptoms,  and  recom¬ 
mend  that  employees  with  symptoms 
seek  medical  advice. 

ANPA  made  the  following  recom¬ 
mendations  for  CTD  programs:  desig¬ 
nate  a  staffer  to  take  complaints  about 
discomfort  or  injury;  analyze  injury 
records  to  see  if  CTD  exists  and,  if  so, 
with  which  jobs  it  is  most  closely 
linked;  identify  trends  or  clusters  of 
reported  symptoms  by  job  type,  title, 
location  and  workstation;  review  spe¬ 
cific  tasks  for  possible  risk  factors. 

This  last  includes  excessive  repeti¬ 
tion,  prolonged  activities,  forceful 
exertions  (usually  with  hands  or  fin¬ 
gers),  prolonged  static  and  awkward 
postures,  excessive  wrist  bending  or 
twisting,  continued  elevation  of  the 
elbow,  improper  seating  support  or 
adjustment,  restrictive  or  improperly 
adjusted  workstations,  and  continued 
physical  contact  with  sharp  edges  of 
furniture. 


Earlier  this  month,  the  Guild 
Reporter  said  the  petition  noted  that 
such  disorders  are  now  the  leading 
cause  of  occupational  illness  and  it 
called  for  “immediate  action  by 
OSHA  to  prevent  this  workplace 
epidemic  from  reaching  ever-greater 
proportions.” 

Greatly  affected,  said  the  petition, 
are  the  40  million  VDT  users.  It  said 
63%  of  12,000  respondents  to  a  Com¬ 
munications  Workers  of  America 
survey,  and  up  to  80%  of  VDT  users  ! 
at  some  newspapers,  reported  CTD- 
RSl  symptoms. 

The  unions  seek  an  enforceable 
standard  to  eliminate  unsafe  work¬ 
place  conditions.  In  a  letter  to  Martin 
urging  quick  action.  Guild  president 
Charles  Dale  said  that,  without  an 
enforceable  standard.  Guild  attempts 
to  deal  with  injury-causing  conditions 
repeatedly  run  into  “management 
intransigence.” 


With  10%  to  20%  of  membership  affected, 
Newspaper  Guild  president  Charles  Dale  called  RSI  “a 
veritable  plague  of  the  newspaper  industry.” 


ANPA  suggests  adjustable  work¬ 
stations  and  wrist  and  foot  supports 
as  ways  to  alleviate  some  muscular 
stress.  It  said  that  employees  should 
be  encouraged  to  identify  practices, 
equipment  or  furniture  that  may  con¬ 
tribute  to  excessive  fatigue  or  strain, 
such  as  neck  strain  from  above-eye- 
level  video  displays  or  back  strain 
from  above-the-waist  insert  hoppers. 
Trained  personnel  should  look  for 
work  habits  or  poor  designs  that  may 
lead  to  CTD  symptoms. 

The  update  includes  further  recom¬ 
mendations  on  training  and  education 
and  on  medical  management.  More 
information  is  available  from  ANPA 
headquarters  in  Reston,  Va. 

A  July  31  petition  sent  to  U.S. 
Labor  Secretary  Lynn  Martin  by  the 
Newspaper  Guild  and  30  other  unions 
cited  government  statistics  showing 
that  RSI  incidence  has  doubled  in  the 
last  two  years,  and  that  injuries  occur 
across  a  broad  range  of  jobs,  from 
VDT  use  to  auto  assembly. 


The  union  petition  called  OSHA’s 
plans  for  ergonomic  hazard  standards 
insufficient  to  deal  with  the  immedi¬ 
ate  problem,  and  said  a  permanent 
standard  may  be  five  to  seven  years 
away. 

The  unions  argued  that  OSHA 
already  has  adequate  information  on 
which  to  base  a  permanent  stan¬ 
dard. 

Ergonomic  programs  that  a  stan¬ 
dard  would  mandate  are  much  the 
same  as  suggestions  ANPA  outlined. 

To  protect  VDT  users,  the  union 
petition  made  specific  recommenda¬ 
tions  concerning  keyboards,  moni¬ 
tors,  workstation  furniture  and  10-  or 
15-minute  rest  breaks  every  hour  or 
two,  depending  on  work  intensity. 

The  (3uild  paper  referred  to  recent 
surveys  that  show  more  than  3,000 
employees  covered  by  the  Guild  had 
RSI  symptoms.  Most  were  VDT 
users.  With  10%  to  20%  of  member¬ 
ship  affected.  Dale  called  RSI  “a  ver¬ 
itable  plague  of  the  newspaper  indus¬ 
try.” 
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TECHNICAL  BRIEFS 


Newsprint  use 
down  in  June 

Daily  newspapers’  newsprint  con¬ 
sumption  declined  6.8%  in  June  com¬ 
pared  with  a  year  earlier,  according  to 
preliminary  figures  from  a  sampling  of 
members  by  the  American  Newspa¬ 
per  Publishers  Association. 

Consumption  by  all  users  in  June 
declined  by  7.6%  compared  with  June 

1990. 

The  year  began  with  a  4.8%  decline 
from  January  1990  levels  and  reached 
a  comparative  low  in  May,  when  use 
dropped  10.5%  compared  with  the 
year  before.  May,  however,  showed 
the  second-highest  consumption  for 

1991,  at  702,200  metric  tons. 

The  ANPA  reported  publishers’ 
end-of-month  stocks  for  June  were 
6.6%  higher  than  the  amount  of  news¬ 
print  on  hand  in  June  1990.  The  stocks 
on  hand  or  in  transit  amounted  to  a  52- 
day  supply,  a  high  for  the  year. 

According  to  the  American  Paper 
Institute,  U.S.  newsprint  mills  oper¬ 
ated  at  94.6%  of  rated  capacity  in 
June,  with  production  up  3.9%  over 
June  1990.  For  the  same  period,  pro¬ 
duction  fell  3%  at  Canadian  mills, 
which  operated  at  85%  of  capacity. 
Overall,  North  American  newsprint 
production  was  down  0.3%  compared 
with  the  year-earlier  level. 

London  Free 
Press  wins 
recycling  award 

The  internal  recycling  program  at 
the  London  (Ont.)  Free  Press  earned 
the  paper  the  “Outstanding  Commer¬ 
cial  3R’s  Initiative  Award’’  from  the 
Recycling  Council  of  Ontario. 

Early  last  year  the  Free  Press  began 
a  series  of  cooperative  management- 
staff  initiatives  that  dramatically  cut 
the  amount  of  its  waste,  reducing  gar¬ 
bage  destined  for  landfills  from  eight 
weekly  truckloads  to  less  than  three 
loads. 

The  Free  Press  began  by  setting  up 
empty  news  racks  around  its  building 
as  disposal  sites  for  used  newspapers. 
Employees  now  also  place  waste 
paper  and  beverage  cans  in  special 
bins.  They  were  given  their  own  reus¬ 
able  mugs  to  replace  polystyrene 
cups.  Posters,  promotions  such  as 
free  coffee  days,  and  articles  in  the 
staff  newsletter  were  used  to  raise 
awareness. 

Last  November,  said  the  paper. 


almost  70,000  cans  and  1,700  trees’ 
worth  of  paper  were  recycled.  Use  of 
disposable  cups  has  dropped  by  3,000 
per  month.  Staff  interest  was  high, 
said  the  paper,  because  the  effort 
coincided  with  its  publication  of  a 
series  of  articles  on  the  environment. 

Keeping  the  program  running  is  the 
current  focus. 

“What  we’re  facing  right  now  is 
trying  to  ensure  that  it  becomes  sec¬ 
ond  nature,’’  said  operations  director 
Ken  Kawall.  As  a  reminder,  all  staff¬ 
ers  received  a  certificate  for  a  free 
white  spruce  seedling  on  the  recycling 
committee’s  first  anniversary. 

The  program  continues  a  Free 
Press  trend  that  began  10  years  ago, 
when  it  began  printing  on  recycled 
newsprint.  Its  stock  now  contains 
52%  recycled  fiber,  the  highest  avail¬ 
able  to  it. 

USN  copy  on 
Nexis  database 

All  copy  transmitted  on  the  Wash¬ 
ington,  D.C. -based  U.S.  Newswire 
press  release  wire  service  since  Jan¬ 
uary  1990  has  been  added  to  Dayton, 
Ohio-based  Mead  Data  Central  Inc.’s 
Nexis  electronic  database  for  on-line 
retrieval  via  personal  computer.  New 
copy  is  added  within  24  hours. 

The  information  also  is  available  to 
subscribers  to  DataTimes  and  Dow 
Jones  News/Retrieval,  and  USN  said 
it  will  become  available  to  users  of 
Knight-Ridder’s  Vu/Text  later  this 
year. 

Directory  lists 
ZIPs’  lifestyles 

Standard  Rate  &  Data  Service  and 
National  Demographics  &  Lifestyles 
have  introduced  The  Lifestyle  ZIP 
Code  Analyst,  an  annual  market 
resource  directory  that  features 
demographic  and  lifestyle  data  for 
“virtually  every  ZIP  code.” 

Designed  to  enable  marketers  to 
focus  on  local  markets  for  site  selec¬ 
tion,  neighborhood  profiles,  sales 
forecasts,  territory  development  and 
direct  marketing,  the  directory  covers 
almost  25,000  ZIP  codes  from  the  top 
25  Metropolitan  Statistical  Areas  and 
all  counties  with  populations  of  at 
least  35,000. 

It  also  analyzes  household  partici¬ 
pation  in  56  of  the  “most  popular 
lifestyles,”  breaking  down  into  spe¬ 


cific  interests  from  five  main  lifestyle 
categories. 

Rockwell  renames 
Japan  subsidiary 

Rockwell  Graphic  Systems  an¬ 
nounced  that  its  wholly  owned  Ike- 
gai-Goss  Japanese  subsidiary  has 
been  renamed  Rockwell  Graphic 
Systems  —  Japan.  The  Tokyo-based 
company  supplies  printing  presses  for 
the  newspaper  and  commercial  print¬ 
ing  industries.  Japan’s  Ikegai  Corp. 
was  a  partner  in  the  joint  venture 
company  until  its  interest  was  pur¬ 
chased  by  Rockwell  two  years  ago. 

New  products 
address  VOC  Issue 

J.M.  Huber  Corp.  has  introduced 
Sierra  black  news  ink.  The  formula 
contains  a  low  level  of  volatile  organic 
compounds  to  help  newspapers  com¬ 
ply  with  the  more  stringent  regula¬ 
tion  of  the  Clean  Air  Act.  Huber  said 
the  ink  emits  lower  levels  of  VOCs 
and  gives  superior  performance  at  a 
price  competitive  with  standard  offset 
black. 

PC-based  software  for  creating 
reports  to  verify  compliance  with  the 
EPA’s  VOC  emissions  regulations 
has  been  introduced  by  FC  Innova¬ 
tions,  San  Jose,  Calif.  Based  on  raw 
data  provided  by  ink  manufacturers 
and  print-run  data  entered  by  a  cus¬ 
tomer,  EnviroCalc  calculates,  dis¬ 
plays  and  documents  information 
about  VOC  levels  emitted  during 
printing. 

Formulations  of  premixed  or  in- 
house  mixed  ink  are  entered  into  the 
software  database,  which  determines 
the  anticipated  VOC  emissions  re¬ 
lated  to  either  a  particular  run  or  a 
period  of  press  use. 

The  developer  says  the  program 
will  document  the  information  needed 
to  accumulate  credits  from  reduced 
emissions,  which  regulations  allow  to 
be  sold  or  traded  to  other  companies. 

NYU  honors  Ettinger 

For  outstanding  service  and  com¬ 
mitment  to  the  graphic  arts  industry, 
Melvin  A.  Ettinger,  Polychrome 
Corp.  CEO  and  DIC  Americas  senior 
vice  president,  was  presented  with  a 
New  York  University  Service  Award 
by  L.  Jay  Oliva,  university  chancellor 
and  president-elect. 
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Appeals  court  reinstates  libel  suit 


An  Indiana  appeals  court  has  ruled 
that  a  jury  should  decide  whether  a 
Fort  Wayne  newspaper  libeled  a  res¬ 
taurant  company  by  publishing  an 
inaccurate  headline  after  it  was  closed 
by  health  inspectors. 

The  decision  reversed  a  lower  court 
ruling  of  summary  judgment  in  favor 
of  the  Journal-Gazette  in  a  suit  filed 
by  Bandido's  Inc.  The  earlier  ruling 
stopped  the  case  before  it  went 
through  a  complete  trial. 

The  appellate  court  said  the  case 
involves  questions  of  fact  and  inter¬ 
pretation  that  need  to  be  heard  at  trial 
to  determine  if  the  newspaper  showed 
malice  toward  the  restaurant. 

‘Because  facts  are  in  dispute  and 
conflicting  inferences  have  arisen  on 
the  issue  of  actual  malice,  summary 
judgment  is  not  appropriate,”  Judge 
Robert  H.  Staton  wrote  for  the  court. 

“That  [a  trial]  is  all  you  can  ask 
for,”  said  Robert  E.  Connolly,  the 
attorney  for  the  restaurant. 

The  newspaper  may  still  petition 
the  state  Supreme  Court  to  consider 
an  appeal,  and  John  D.  Walda,  attor¬ 
ney  for  the  Journal-Gazette,  said  that 
is  likely. 

Craig  Klugman,  editor  of  the  news¬ 
paper,  said  he  was  disappointed  by 
the  ruling  because  he  believed  “the 
arguments  we  made  were  cogent,  rea¬ 
soned  and  logical.  I'm  disappointed 
the  Court  of  Appeals  didn’t  see  it  that 
way.” 

The  company,  which  operates 


three  Mexican-style  restaurants  in 
Fort  Wayne  and  one  in  Lima,  Ohio, 
filed  suit  for  compensatory  and  puni¬ 
tive  damages  over  a  headline  that 
appeared  with  an  October  1988  story 
about  a  health  board’s  decision  to 
close  one  of  the  company’s  Fort 
Wayne  restaurants. 

The  headline  read:  “Health  Board 
Shuts  Doors  of  Bandido’s:  Investiga¬ 
tors  find  rats,  bugs,  at  north-side  eat¬ 
ery.”  The  stoi7,  which  didn’t  men¬ 
tion  rats,  ran  in  two  of  the  newspa¬ 
per’s  three  editions,  including  the  ones 
that  circulated  in  northwest  Ohio  and 
the  city  of  Fort  Wayne. 

According  to  court  records,  health 
inspectors  reports  obtained  by  the 
newspaper  mentioned  flies,  roaches 
and  rodents  at  the  restaurant.  The 
report  on  a  second  inspection  made 
no  mention  of  insects  or  rodents. 

Bandido’s  president  demanded  a 
retraction  of  the  headline,  arguing 
that  only  one  of  the  four  restaurants 
was  closed,  that  inspectors  didn’t  find 
rats  at  the  closed  restaurant  and  that 
the  closure  was  based  on  the  second 
inspection  that  didn’t  reveal  any 
infestation. 

Instead  of  printing  a  retraction,  the 
newspaper  in  a  later  story  included 
two  paragraphs  acknowledging  that 
no  rats  had  been  found  and  apologiz¬ 
ing  for  the  inaccuracy  of  the  headline. 

Later  Bandido’s  demanded  a  full 
retraction  and  the  newspaper  refused. 


On  the  summary  judgment.  Circuit 
Judge  Robert  C.  ftobst  ruled  there 
were  no  facts  in  the  case  record  to 
support  a  finding  of  actual  malice  in 
the  minds  or  actions  of  the  newspa¬ 
per’s  employees  and  he  threw  the  suit 
out. 

In  Indiana,  a  private  individual  or 
business  can  recover  damages  for 
defamatory  statements  in  a  newspa¬ 
per  only  if  actual  malice  is  shown. 

The  appellate  panel  pointed  to  sev¬ 
eral  facts  in  the  case  record  that  the 
judges  believed  needed  to  be  weighed 
by  a  jury  to  determine  the  issue  of 
malice. 

For  example,  the  appeals  panel  said 
a  jury  ought  to  consider  the  newspa¬ 
per’s  decisions  to  run  the  story  only  in 
editions  that  reached  areas  where 
there  were  Bandido’s  restaurants  and 
not  to  run  a  separate  retraction. 

The  court  said  it  also  disagreed  with 
the  newspaper’s  argument  that  only 
the  conduct  of  the  headline  writer  — 
and  not  the  newspaper  —  should  be 
considered  in  determining  malice. 

“A  reasonable  juror  could  find  the 
newspaper’s  failure  to  limit  such 
[inaccurate]  inferences  and  interpre¬ 
tations  [of  the  health  board  report]  to 
be  such  an  extreme  departure  from 
responsible  standards  that  the  depar¬ 
ture  amounted  to  a  reckless  disregard 
for  the  headline’s  falsity,”  Staton 
wrote. 

—  AP 


Contempt  charge  thrown  out 


A  New  Jersey  appeals  court  panel 
threw  out  a  contempt  charge  filed 
against  a  reporter  for  the  Star-Ledger 
of  Newark  who  refused  to  answer 
questions  at  a  hearing. 

The  panel  also  upheld  a  decision  to 
vacate  a  subpoena  served  on  a  news 
photographer. 

The  court  ruled  in  the  case  of  Car¬ 
los  Santiago,  indicted  in  1989  on 
assault  and  other  charges  related  to  a 
disturbance  in  Newark  the  previous 
year. 

On  the  eve  of  trial  last  year,  San¬ 
tiago  subpoenaed  Kinga  Borondy,  a 
reporter  for  the  Star-Ledger,  and 
Tom  Kitts,  a  staff  photographer  for 
New  Jersey  News  Photos. 

Borondy  had  written  two  articles 
about  the  incident.  Kitts  had  taken 
pictures  at  the  scene  for  the  newspa¬ 
per. 


The  trial  judge  apparently  was 
satisfied  that  Borondy  and  Kitts  were 
protected  by  the  New  Jersey  shield 
law  and  dismissed  the  subpoenas. 

However,  Santiago  appealed  on  the 
grounds  that  the  newspaper  articles 
and  photographs  proved  that  Boron¬ 
dy  and  Kitts  had  witnessed  the  inci¬ 
dent  and  that  he  should  be  allowed  to 
question  them. 

The  shield  law  excuses  anyone 
employed  by  the  news  media  from 
disclosing  any  news  or  information 
obtained  on  the  job. 

The  trial  judge  denied  Santiago’s 
request  to  question  Kitts,  but  allowed 
him  to  call  Borondy  as  a  witness.  She 
refused  to  testify  and  was  held  in  con¬ 
tempt. 

Borondy  appealed.  Santiago  also 
appealed  the  judge’s  decision  not  to 


call  Kitts  to  the  stand.  The  Appellate 
Division  of  Superior  Court  disagreed 
and  called  Santiago’s  case  no  more 
than  a  ‘Tishing  expedition.” 

The  court  said  Santiago  had  failed 
to  prove  that  either  Borondy  or  Kitts 
had  witnessed  the  incident,  and  that 
the  information  sought  from  them 
could  not  be  obtained  elsewhere. 

“As  we  see  it,  subpoenaing  a  news¬ 
person  for  the  purpose  of  ascertaining 
what  the  newsperson  saw  at  the  scene 
of  the  crime,  without  any  independent 
evidence  to  support  an  inference  that 
the  newsperson  witnessed  some¬ 
thing  .  .  .  has  the  same  chilling  ef¬ 
fect  on  the  free  flow  of  information 
as  any  other  form  of  compulsion  of  a 
newsperson’s  information,”  the 
court  said  in  its  ruling. 

—  AP 
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Advertising  Data 

LNA  NEWSPAPER 

Data  on  the  following  newspapers  are  pro¬ 
vided  by  LNA  NEWSPAPER,  reported  in 
SAU  INCHES. 

To  maintain  uniformity  and  standardized 
records  for  their  subscribing  newspapers, 
LNA  NEWSPAPER  utilizes  a  system  of  clas¬ 
sification  whereby  all  display  advertising 
naturally  falls  into  one  of  four  major  classifica¬ 
tions,  “Retail,”  “General,”  “Automotive,”  or 
“Financial”. 

LNA  NEWSPAPER  defines  “National” 
advertising  as  a  combination  of  the  “General” 
and  “Automotive”  classifications.  For  those 
newspapers  subscribing  to  LNA  NEWSPAP¬ 
ER  service  levels  that  do  not  include  “Retail” 
or  “Financial”  classifications,  data  shown  is 
for  “National”  (“General”  and  “Automotive”.) 
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AlUNTOWN,  P.A. 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


CINCINNATI,  OHIO 


ROP  Local . 

58,874 

516 

67,191 

394 

fteprint  Local . 

13,668 

36,972 

16,768 

38,617 

ROP  Nationol . 

5,460 

4,802 

Preprint  Notional . 

172 

142 

Financial 

983 

no 

2,691 

Clossified . 

66,756 

81,861 

Total . 

145,741 

37,770 

173,455 

39,011 

Call-S 

ROP  Local . 

29,236 

1,548 

29,510 

Preprint  Local . 

19.134 

64,266 

18,752 

39,895 

ROP  Notional . 

5,494 

5,527 

Preprint  Notionol . 

11,978 

11,282 

Finonciol . 

1.121 

1,165 

Clossified  . 

29,922 

30,425 

Totol . 

96,885 

65,814 

96,661 

39,895 

GRAND  TOTAL... 

242,626 

103,584 

270,116 

78,906 

YEAR  TO  DATE.. 

..  1,371,584 

518,120 

1,559,010 

417,375 

ASBURY  PARK,  NJ. 

Press-e 

ROP  Locol . 

55,591 

8,108 

68,912 

8,589 

Preprint  locol . 

3,013 

2,010 

3,821 

1,306 

ROP  Nationol . 

7,986 

312 

10,684 

230 

Preprint  Nationol . 

45 

Finonciol . 

3,005 

782 

6,192 

825 

Classified 

71,171 

104,545 

51 

Total . 

140,766 

11,212 

194,154 

11,046 

Press-S 

ROP  Local . 

32,342 

34,021 

538 

Preprint  Locol . 

18,537 

6,735 

15,303 

3,785 

ROP  Nationol . 

5,204 

7,520 

8 

Preprint  Nottonol . 

3,082 

2,598 

Finonciol 

3.049 

4.187 

Clossified 

38,510 

43,555 

Total . 

...  100,724 

6,735 

107,184 

4,323 

GRAND  TOTAL.. 

...  241,490 

17,947 

301,338 

15,369 

YEAR  TO  DATE . 

....  1,235,881 

65,135 

1,901,645 

315,130 

Note:  Preprint  data  supplied  by  publisher. 

*lndicates  newspapers  reporting  figures  in 
lines. 


Sun-m 

ROP  Locol . 

Preprint  local . 

ROP  Notional . 

Preprint  Notional.. 

Finonciol . 

Clossified 
Total . 

Sun-e 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  Notional. 
Financial . 


10,158 

56,909 

7,003 

ROP  Local . 

41,611 

54,402 

4,240 

26.494 

10,152 

19,850 

Preprint  Local . 

13,792 

2,500 

15,072 

6,290 

3,106 

14,759 

3,185 

ROP  Notional . 

5,953 

6,930 

134 

Preprint  Notional . 

382 

201 

2,519 

123 

Finonciol . . 

1,762 

2,427 

192 

731 

52,283 

4,515 

Classified . 

81,570 

8,897 

90,700 

1,353 

40,824 

136,622 

34,676 

Total 

144,688 

11,397 

169,913 

12,075 

Post-e 

9,861 

52,826 

6,973 

ROP  Local . 

27,940 

33,736 

202 

26,494 

10,152 

19,831 

Preprint  Local . 

19,946 

7,751 

19,394 

8,986 

3,060 

10,854 

3,180 

ROP  National . 

3,262 

3,570 

Total . 

95,581 

40,460 

114,044 

34,624 

Sun*S 

ROP  Local 

34,783 

19,898 

34,032 

19,805 

Preprint  Local . 

29,134 

43,880 

27,998 

21,649 

ROP  Notional . 

12,260 

4,544 

10,958 

4,164 

Preprint  NotionoL . 

14,558 

1,622 

12,686 

89 

Finonciol . - . 

1,974 

492 

2,181 

783 

Classified . . . 

57,611 

2,376 

61,756 

3,736 

Total . 

...  150,320 

72,812 

149,611 

50,226 

GRAND  TOTAL... 

...  361,717 

154,096 

400,277 

119,526 

YEAR  TO  DATE.. 

...  2,045,871 

738,655 

2,401,940 

636,037 

BERGEN  COUNTY,  NJ. 

Record-e 

ROP  Local . 

65,495 

5,260 

70,194 

6,770 

Preprint  Local . 

956 

5,404 

1,202 

9,948 

ROP  Nationol . 

8,445 

176 

9.267 

267 

Preprint  Nationol . 

1.034 

Finonciol . - . 

2,604 

397 

4.844 

410 

Classified . . . 

44,897 

60.931 

Totol . 

...  122,397 

11,237 

147,472 

17,395 

Record  S 

ROP  Local . 

39,843 

7,448 

32,833 

11,206 

Preprint  Locol . 

13,812 

92,818 

16,711 

54,331 

ROP  Notional . 

7,909 

211 

8,844 

430 

Preprint  Notional . 

14,018 

68 

12,598 

175 

Finonciol . 

3,642 

190 

3,796 

550 

Clossified . 

40,474 

42,420 

Total . 

....  119,698 

100,735 

117,202 

66,692 

GRAND  TOTAL.. 

....  242,095 

111,972 

264,674 

84,087 

YEAR  TO  DATE. 

....  1,319,276 

498,208 

1,576,995 

443,688 

BOSTON, 

MASS. 

Globe-m 

ROP  Local . 

49,604 

328 

52,714 

636 

Preprint  Local . 

7,776 

6,619 

ROP  Notional . 

15,099 

12,266 

Preprint  National . 

11 

Finonciol . 

3,40^ 

2,571 

Clossified 

62,556 

98,646 

Total... 

130,668 

8,114 

166,197 

7,266 

Globe-S 

ROP  Local . 

27,400 

12,950 

30,692 

10,108 

Preprint  Local . 

36,256 

27,590 

24,548 

30,201 

ROP  Notional . 

18,731 

2,149 

14,571 

1,320 

Preprint  National . 

14,730 

48 

13,373 

Finonciol . 

2,238 

1,928 

1,726 

1,468 

Classified 

97,505 

1,393 

104,389 

210 

Total... 

196,860 

46,058 

189,299 

43,307 

GRAND  TOTAL. 

.  327,528 

54,172 

355,496 

50,573 

YEAR  TO  DATE 

.  1,715,770 

283,265 

2,009,761 

270,506 

Herald-m 

ROP  Local . 

24,421 

29,024 

ROP  Notional . 

6,547 

5,930 

Financial 

1,802 

1,000 

Classified . 

64,041 

69,953 

Total.. 

96,811 

105,007 

Herald-S 

ROP  Local . 

6,048 

5,852 

Preprint  Local . 

1,100 

40,694 

893 

34,289 

ROP  Notional . 

5,789 

4,895 

Preprint  Notional . 

8,256 

2,396 

6,933 

Financial . 

57 

352 

Classified 

21,372 

16,209 

Totol.. 

34,366 

48,950 

30,597 

41,222 

GRAND  TOTAL 

.  131,177 

48,950 

136,504 

41,222 

YEAR  TO  DATE 

.  746,762 

252,141 

844,882 

235,430 

Preprint  National.. 

1 23  Finonciol . 

4,517  Classified . 


GRAND  TOTAL... 
YEAR  TO  DATE.. 


_  39,820 

7,751  97,788 


33,939  29,401 

48.749  4,752  41,560 

7.721  5,831 

13,502  12,725 

957  1,816 

44,512  _  42,267 

149,380  4,752  J33,600 

379,126  23,900  401,301 

2,125,240  145,318  2,327,169 


98,597  9,650  104,313 

26,210  18,235  29,318 

9.830  952  11.243 


Classified 

188,671 

9,884 

199,872 

5,031 

Total . 

326,346 

39,351 

347,669 

36,472 

News-S 

ROP  Local . 

44,422 

1,059 

39,957 

1,156 

Preprint  Local . 

46,686 

13,932 

30,722 

11,313 

ROP  Nationol . 

12,095 

520 

10,181 

1,437 

Preprint  Notional . 

14,878 

13,453 

Finonciol . 

2,491 

1,877 

39 

Classified 

100,491 

506 

93,266 

920 

Total... 

221,063 

16,017 

189,456 

14,865 

GRAND  TOTAL... 

547,409 

55,368 

537,125 

51,337 

YEAR  TO  DATE.. 

..  2,994,763 

289,118 

3,105,356 

260,757 

Times  Herald-a/d 

ROP  Local . 

53,390 

5,920 

59,517 

4,731 

Preprint  local . 

17,284 

3,496 

24,105 

229 

ROP  National . 

3,648 

378 

6,549 

271 

Preprint  National . 

1,444 

435 

Finonciol 

1,732 

297 

1,531 

136 

Clossified 

103,580 

8,130 

138,972 

7,982 

Totol... 

179,634 

19,665 

230,674 

13,784 

Times  Herald-S 

ROP  L«al . 

26,529 

27,406 

Preprint  Locol . 

44,468 

7,372 

31,459 

7,945 

ROP  National . 

6,710 

6,266 

Preprint  National . 

8,944 

10,130 

Finonciol 

1,643 

1,142 

Classified . 

31,085 

27,857 

Total . 

...  119,379 

7,372 

104,260 

7,945 

GRAND  TOTAL.. 

...  299,013 

27,037 

334,934 

21,729 

YEAR  TO  DATE. 

...  1,687,103 

130,476 

1,907,682 

132,542 

GREENWICH,  CONN. 

Tinw-o/d 

ROP  Local . 

18,075 

26,121 

Preprint  Local . 

9,978 

13,228 

23,020 

8,445 

ROP  Notional . 

5,438 

2,765 

Preprint  Nationol . 

992 

78 

Financial . 

1,476 

2,008 

Classified . 

28,286 

31,428 

Totol . 

63,253 

13,228 

86,334 

8,523 

Time-S 

ROP  Local . 

6,742 

6,632 

Preprint  Local . 

31,106 

7,224 

30,921 

4,184 

ROP  Nationol . 

3,840 

3,402 

Preprint  National . 

12,500 

14,689 

Finonciol . 

973 

372 

Classified 

10,809 

16,174 

Total.. 

65,970 

7,224 

72,190 

4,184 

GRAND  TOTAL. 

....  129,223 

20,452 

158,524 

12,707 

YEAR  TO  DATE 

....  707,803 

104,568 

931,589 

47,038 
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HARTFORD,  CONN. 


Couront-m 

ROP  local .  34,960  21,393  48,404  24,088 

Preprint  Local .  492  25,610  951  22,986 

ROP  Notional .  19,326  4,929  9,896  4,575 

Financial . 2,397  2,094  3,350  1,245 

ClossiFied .  36,078  1,297  59,536  1,755 

Totol .  93,253  55,323  122,137  54,649 

Couront-S 

ROP  Local .  17,285  4,939  18,478  4,922 

Preprint  Local .  4,926  151,658  7,008  175,851 

ROP  Notional .  10,376  1,413  8,748  298 

Preprint  Notional .  14,932  2,780  13,288  2,387 

Financial .  3,113  594  2,020  241 

Classified .  28,725  _ 30  34,946  _ 

Total .  79,357  161,414  84,488  183,699 

GRAND  TOTAL .  172,610  216,737  206,625  238,348 

YEAR  TO  DATE .  944,143  1,098,894  1,190,510  1,334,351 

HOUSTON,  TEXAS 

Chronicle-o/d 

ROP  Local .  84,213  6,142  83,174  16,712 

Preprint  local .  1,100  13,044  2,471  46,008 

ROPNotionol .  10,864  555  9,507  941 

Preprint  Notional .  829 

Financial  2,104  134  1,846  459 

Ckissified  166,025  5W  187,793  50,539 

Totol  264,306  20,404  284,791  115,488 

Chronicte-S 

ROP  local .  41,374  3,207  37,533  533 

Preprint  Local .  3,826  28,828  14,817  27,287 

ROPNotionol .  11,844  34  9,626  130 

Preprint  Notional .  13,455  707 

Finonciol  2,195  67  1,307 

Classified  84,602  83,899  2,464 

Total  144,341  32,136  160,637  31,121 

GRAND  TOTAL .  408,647  52,540  445,428  146,609 

YEAR  TO  DATE .  2,370,645  614,833  2,533,793  715,808 

Post-m 

ROP  Local .  69,811  2,057  70,558  2,056 

Preprint  Local .  1,980  23,649  4,831  25,331 

ROPNotionol .  8,821  10  7,962  4 

Preprint  Notional .  86  555 

Finonciol .  2,029  990 

Clossified .  104,066  420  102,745  788 

Total .  186,707  26,222  187,086  28,734 

Posts 

ROP  Local .  27,758  649  26,867  110 

Preprint  Local .  15,734  33,284  8,326  32,295 

ROPNotionol .  6,732  669  6.330  1,203 

Preprint  Notionol .  7,206  3,440  4008  5,872 

Finonciol .  1,867  827 

Clossified .  26,570  1,712  18097  5,284 

Total .  85,867  39,754  65055  44,764 

GRAND  TOTAL .  272,574  65,976  252,141  73,498 

YEAR  TO  DATE .  1,525,532  391,606  1,529002  401,744 

LONG  ISLAND,  N.Y. 

Newsdoy^e 

ROP  Local .  28,685  52,605  24,933  44,863 

Preprint  Local .  13,802  2,465  32,005 

ROPNotionol .  8,104  13,558  8,776  10,449 

Preprint  Notional .  1022 

Financial .  3,948  2,190  4,066  3051 

Classified .  29,096  64,675  43,418  74,817 

Totol .  69,833  146,830  83.658  166,407 

Newsdoy-S 

ROP  local .  13,432  29,077  10,337  21,599 

Preprint  Local .  14,404  94,864  11,400  63,715 

ROPNotionol .  8,539  2,713  5,707  2,018 

Preprint  Notional .  14,534  1,871  12,177  710 

Finonciol  256  555  159  631 

Clossified .  9,753  21,461  13,739  22,317 

Total .  60,918  150,541  53,519  110,990 

GRAND  TOTAL .  130,751  297,371  137,177  277,397 

YEAR  TO  DATE ......  773,299  1,608,018  855,384  1,403,884 


*lndicates  newspapers  reporting  figures  in 
lines. 


1991  1990 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


I.A./IONG  BEACH,  CALIF. 

Press  Telegrom-m 


ROP  local . 

37,7M 

9,622 

43.699 

9,027 

Preprint  local . 

9,456 

23,740 

8,5X 

28,391 

ROP  Notional . 

6,562 

86 

5,724 

97 

Preprint  Notional . 

440 

958 

Finonciol . 

1,741 

232 

2,IX 

399 

Clossified . 

59,803 

68,032 

Total . 

...  115,702 

X.6X 

128,123 

X,872 

Press  Telegron-S 

ROP  Local . 

17,252 

25 

13,981 

126 

Preprint  locol 

35,008 

6,760 

26,007 

2,294 

ROP  Notionol . 

5,317 

280 

4,762 

1,656 

Preprint  Notional . 

12,728 

11,323 

Finonciol . 

401 

596 

40 

Classified . 

16,814 

15,515 

Totol . 

87,5X 

7,065 

72,184 

4,116 

GRAND  TOTAl..., 

...  203,222 

40,745 

200,307 

42,988 

YEAR  TO  DATE... 

....  1,112,703 

219,255 

1,165,294 

231,490 

LOS  ANGELES,  CALIF. 

Doily  News-rr 

ROP  local . 

58,202 

12,935 

67,933 

18,276 

Preprint  locol . 

X,629 

21,969 

21,139 

22,762 

ROP  Notional . 

12,771 

242 

15,051 

1,012 

Preprint  Notionol . 

540 

39 

Finonciol . 

1,976 

349 

2,540 

604 

Clossified 

153,149 

183,021 

Totol 

259.727 

36,035 

289,684 

42,693 

News*S 

ROP  locol . 

15,389 

5,988 

15,554 

5.6X 

Preprint  local . 

28,078 

15,068 

13,739 

7.727 

ROP  Notional . 

7,400 

308 

7.594 

347 

Preprint  National . 

11,868 

990 

11,498 

695 

Finonciol . 

456 

393 

196 

580 

Clossified . 

66,870 

61,365 

Total . 

....  1X,061 

22,747 

109,946 

14,969 

GRAND  TOTAL.. 

.  389,788 

58,782 

399,630 

57,662 

YEAR  TO  DATE.. 

.  2,107,182 

332,743 

2,391, 1M 

385,431 

Times-m 

ROP  local ... 

127,249 

69,355 

152,112 

87,188 

Preprint  locai . 

13,732 

75,785 

13,286 

68,708 

ROP  Notionol . 

21,724 

6,030 

21,074 

11,488 

Preprint  Notionol . 

559 

206 

2M 

Finonciol . 

5,141 

2,891 

7,226 

3,709 

Classified . 

93,551 

138,223 

1X,859 

198,084 

Total . 

261,397 

292,843 

324,763 

369,427 

Times-S 

ROP  locol  .. 

48,8X 

20,139 

51,816 

19,930 

Preprint  locoi . 

18,260 

37,776 

15,793 

22,169 

ROP  Notionol 

25,2X 

1,811 

17,754 

3,191 

Preprint  Notional . 

14,276 

263 

13,460 

Finonciol . 

1,942 

363 

2,216 

941 

Classified . 

63,472 

77,026 

79,002 

83,786 

Total . 

172,013 

137,378 

1X.04I 

130,017 

GRAND  TOTAL 

.  433,410 

430,221 

504,804 

499,444 

YEAR  TO  DATE 

.  2,465,160 

2,303,458 

2,989,825 

2,717,252 

NEWARK,  NJ. 

Star-ledger-m 

ROP  local . 

73,186 

I3.X5 

77,199 

10,193 

ROP  Notionoi . 

11,103 

1,037 

10,471 

226 

Finonciol . 

3,628 

750 

5,748 

1,239 

Clossified . 

81,582 

26,012 

103,267 

23,816 

Totol . . . 

169.499 

41,184 

196,685 

35,474 

Star-ledger-S 

ROP  locol  .  - . 

52,693 

3,728 

47,945 

2,399 

Preprint  local 

45,614 

62,587 

42.919 

37.104 

ROP  NotionO' 

13,988 

5 

12,864 

16 

Preprint  Notonol . 

14,822 

13,195 

587 

Finonciol . 

4,845 

4,236 

Clossified . 

72,661 

82,668 

Total . 

204,623 

66,3M 

203,827 

40,106 

GRAND  TOTAL. 

.  374,122 

107,504 

400,512 

75,580 

YEAR  TO  DATE., 

.  2,0X,878 

448,500 

2,373,062 

386,316 

NEW  YORK,  N.Y. 

Doily  News  m 

ROP  locol . 

26,485 

18,211 

26,204 

33.100 

ROP  Notional . 

6,186 

5.749 

7,025 

11,111 

Finonciol . 

569 

4X 

1,919 

2,793 

Clossified . 

11,927 

14,369 

15,616 

15,060 

Totol . 

45,167 

X,749 

50,764 

62,064 

1991  1990 

FUlL  RUN  PART  RUN  FULL  RUN  PART  RUN 


News-S 

ROP  locol .  12,308  6,943  10,141  15,590 

Preprint  Local  3,520  24,927  2,173  44,216 

ROPNotionol  _  6,613  1,090  7.733  2,394 

Preprint  Notional  -  10,929  1,893 

Financial  ..  _  11  172  68  225 

Classified  _  3,288  5,156  5,037  4,219 

Total  25,740  38,288  36,08 1  _  68,537 

GRAND  TOTAL .  70,907  77,037  86,845  130,601 

YEAR  TO  DATE .  365,446  226,399  529,238  770,991 

Post-o/d 

ROP  local .  36,350  26,888 

ROPNotionol .  15,246  15,320 

Finonciol . 1,310  1,274 

Clossified . . .  5,015  4,443 

GRAND  TOTAL .  57,921  47,925 

YEAR  TO  DATE .  398,109  263,836 

Times-m 

ROP  local .  56,875  5,497  60,240  9,945 

ROPNotionol .  24,256  2,547  27,464  2,580 

Finonciol  9,092  4,889  8,958  3,760 

Classified  34,728  1,474  49,048  2,229 

Total .  124,951  14,407  145,710  18,514 

Times-S 

ROP  local .  48,368  28,068  45,246  31,371 

Preprint  Local .  86  21,331  21,577 

ROPNotionol .  36,139  7,128  36,887  9,400 

Preprint  Notionol .  10,578  2,304  14,119 

Finonciol . .  7,579  2,812  5,804  3,082 

Classified . .  67,584  12,096  74,928  13,289 

Totol . . . 170,334  73,739  162,865  92,838 

GRAND  TOTAL .  295,285  88,146  306,575  111,352 

YEAR  TO  DAT .  1,648,101  478,684  1,938,129  699,211 

OAKLAND,  CALIF. 

Tribone-m 

ROP  local .  20,275  3,492  26,128  4,485 

Preprint  locol  11,440  78,833  12,818  52,339 

ROPNotionol  6,093  127  4,292  301 

Preprint  Notional .  XI  428  234 

Financial  1,141  1,128  1,4M  392 

Classified . - .  X,483  _ 14  45,841  _ 

Totol  77,432  83,895  90,927  57,751 

Tribone-S 

ROP  Locol .  9,371  51,260  6,753  110 

Preprint  local .  1,712  2,873  42,8X 

ROPNotionol .  3,776  4,922  1,200 

Preprint  Notional .  13,330  I2J15 

Finonciol .  447  489  40 

Clossified . . .  13,541  16,737  _ 

Total .  42,177  51,260  44,089  44,1M 

GRAND  TOTAL .  119,609  135,155  135,016  101,931 

YEAR  TO  DATE .  684,102  742,283  773,610  725,242 

SAN  FRANCISCO,  CALIF. 

Chronicle-m 

ROPLmoI .  45,496  11,360  49,951  12,515 

Preprint  local .  X,067  42,781 

ROPNotionol .  8,604  509  10,318  949 

Preprint  Notional .  392  427 

Financial .  2,859  111  3,478  455 

Classified .  67,342  95,063  _ 

Total .  I24,X1  »,439  158,810  57,127 

Exominer-e 

ROP  local  X,258  8,642  44,866  8,358 

Preprint  local  37,991  37,X7 

ROPNotionol  8,261  380  10,326  4X 

Preprint  Notional .  392  427 

Financial . -  2,M5  105  3,X7  319 

Classified .  66,497  94,6X  _ 

Total .  115,221  47,510  153,417  46,549 

Exominer  &  Cfironicle-S 

ROP  Locol .  24,415  3,961  24,078  3,263 

Preprint  local .  612  42,790  1,896  34,264 

ROP  Notional .  10,407  228  9,169  418 

Preprint  Notional _  14,310  12,993 

Financial . . . .  681  1,254  82 

Classified. .  42,146  _  45,601  _ 

Totol .  92,571  46,979  94,991  X,027 

GRAND  TOTAL .  X2,093  144,928  407,218  141,703 

YEAR  TO  DATE ...._  1,928,739  852,284  2,429,113  883,7X 


(Continued  on  page  34) 
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1991 


1990 


1990 


1991 

1990 

FULL  RUN  PART  RUN 

FULL  RUN  PART  RUN 

SAN  JOSE, 

CALIF. 

AAercury  News-o/d 

ROP  Local . 

75,283 

89,376 

Preprint  Local 

43,828 

50,871 

ROP  Nationol . . 

11.868 

14,172 

Preprint  Notional . 

843 

Finonciol . 

3,621 

5,396 

Classified....  - 

149,333 

190,820 

Total . 

283,933 

351,478 

Mercury  News-S 

ROP  local . 

26,631 

24,742 

Preprint  Local . 

66,848 

53,535 

ROP  Notional . 

10,172 

9,396 

Preprint  Notional . 

13,010 

19,017 

Finonciol.... 

601 

495 

Clossified 

62,383 

64,503 

Totol . 

179,645 

171,688 

GRAND  TOTAL  ... 

463,578 

523,166 

YEAR  TO  DATE... 

2,578,093 

3,048,944 

SANTA  ANA 

,  CALIF. 

Orange  County  Register-a/d 

ROP  Locol. 

130,444 

12,639 

147,758 

22,680 

Preprint  Locol . 

28,700 

22,591 

20,871 

16,357 

ROP  Nationol . 

15,594 

12,283 

651 

Preprint  National . 

990 

202 

Financial.... 

2,860 

134 

5,096 

Classified... 

144,932 

129 

199,403 

Total . 

322,530 

36,483 

385,613 

39,688 

Register-S 

ROP  Local . 

38,925 

34,441 

Preprint  Local . 

42,276 

1,304 

29,902 

1,114 

ROP  National . 

11,573 

8,672 

Preprint  Notional . 

14,566 

86 

12,863 

Finonciol 

529 

1,022 

Clossified . 

66,754 

70,545 

Totol . 

174,623 

1,390 

157,445 

1,114 

GRAND  TOTAL... 

497,153 

37,873 

543,058 

40,802 

YEAR  TO  DATE  . 

2,719,395 

274.046 

3,280,865 

273,402 

1 

0 

o 

CONN. 

Advocate-o/d 

ROP  Local . 

25,608 

32,645 

Preprint  Locol . 

6,202 

31,679 

13,536 

34,561 

ROP  Notional . 

5,801 

3,433 

Preprint  Notional . 

172 

839 

78 

Finonciol... 

2,454 

2,387 

Classified.. 

26,932 

39,761 

Totol . 

66,997 

31,851 

92,601 

34,639 

Advoccte-S 

ROP  local . 

8,058 

9,803 

Preprint  local . 

25,814 

12,064 

23,183 

6,669 

ROP  Notionol . 

3,884 

3,709 

Preprint  National . 

12,500 

14,689 

Finonciol.. 

949 

925 

Clossified. 

10,811 

16,211 

Total . 

62,016 

12,064 

68,520 

6,669 

GRAND  TOTAL. 

....  129,013 

43,915 

161,121 

41,308 

YEAR  TO  DATE 

....  736,693 

197,929 

917,838 

180,648 

WALNUT  CKEEK,  CALIF. 

Contra  Costo  Times-m 


ROP  Local . 

39,142 

43,600 

Preprint  Local . 

45,566 

45,596 

ROP  Notional . 

5,022 

6,268 

Preprint  Notional . 

343 

Finonciol. 

2,249 

2,721 

CkmifM 

63,308 

85,762 

Total . 

155,287 

184,290 

Contra  Costa  Times-S 

ROP  Local . 

17,835 

16,864 

Preprint  Locoi . 

50,980 

42,056 

ROP  National . 

5,271 

11,408 

Preprint  National . 

18,314 

11,800 

Finonciol . 

1,246 

1,019 

Classified . 

42,997 

40,428 

Totol 

136,643 

123,575 

GRAND  TOTAL . 

291,930 

307,865 

YEAR  TO  DATE . 

1,573,426 

1,740,849 

*lndicates  newspapers  reporting  figures 

lines. 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


WESTCKESTER/ROCKLAND,  N.Y. 

Reporter-Dispotch-e 


ROP  local 

Preprint  Loco! . 

ROP  Notional . 

Preprint  Notional.. 
Finonciol... 


31,751 

10.664 

8.481 


2,166 

7.334 


38.078 

14.082 

13,293 

1,016 

5,125 


BINGHAMTON,  N.Y. 

Press  &  Sun-Bul!etin-m 

999  ROP  Local .  26,471 

5,064  Preprint  Locol .  24,657 

ROPNotionol .  1,660 

70  Preprint  Notionol .  275 

171  Classified..  21,840 


7,338 


28,987 

24,432 

1.442 


Totol . 

86,122 

9,872 

105,514 

6,304 

Press  &  Sun  6ulletin-S 

Reporter-Dispatch-S 

ROP  Local . 

13,602 

13,605 

ROP  Local . 

15,408 

283 

16,058 

Preprint  Local . 

22,740 

8,987 

17,928 

Preprint  Local . . . 

40,790 

36,516 

37,478 

16,616 

ROP  National . 

284 

485 

ROP  National . 

7,077 

194 

4,644 

Preprint  National . 

9,542 

26 

7,696 

Preprint  National....- . 

13,846 

12,097 

2,623 

Clossified.. 

7,069 

7,502 

Finonciol... 

2,382 

2,553 

Total . 

53,237 

9,013 

47,216 

Classified.. 

13,035 

14,658 

Total . 

92,538 

36,993 

87,488 

19,239 

GRAND  TOTAL . 

128,140 

16,391 

123,550 

YEAR  TO  DATE: . 

805,913 

95,893 

779,334 

GRAND  TOTAL . 

178,660 

46,865 

193,002 

25,543 

YEAR  TO  DATE . 

1,022,487 

170,553 

1,146,195 

145,407 

BIRMINGHAM,  ALA. 

Post-Herald-m 

_ 

ROP  Local . 

24,229 

26,451 

ADVERTISING  DATA 
SUPPLIED  BY 
PUBLISHER 


Times-Union-m 

ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notionol.. 
Classified. 

Total . 


TimeS'Unlon-S 

ROP  Local . 

Preprint  Local . 

ROP  Nationol . 

Preprint  National . 

Classified. 

Total . 

GRAND  TOTAL... 
YEAR  TO  DATE .. 


15.456 

74,577 

2,825 

18,304 

17,812 

128,974 

249,111 

1,230,898 

ANTIOO,  WIS. 


40,347 

56,775 

6,176 

220 

42,441 

145,959 


20,412 

70,655 

3,565 

18,055 

25,359 

138,046 

284,005 

1,358,141 


41,071 

10,341 

2,077 

191 

36,878 

90,558 


22,482 

9,866 

5,030 

3,629 

17,010 

58,017 


19,430  209,094 

125,755  1,266,159 


BLOOMINGTON.  IND. 


Doily  Journal-e 

ROP  Local . . . 

12,175 

13,830 

Preprint  Local . 

11,487 

13,479 

ROP  Nationol . 

376 

224 

Classified 

2,117 

2,444 

GRAND  TOTAL . 

26,155 

29,977 

YEAR  TO  DATE . 

172,638 

171,997 

BANGOR, 

MAINE 

Doily  News-m 

ROP  local . 

14,391 

7,347 

22,194 

Preprint  Local . - . 

9,726 

14,693 

15,556 

ROP  Notional . 

1,289 

1,817 

Preprint  Notional..- . 

324 

Clossified 

12,448 

148 

15,916 

Total . 

38,178 

22,188 

55,483 

News-S 

ROP  local . 

7,382 

1,665 

10,361 

Preprint  Locol . 

324 

23,036 

3,334 

ROP  Notionol . 

493 

778 

Preprint  National . 

13,398 

12,759 

Classified . 

10,807 

14,333 

Total . 

32,404 

24,701 

41,565 

GRAND  TOTAL.... 

70,582 

46,889 

97,048 

YEAR  TO  DATE... 

...  420,665 

224,993 

517,534 

BENNINGTON,  VT. 

Bonner- m 

ROP  local . . 

9,600 

10,475 

Preprint  Local . 

1,366 

1,750 

ROP  Nationol . 

379 

256 

Preprint  Notional _ 

55 

58 

Clossifieo . . 

8,416 

12,040 

GRAND  TOTAL.... 

19,816 

24,579 

YEAR  TO  DATE:.. 

...  118,923 

136,738 

Herold-Times-mS 

ROP  Local . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Nationol . 

Clossified 

GRAND  TOTAL.. 


27,456 
60,091 
989 
4.381 
31,475 
124,392 

YEAR  TO  DATE .  710,300 


BOWLING  GREEN,  OHIO 


6,682 

26,013 


Sentinel  Tribune-€ 

ROP  L«al . 

Preprint  Local . 

ROP  National . 

Preprint  Notional... 
Clossified 


16,455 

30,366 


15,068 

GRAND  TOTAL .  62,595 

YEAR  TO  DATE 338,498 


5,166 

27,972 


BUFFALO,  N.Y. 

24,907 

3,022  5.33 

8,357 

2 

34,862  _ 

71,148  5,35 


18,186 

30,240 

157 

16,564 

65,147 

357,803 


35,411 

1,979 

6,966 

35 

41,571 

85,962 


7,056 

43.974 


18,335  20,375 

4,503  10,234  4.475  7,918 

5,309  3,736 

290  5,254  3,410 

12,071  _  11,639  _ 

40,508  15,488  40,225  11,328 


111,656 

600,493 


20,847  126,187 

112,956  680,314 


16,745 

94,324 
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Dispotch-e 

ROP  Local . 

ROP  Notional . 

Clossified . 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


Star  Trlbune-mS 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Clossified . 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


Sentinel -eS 

ROP  Locol . 

Preprint  Locol . 

ROP  National . 

Preprint  Notional . 

Classified . 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


CASA  GRANPC,  ARIZ. 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

DURHAM,  N.C. 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

GRRENSRURG,  PA. 


Tribune-Review-m 


11,554 

792 

12,293 

14,785 

1,439 

11,401 

ROP  locol . 

ROP  Notionol . 

Classified . 

42,459 

2,620 

46,105 

47,737 

2,373 

57,135 

24,639 

27,625 

GRAND  TOTAL . 

91,184 

107,245 

152,678 

173,479 

YEAR  TO  DATE . 

494,730 

622,693 

CASPER,  WYO. 

EAU  CLAIRE, 

WIS. 

Leoder  Telegrom-eS 

22,288 

24,064 

ROP  Local . . - . 

29,442 

29,895 

50,535 

50,515 

Preprint  L«ol . 

36,714 

36,188 

37,069 

1,342 

1,400 

ROP  Notional . 

1,977 

1,787 

10,642 

10,296 

Preprint  Notional . 

11,121 

11,968 

21,493 

25,486 

Classified . 

38,491 

33.040 

106,300 

111.761 

GRAND  TOTAL . 

117,745 

36,188 

113,759 

589,953 

611,461 

YEAR  TO  CATE 

654,861 

160,993 

659,894 

CENTRALIA,  ILL. 


18,662 

16,459 

782 

110 

15,638 

51,651 

289,032 


4,776 


18,585 
13,047 
1,593 
418 

_  14,777 

4,776  48,420 

24,875  299,868 


Joumal-m* 

ROP  Local . 

5,767  Preprint  Locol . 

ROP  Notional . 

Preprint  Notional . 
Classified . 


EDMONTON,  ALTA. 

832,385 

947,789 

269,948 

43,022 

783,265 


News  Gozette-eS 

ROP  Local . 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notionol.... 


CHAMPAIGN,  ILL. 

36,112  102 

95,718  15,222 

1,203 
19,479 


39,916 

84,495 

1,474 

18,963 


GRAND  TOTAL .  2,876,409 

YEAR  TO  CATE......  16,436,751 

Note;  Figures  given  in  modular  ogote  lines. 

ERIE,  PA. 


GRAND  TOTAL . 

188,105 

15,324 

182,693 

14,784 

YEAR  TO  DATE . 

1,061,420 

78,763 

1,027,054 

74,346 

CHARLOTTE 

N.C. 

Observer-mS 

ROP  Local . 

58,054 

79,252 

60,288 

82,359 

Preprint  Local . 

7,764 

47,306 

7,801 

42,273 

ROP  Notionol . 

6,313 

607 

7,060 

596 

Preprint  Notional . 

7,897 

574 

7,705 

Clossified 

87,653 

37,661 

96,905 

49,295 

GRAND  TOTAL . 

167,681 

165,400 

179,779 

174,523 

YEAR  TO  DATE . 

1,065,432  1,097,364 

1,211,039 

1,104,558 

CHICAGO 

ILL. 

Doily  Herold-m 

ROP  locol . 

68,300 

36,134 

48,946 

58,865 

Preprint  Local . 

2,658 

60,757 

473 

90,919 

ROP  Notionol . 

517 

274 

278 

335 

Clossified . 

43,880 

48,773 

GRAND  TOTAL . 

115,355 

97,165 

98,490 

150,119 

YEAR  TO  DATE . 

637,290 

587,708 

552,522 

727,579 

CLEVELAND 

OHIO 

Plain  Deoler-m 

ROP  Local . 

72,267 

14,327 

81,730 

17,523 

Preprint  Loco! . 

46,706 

25,683 

38,558 

20,204 

ROP  Notional . 

11,337 

576 

12,750 

149 

Preprint  Notional . 

13,451 

12,387 

65 

Clossified . 

70,663 

23,388 

73,038 

11,164 

GRAND  TOTAL . 

214,424 

63,974 

218,463 

49,105 

YEAR  TO  DATE.... 

1,160,916 

372,720 

1,279,384 

98,210 

CONWAY 

ARK. 

Log  Cobin  Democrot-eS 

ROP  Local . 

19,572 

29,087 

Preprint  Local . 

13,420 

24,918 

ROP  Notional . 

600 

166 

Preprint  Notional . 

106 

Classified . 

8,571 

7,976 

GRAND  TOTAL . 

42,269 

62,147 

YEAR  TO  DATE.... 

243,087 

326,849 

DHROIT,  MICH. 

News  &  Free  Press-meS 

ROP  local . 

102,401 

33,285 

103,540 

36,168 

Preprint  Local . 

35,718 

69,165 

29,374 

63,654 

ROP  Notionol . 

15,414 

601 

11,973 

892 

Preprint  Notional . 

12,003 

1,849 

12,412 

Clossified . 

71,460 

80,401 

GRAND  TOTAL . 

236,996 

104,900 

237,700 

100,714 

YEAR  TO  DATE.... 

.  1,310,150 

634,597 

1,336,663 

563,833 

‘Indicates  newspapers  reporting  figures  in 
lines. 


AAoming  News  m 

ROP  Local . 

Preprint  Local . 

ROP  Notional . . 


■^otol . 

Times-e 

ROP  Local . 

Preprint  Locol  .. 
ROP  Notional... 


20,276 

20,552 

1,382 

25,338 

67,548 


22,742 

20,816 

1,395 


956,205 

922,620 

290,985 

39,596 

838,027 

3,047,433 

17,311,521 


22,411 

24,729 


25,833 

73,762 


ROP  local . 

22,633 

26,402 

Preprint  Locol . 

10,098 

10,350 

14,241 

ROP  Notional . 

1,418 

663 

Preprint  Notional . 

129 

Clossified . 

30,061 

34,586 

Totol . 

64,210 

10,350 

76,021 

Tribune-Review-S 

ROP  locol . 

20,952 

24,928 

Preprint  Locol . 

40,394 

27,990 

27,670 

ROP  Notionol . 

530 

391 

Preprint  Notionol . 

19,630 

17,940 

Clossil  ed 

17,939 

18.415 

Totol. 

99.445 

27,990 

89,344 

GRAND  T0TAI.._. 

163,655 

38,340 

165,365 

YEAR  TO  DATE .-. 

941,912 

205,669 

950,948 

HUTCHINSON,  KAN. 

News-mS 

ROP  Local . 

25,963 

23,572 

Preprint  Local . . 

16,605 

72,785 

22,721 

ROP  Notional . 

1,451 

1,608 

Preprint  Notionol . 

736 

Classified . 

22,375 

24,237 

GRAND  TOTAL... 

66,394 

72,785 

72,874 

YEAR  TO  DATE* 

...  393.957 

386,732 

410,018 

31,656 

38,386 


62,408 

316,596 


INDIANAPOLIS.  IND. 


25,260 

25,245 

793 


Stor-m 

ROP  Local . 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notional.. 

Clossified . 

Totol . 


58,905  822  69,289  1,253 

3,730  3,886 

2,902  4.903 

285 

60,013  _  73,642  _ 

121,820  4,552  147,834  5,424 


News-e 
ROP  Locol .. 


Tulul 

84,734 

ROP  Notionol . 

2,813 

4,464 

Preprint  Notionol.... 

285 

Times-News-S 

Classified . 

59,190 

72,145 

ROP  Local . 

19,509 

11,702 

Total . 

.....  104,853 

4,552 

129,193 

5,424 

Preprint  locol . 

47^2 

40,128 

ROP  Notionol . 

1,152 

656 

Stor-S 

Preprint  Notional . 

11,878 

11,455 

ROP  local . 

18,809 

24,381 

Clossified . 

26,302 

20,852 

Preprint  Local . 

734 

10.298 

893 

10,647 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


Post-m 

ROP  Locol . 

Preprint  Local.. 
ROP  Notional... 

Classified . 

Total 

News*e 

ROP  Locol . 

Preprint  Locol.. 
ROP  Notionol ... 

Classified . 

Total . 


FREDERICK,  MD. 

39,750 

93,984 

1,140 

38,443 

173,317 


GRAND  TOTAL... 
YEAR  TO  CATE.. 


39,750 
94,236 
1,140 
..  38,443 

173,569 

...  346,886 

...  2,007.152 

GALVESTON,  TEXAS 


84,793 

243,289 


45,764 

82,141 

2,020 

52,439 

182,364 


45,764 

81,637 

2.020 

52,439 

181,860 

364,224 

2,097,463 


ROP  Notionol . 

Preprint  Notionol.. 

Clossified . 

Totol . 


GRAND  TOTAL... 
YEAR  TO  DATE  _ 


2,361 

4,041 

56,549 

88,225 


Daily  News-m 

ROP  Local . . 

ROP  Notionol . . 

Clossified . 

GRAND  TO'AL.. 


Doily  News-e 

ROP  Local . 

Preprint  Local - 

ROP  Notionol . 

Preprint  Notional . 

Classified . 

GRAND  TOTAL. . 
YEAR  TO  DATE  .. 


Joumol-Stor-meS 

ROP  Local . . 

Preprint  Local . 

ROP  Notional . 


LAMAR,  COLO. 

5,881 

5.13 

521 


305 


2,350  _  2,387 

8,752  5,222  9,281 

53,997  36,824  57,062 


4,870 

221 


5,091 

35,781 


LINCOLN,  NEB. 

44,064 

64,027 

1,539 


46,412 

57,609 

1,273 


37,103 

828 

32,651 

720 

Preprint  Notional . . 

Classified . - 

12,066 
.  39,506 

12,790 

42,384 

27.684 

27,746 

GRAND  TOTAL.  . 

161,222 

160,468 

65,615 

373,833 

61,117 

380,821 

YEAR  TO  DATE 

877,908 

914,846 

GRAND  ISLAND,  NEB. 


LOUISVILLE,  KY. 


lndependent-e$ 

ROP  Local . 

38,303 

38,290 

Preprint  Local . 

30,917 

9,394 

28,038 

ROP  Notionol . 

1,383 

1,551 

Preprint  Notionol . 

792 

616 

16,306 

16,563 

GRAND  TOTAL . 

87,701 

9,394 

85,058 

YEAR  TO  DATE . 

475,283 

49,200 

499,121 

Courier  Joumol-o/d 

ROP  local . 

39,448 

25,769 

39,466 

25,676 

Preprint  Local . 

25,310 

47,342 

ROP  Notional . 

1,447 

1.993 

Clossified . 

25,834 

9,101 

33,624 

3.490 

Total . - . . 

66,729 

60,180 

75,083 

76,508 

12,314 

64,520 


(Continued  on  page  36) 
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(Continued  from  page  55) 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


NASHVILLE,  TENN. 


Courier  Joumal-S 
ROP  lo(al 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notional . 

Classified . . 

Totol.... 


Union  Leoder-m 

ROP  Local . 

ROr  Notional . 

Clossified . 

Totol . 


32,460 

209 

32,504 

273 

48,636 

39,100 

698 

12,595 

1,649 

11,965 

18,281 

17,540 

51.439 

61,440 

51,693 

51,338 

118,168 

121,620 

126,776 

127,846 

686,337 

733,161 

750,689 

710,185 

Tennesseon-m 

ROP  Locol . 

Preprint  Local . 

ROP  National . 

Preprint  Notionol.. 

Clossified . 

Total . 


MANCHESTER,  N.H. 


Bonner-e 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  National.. 

Clossified . 

Totol . 


N.H.  Sunday  News-S 

ROP  Locol .  16,471 

ROP  National .  744 

Clossified .  21,708 

Totol .  38,923 


GRAND  TOTAL- 
YEAR  TO  DATE.. 


Tennesseon-S 

ROP  Locol . - .  28,613 

Preprint  local .  29,271 

ROP  National .  1,855 

Preprint  Notional .  1 2,852 

Classified .  24,164 

Total...  96,755 

GRAND  TOTAL .  274,301 

YEAR  TO  DATE .  1,584,550 


MIDDLETOWN,  N.Y. 

Times  Herald  Record-mS 


NEW  HAVEN,  CONN. 


ROP  local . 

Preprint  Local . 

ROP  Notional . 

Preprint  National . 

Clossified . 

85,987 

87.831  92,604 

2,272 

24,048 

67,055 

94,622 

52,731 

1,075 

19,628 

82,569 

86,931 

ROP  Local . 

Preprint  local . 

ROP  National . 

Preprint  National . 

Classified . 

35,148 

1,008 

5,035 

24,134 

7,783 

19,656 

11 

378 

44,734 

12,978 

4,692 

28,725 

10,944 

20,979 

GRAND  TOTAL . 

267,193  92,604 

250,625 

86,931 

Totol... 

65,325 

27,828 

91,129 

31,923 

YEAR  TO  DATE.... 

N/A 

Register-S 

MONTREAL,  QUE. 

ROP  Local . 

18,159 

23,514 

Preprint  Local . 

45,864 

47,124 

42,588 

33,894 

ROP  Local 

718,647 

815,424 

ROP  Notional . 

1,507 

1,504 

Preprint  Local . 

471,944 

560,164 

Preprint  National...-. 

19,152 

252 

19,026 

Classified . . 

16,312 

15,631 

Preprint  Notional . 

107,448 

Total . 

100,994 

47,376 

102,263 

33,894 

747,279 

GRAND  TOTAL.  .. 

2361,115 

2,815,967 

GRAND  TOTAL. 

....  166,319 

75,204 

193,392 

65,817 

YEAR  TO  DATE: 

13,703,435 

16,561,559 

YEAR  TO  DATE 

....  914,281 

397,861 

1,130,489 

350,801 

Note:  Figures  given  in  modular  ogote  lines. 

NORTHAMPTON,  MASS. 

MOULTRIE,  GA. 

Daily  Hompshire  Gczette-e 

Observer-m 

ROP  Local . 

30.796 

43,730 

ROP  local 

16,938 

17,292 

Preprint  Local . 

36,636 

17,415 

40,893 

17,286 

Preprint  Local . 

2,565 

2,345 

ROP  Notional . . 

446 

370 

ROP  Notionol . 

527 

453 

Preprint  Notionol . 

258 

129 

Classified 

10,872 

11,210 

Classified . 

14,241 

19,177 

GRAND  TOTAL.  .. 

30,902 

31,300 

GRAND  TOTAL 

82,377 

17,415 

104,299 

17,286 

YEAR  TO  DATE: 

186,808 

190,805 

YEAR  TO  DATE 

.  450,188 

85,656 

574,033 

52,116 

Star-m 

ROP  local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Not  onol... 

Classified 

Total.... 

Press-e 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  National.. 

Clossified . 

Totol . 


Nugget-m 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Clossified . 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


NORTH  BAY,  ONT. 


NORTH  PLATTE,  NEB. 


FULL  RUN 

PART  RUN 

FULL  RUN 

OTTAWA 

,  ILL. 

Daily  Times-e 

ROP  Local . 

14,374 

14,796 

Preprint  local . 

36,064 

2,506 

33,844 

ROP  Notional . 

960 

1,340 

Preprint  Notional . 

556 

166 

Classified 

5,380 

7,279 

GRAND  TOTAL . 

57,334 

2,506 

57,425 

YEAR  TO  DATE.... 

335,101 

14,819 

319,122 

PHOENIX, 

,  ARIZ. 

Arizona  Republic-m 

ROP  Local . 

66,544 

4,210 

75,166 

Preprint  Local . 

62,661 

25,509 

66,347 

ROP  Notional . -. 

7,368 

8,048 

Preprint  Notionol . 

801 

Classified 

91,358 

2,901 

102,832 

Total... 

228,732 

32,620 

252,393 

Gazette-e 

ROP  Local . 

63,794 

4,254 

72,999 

Preprint  Locol . 

62.661 

25,509 

66,347 

ROP  Notional . 

8,065 

8,620 

Preprint  National.. 
Clossified . 


90,965  3,143 

226,286  32,906 


Arizona  Republic-S 

ROP  Locol . 

Preprint  Local . 


Locol .  34,924  40,265 

intlKol .  48,452  42.731 

Motional  5,260  5,851 

int  National .  16,210  15,274 

ified  48,258  55,606 

153,104  _  159,727 

GRAND  TOTAL .  608,122  65,526  662,334 

YEAR  TO  DATE .  3,208,697  327,110  3,467,853 


Daily  Graphic-e 

ROP  Local . 

Preprint  Local . 

ROP  Notionol . 

Classified . 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


PORTAGE  LA  PRAMIE,  MAN. 


PORTLAND,  MAINE 


Preprint  Locol . 

ROP  National . 

Preprint  National.. 


Telegrom-S 

ROP  Local .  14,696 

Preprint  Locol .  32,931 

ROP  National .  536 

Preprint  Notionol .  4,440 

Classified  15,151 

Total..  67,754 

GRAND  TOTAL .  118,738 

YEAR  TO  DATE .  725,624 


Stor-S 

ROP  Locol . 

Preprint  Locol . 

ROP  Notional . 

Preprint  National.. 
Clossified . 


GRAND  TOTAL... 
YEAR  TO  DATE.. 


‘Indicates  newspapers  reporting  figures  in 
lines. 


Telegraph-mS 

ROP  Local . 

Preprint  Locol . 

ROP  National . 

Preprint  Notionol . 

Clossified . 

22,346 

16,965 

1,688 

392 

9,635 

19,575 

783 

21,164 

20,228 

1,742 

392 

9,997 

24,273 

Joumal-Bulletin-o/d 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Classified . 

43,827 

19,642 

5,189 

288 

39,967 

9,802 

109,529 

21,063 

1,728 

51,970 

14,611 

5,860 

45,751 

16,171 

97,359 

16,072 

2,208 

GRAND  TOTAL . 

51,026 

20,358 

53,523 

24,273 

Totol . 

108,913 

142,122 

118,192 

131,809 

YEAR  TO  DATE . 

290,188 

103,879 

275,316 

130,893 

Joumal-$ 

ROP  local . 

22,745 

2,310 

34,752 

4,229 

ONTARIO, 

,  ORE. 

Preprint  Local . 

48,191 

159,409 

46,481 

117,802 

Argus  Observer -eS 

ROP  Notional . 

4,416 

4,706 

ROP  local . 

10,994 

16,331 

Preprint  Notional . 

14.745 

14,217 

301 

Preprint  local . 

43,022 

23,220 

Classified 

17,819 

494 

23,920 

1,084 

ROP  Notionol . 

1,328 

811 

Total. 

107,917 

162,214 

124,077 

123,417 

Classified 

13,768 

10,988 

GRAND  TOTAL . 

69,112 

51,350 

GRAND  TOTAL . 

216,830 

304,336 

242,269 

255,226 

YEAR  TO  DATE . 

102,176 

81,450 

YEAR  TO  DATE . 

.  1,063,042 

1,497,166 

1,223,507 

1.249,798 
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1991  1990  1991  1990  1991  1990 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


News  &  Observer-mS 

ROP  Local . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notionol . 

Clossified . 

RALEIGH, 

58,649 

196 

8,316 

20,020 

104,257 

N.C. 

5,601 

11,936 

41 

15 

64,371 

1,X1 

7,997 

19,240 

1X,245 

11,873 

GRAND  TOTAL . 

191,438 

17,593 

213,234 

11,873 

YEAR  TO  DATE . 

997,712 

103,746 

1.300,636 

67,641 

READING, 

,  PA. 

Eogle-Times-e 

WP  Local . 

36,119 

40,416 

Preprint  Local . 

29,730 

22,745 

ROP  Notionol . 

1,527 

1,1X 

^reprint  Notional . 

270 

Clossified . 

34,813 

41,919 

Totol... 

102,189 

106,480 

Eogle-S 

ROP  Local . 

25,963 

23,561 

Preprint  Local . 

9,085 

23,385 

11,4X 

22,470 

ROP  Notional . 

907 

1,884 

Preprint  Notionol . 

13,410 

12,060 

Clossified 

23,055 

22,688 

Totol.. 

72.420 

23,385 

71,593 

22,470 

GRAND  TOTAL . 

174,609 

23,385 

178,073 

22,470 

YEAR  TO  DATE .... 

..  1,030,373 

98,335 

1,077,6X 

112,085 

RENO,  NEV. 

Gozette-Joumol-m 

ROP  Locol . 

58,884 

65,016 

Preprint  Locol . 

98,631 

107,721 

ROP  Notionol . 

2,107 

1,232 

Preprint  Notionol . 

10,472 

9,292 

Clossitieo . 

54,266 

58,569 

GRAND  TOTAL . 

224,360 

241, 8X 

YEAR  TO  DATE.... 

..  1,403,116 

1,461,828 

RICHMOND,  VA. 

Times-Dispotch-m 

ROP  Local . 

37,71 1 

3,378 

44,611 

2,406 

Preprint  Local . 

15,446 

1,992 

X,318 

1,859 

ROP  Notional . 

3,637 

IX 

4,575 

260 

Preprint  Notionol . 

69 

Clossified . 

31,230 

1,130 

35,868 

869 

Total . 

88,024 

6,6X 

105,372 

5,463 

News  Leoder-e 

ROP  Local . 

28,075 

3,378 

X,747 

3,953 

Preprint  Local . 

15,446 

1,724 

20.507 

1,760 

ROP  Notionol . 

3,455 

IX 

4,361 

328 

Clossified . 

28,040 

1,1X 

32,547 

1,318 

Total. 

75,016 

6,362 

91,162 

7,359 

Times-DispotcH-S 

ROP  Local . 

26,191 

25,902 

Preprint  Locol . 

26,625 

2,8X 

21,302 

1,378 

ROP  Notional . 

2,093 

1,525 

Preprint  Notional . 

10,880 

9,979 

Classified . 

25,271 

25,534 

Totol . . 

91,060 

2,8X 

84,242 

1,378 

GRAND  TOTAL  ... 

....  254,100 

15,8X 

2X,776 

14,2X 

YEAR  TO  DATE ... 

....  1,499,333 

99,093 

1,650,638 

101,771 

RIVERSIDE 

,  CALIF. 

PresS'Enterprise-m 

ROP  Local . 

66,383 

26,485 

83,362 

26,473 

Preprint  Locol . 

....  138,370 

129,394 

ROP  Notional . 

6,195 

265 

4,575 

Preprint  Notionol . 

18,522 

16,758 

Clossified . 

88,485 

225 

89,247 

257 

GRAND  TOTAL... 

....  317,955 

26,975 

323,336 

26,730 

YEAR  TO  DATE .. 

....  1,704,272 

137,607 

1,831,599 

144,172 

SACRAMENTO,  CALIF 

Bee-mS 

ROP  Local . 

76,558 

23,406 

96,286 

21,429 

Preprint  Local . 

128,885 

40,302 

120,056 

11,100 

ROP  Notionol . 

18,313 

13,973 

Preprint  Notional . 

20,914 

260 

19,175 

780 

Classified . 

...  232,193 

7,176 

225,446 

7,904 

GRAND  TOTAL.. 

.,„  476,863 

71,144 

474,936 

41,213 

YEAR  TO  DATE. 

N/A 

*lndicates  newspapers  reporting  figures  in 
lines. 
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ST.  LOUIS,  MO. 

Post-Dispotch-m 

ROPLocol . . .  39,000  1  8.947  45,329  21,352 

Preprint  Local .  19,007  13,298 

ROP  Notional .  3,303  943  3,116  1,120 

Preprint  Notionol .  434 

Classified .  50,050  6,348  65,531  9,206 

Total .  111,360  26,238  127,708  31,678 

Post-Oispotch-S 

ROP  Local .  31,201  27,555 

Preprint  Locol .  45,813  33,783 

ROP  Notional .  4,600  3.548 

Preprint  Notionol .  14,987  13,146 

Classified .  42,693  45,334 

Total . 139,294  123,366 

GRAND  TOTAL .  250,654  26,238  251,074  31,678 

YEAR  TO  DATE .  1,386,622  170,002  1,448,538  246,398 

SAN  BERNARDINO,  CALIF. 

Sun-mS 

ROPLocol .  51,295  53,918 

Preprint  Local .  52,129  54,416 

ROP  Notional .  6,593  4,674 

Preprint  Notional .  9,994  9,434 

Clossified .  48,424  51,846 

GRAND  TOTAL .  168,435  174,288 

YEAR  TO  DATE .  N/A 

SAN  DIEGO,  CALIF. 

Union-Tribune-meS 

ROPLocol .  206,549  33.971  229,889  31,670 

Preprint  Locol .  58.341  70,194  65.086  57.262 

ROP  Notionol .  34,480  4,023  37,655  3,534 

Preprint  Notionol .  9.674  2,726  9,768  1,812 

Classified .  180,704  11,234  212,119  13,280 

GRAND  TOTAL .  489,748  122,148  554,547  107,558 

YEAR  TO  DATE .  3,025,529  711,609  3,426,253  620,780 

SAN  FRANCISCO,  CALIF. 

Chronicle-m 

ROPLocol . - .  46,821  13,042  48,111  15,156 

Preprint  Locol .  55,242  60,798 

ROP  Notional . . .  17,989  395  20,863  1,270 

Preprint  Natior>ol .  260  520 

Clossified .  50,280  64,932  _ 

Total .  170,592  13,437  195,224  16.426 

Exofniner-e 

ROPLocol .  37,634  12,431  42,084  13,008 

Preprint  Local .  55,242  60,798 

ROP  Notional . . .  16,699  264  20,456  1,369 

Preprint  Notional .  260  520 

Classified . - .  49,853  _  65,919  _ 

Total . - .  159,688  12,695  189,777  14,377 

Exominer/Chronicle-S 

ROPLocol .  25,094  4,043  31,347  4,338 

Preprint  Locol .  58,500  59,262 

ROP  Notional .  8,276  12  10,752  280 

Preprint  Notionol .  21,580  21,320 

Classified .  27,049  35,436  _ 

Total .  140,499  4,055  158,117  4,618 

GRAND  TOTAL .  470,779  30,187  543,118  35,421 

YEARTODA^E .  2,442,928  164,476  2,866,606  191,630 

SANTA  MONICA,  CALIF. 

Outlook-e 

ROPLocol .  26,672  30,196 

Preprint  Local .  8,590  8,987 

ROP  Notional .  6,711  6,182 

Classified .  33,373  39,000 

GRAND  TOTAL .  75,346  84,364 

YEAR  TO  DATE .  428,002  495,790 

SAULTE  STE.  MARIE,  ONT. 

Soulte  Stor-e 

ROP  Local .  27.923  32,613 

Preprint  Local .  40,500  35,181 

ROP  Notional .  3,520  3,651 

Preprint  Notionol .  3,154  2.723 

Classified .  16,245  19,253 

GRAND  TOTAL .  91,343  93,421 

YEAR  TO  DATE  .  484,833  513,998 

SHREVEPORT,  LA. 

Times-mS 

ROPLocol .  43,619  45.391 

Preprint  Locol . . .  17,016  14,637  18,874  13.795 

ROP  Notional  2,282  2,336 

Preprint  Notionol .  9,494  8,896 

Classified .  32,957  31,510  _ 

GRAND  TOTAL .  105,368  14,637  107,007  13,795 

YEAR  TO  DATE .  679,824  98,108  714,856  104,992 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

SOUTH  BEND,  IND. 


Tribune*€ 

ROPLocol .  25,145  3.075  29,579  2,999 

Preprint  Locol .  14.040  12,740  9,360  24,570 

ROP  Notionol .  1,102  1.790 

Preprint  Notional .  520 

Clossified .  28,002  _  30,130  _ 

Total .  68,289  15.815  70,859  28,089 

Tribone-S 

ROPLocol .  12,183  2,647  12,489  3,238 

Preprint  Locol .  19.760  40,170  7.280  41.990 

ROP  Notionol .  768  1,027 

Preprint  National  18,590  15,990  130 

Clossified .  14,005  13,327  _ 

Totol .  65,306  42.817  50,113  45,358 

GRAND  TOTAL .  133,595  58,632  120,972  73,447 

YEAR  TO  DATE .  725,282  352.591  744,153  428,469 

SPOKANE,  WASH. 

Spokesmen  •  Review- m 

ROPLocol  28,867  31,664 

Preprint  Locol .  6,225  6.779 

ROP  Notionol .  2,938  2,623 

Preprint  Notionol .  12 

Classified .  40,501  39,011 

Total .  78,543  80,077 

Chronicle-e 

ROPLocol .  28,694  31,556 

Preprint  Local .  3.394  3.486 

ROP  National .  2.919  2,617 

Classified  40,546  39,428 

Total  75,553  77,087 

Spokesmon-Review-S 

ROPLocol .  15,446  7,620 

Preprint  Locol .  7,440  5,278 

ROP  Notional .  1,795  887 

Preprint  Notionol .  1.958  1.486 

Classified .  23,075  16,316 

Total .  49,714  31,587 

GRAND  TOTAL .  203,810  188,751 

YEAR  TO  DATE .  1,147,453  1,068,270 

STATESBORO,  GA. 

Herold-m 

ROPLocol .  18,389  18,262 

ROP  Notionol .  478  97 

Classified . .  6,296  6,187 

GRAND  TOTAL .  25,163  24,546  | 

YEAR  TO  DATE .  N/A  , 

SYRACUSE,  N.Y.  | 

Post  Stondord-m 

ROPLocol .  28.473  11.709  36,342  17,120 

Preprint  Local .  72,848  64.489 

ROP  Notional .  2,757  3.193 

Clossified .  19,010  23,133  _ 

Total .  123,088  11.709  1  27,157  17,120 

Herold  Joumol-e 

ROPLocol .  27.077  6.612  35,444  9,476 

Preprint  Local .  76,714  66,449 

ROP  Notional  2,367  2.588 

Classified .  17,842  21,214  _ 

Totol .  124,000  6,612  125,695  9,476 

Herold  Americon-S 

ROPLocol .  18,433  542  17.383  350 

Preprint  Locol .  76,328  53,155 

ROP  Notionol  2.146  1,883 

Preprint  Notional .  14,575  14,003 

Clossified . . .  18,104  18,382  _ 

Total . - .  129,586  _ 542  104,806  _ ^ 

GRAND  TOTAL .  376,674  18.863  357,658  26,946 

YEAR  TO  DATE .  2,052,754  115,081  2,085,467  136.719 

TACOMA,  WASH. 

News  Tribone-m 

ROPLocol . .  44,307  2.026  45,131  3,566 

Preprint  Locol .  71,528  13,201  65,058  10,452 

ROP  Notional .  10.414  360  10,010  163 

Preprint  Notional .  18,369  17  17,493  959 

Classified .  53.664  1,778  52,762  1,409 

GRAND  TOTAL .  198,282  17,382  190,4>.  16,549 

YEAR  TO  DATE .  1,063,278  107,646  1,088,687  90,751 


(Continued  on  page  38) 
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Blode-e 
ROP  Locol 

Preprint  LoccI . 

ROP  Notiono. . 

Preprint  Notionol . 
Cktssififd 


Blode-S 

ROP  Local . 

Preprint  Locol . 

ROP  Nottoncl . 

Preprint  Notional.. 
j  Classified . 

1  Total... 


Capital  Joumal-m 

ROP  Local . 

Preprint  Locol . 

ROP  National . 

Preprint  National . 

Clossified . 

I  GRAND  TOTAL.., 


World-m 

ROP  Loco . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notionol.. 
Clossified . 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN  Observer  Reporter-S 
ROP  Local . 


Doily  6reeze-eS 

ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notional . 

Classified . 

GRAND  TOTAL.. 
YEAR  TO  DATE . 


Daily  News-eS 

ROP  Local . 

ROP  Notional . 

Classified 

GRAND  TOTAL.. 
YEAR  TO  DATE . 


Tribune-e 

ROP  LoccI . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Classifiec 

Totol. 

World-S 

ROP  Local . 

Preprint  Local . 

ROP  Not  onol . 

Preprint  Notional . 

Classified . 

Total . 

GRAND  TOTAL.. 
YEAR  TO  DATE. 


32.524 

6,307 

37,381 

10,154 

18,900 

19,278 

2,268 

1,994 

47 

189 

504 

16,617 

_ 909 

19,354 

437 

70,498 

7,216 

78„51 1 

10,638 

21,007 

18,825 

105 

50.904 

43,218 

2,371 

2,018 

19.026 

17,262 

15,598 

15,893 

108,906 

97,216 

105 

.  179,404 

7,216 

175,727 

10,743 

983,690 

47,158 

1,053,037 

44,578 

TOPEKA,  KAN. 

49,729 

46.772 

25,844 

59,670 

19,128 

60,033 

1,691 

10,724 

1,519 

10,831 

..  30,713 

29,547 

..  107,977 

70,394 

96,966 

70,864 

567,247 

414,930 

575,684 

419,042 

TORRANCE,  CALIF. 

50,515 

55,396 

80,452 

68,401 

8,319 

7,405 

18,460 

16,052 

••  65,098 

82,310 

..  222,844 

229,564 

...  1,221,464 

1,363,652 

TROY,  OHIO 

14,039 

15,343 

491 

42 

10,487 

11,390 

25,017 

26,775 

...  146,180 

155,106 

TULSA,  OKLA. 

34,360 

1,809 

40,942 

1.895 

2,213 

1,308 

3,969 

1,386 

1,645 

2,135 

122 

123 

32,457 

37,586 

70,675 

3,117 

84,754 

3,404 

32,585 

1,809 

40,550 

1,895 

2.213 

1,308 

3,969 

1,386 

1,645 

2,099 

122 

123 

31.779 

37,317 

68,222 

3,117 

84,057 

3,404 

23.756 

19,888 

6,889 

6,175 

2,521 

2,237 

3,094 

2,965 

23,425 

20,609 

59,685 

51,874 

....  198,582 

6,234 

220,685 

6,808 

....  1,201,835 

32,482 

1,415,596 

49,765 

Preprint  Locol . 

ROP  Notional . 

Preprint  National.. 


GRAND  TOTAL- 
YEAR  TO  DATE .. 


WASHINGTON,  PA. 


Observer-Reporter-m 
ROP  Local . 

19,590 

20,985 

Preprint  Local . 

24,962 

24,445 

ROP  Notional . 

1,422 

1,079 

Classified . 

25,754 

30,776 

Totol . 

71,728 

77,285 

105 

ROP  local . - .  587.581 

Preprint  local . . .  725,01 1 

ROP  Notionol .  181,414 

Preprint  Notional .  71,895 

— Classified .  337,037 

_  GRAND  TOTAL .  1,902,938  2. 

10,743  YEAR  TO  DATE .  10,827,770  12, 

44.578 

Note:  Figures  given  in  modulor  ogate  lines. 

WINSTON-SALEM,  N.C. 

Joumol-m 

60  033  44,691  9,659 

Preprint  Local .  5,134  15,637 

10831  ROP  Notional .  2,656 

Preprint  Notionol .  592  88 

— “  Clossified .  37,245  _ _ _ 

70.864  - ' —  -  - 

Total .  90,318  25,384 


Joumol-S 

ROP  Local . 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notionol.. 

Classified . 

Totol . 


44.691 

9,659 

46,068 

10,234 

5,134 

15,637 

15,201 

15,433 

2,656 

2,679 

592 

88 

37,245 

42,222 

564 

90,318 

25,384 

106,170 

26,231 

17,907 

2,465 

16,313 

4,091 

6,352 

30,601 

8,776 

14,875 

950 

1,058 

13,323 

12,984 

20,213 

16.367 

816 

58,745 

33,066 

55498 

19,782 

149,063 

58,450 

161,668 

46,013 

847,969 

323,554 

957,130 

295,430 

‘Indicates  newspapers  reporting  figures  in 
lines. 


BeeLine  into 
audiotex 

The  Fresno  (Calif.)  is  a  believer 
in  BeeLine,  its  free,  24-hour  voice 
information  service  that  started  July 
9. 

In  three  weeks,  said  BeeLine  coor¬ 
dinator  Susan  Weisbrodt,  the  service 
logged  more  than  40,000  calls,  as 
many  as  5,000  on  some  days. 

BeeLine  offers  150  categories  of 
information,  including  stocks,  daily 
horoscopes,  soap  opera  updates, 
sports  scores,  weather  and  games. 

In  addition,  the  service  provides 
purely  local  items.  Bee  columnists, 
for  example,  record  a  preview  of  their 
topics  the  day  before  their  columns 
appear.  Another  category,  updated  at 
6  p.m.  daily,  highlights  the  next  day’s 
Bee  and  a  calendar  of  events. 

There  also  is  an  obituary  line, 
recorded  daily  at  6  p.m.,  which  lists 
obits  in  the  next  day’s  paper. 

Weisbrodt  said  the  most  popular 
categories  are  games,  stocks,  weath¬ 
er,  soaps  and  horoscopes. 

BeeLine  is  promoted  through 
house  ads,  some  of  which  list  all  the 
available  categories  and  others  that 
promote  particular  ones. 

“We’re  trying  to  run  at  least  one  ad 
every  day,”  said  marketing  director 


Karen  Baker.  In  addition,  news  and 
sports  sections  carry  their  own  list¬ 
ings  of  BeeLine  offerings. 

Baker  said  the  McClatchy-owned 
Bee  set  up  the  service  because  “We 
wanted  to  cement  our  franchise  as  the 
primary  provider  of  information  in 
this  market.  Whether  on  paper  or  by 
phone,  we  want  customers  accessing 
the  Bee  for  information  and  entertain¬ 
ment.  Plus,  audiotex  lets  us  extend 
our  deadline  and  offer  readers  the 
most  up-to-date  information  available 
while  expanding  our  news  hole.” 

According  to  Baker,  some  informa¬ 
tion  that  previously  was  published 
weekly  or  monthly  is  now  available 
on  BeeLine  24-hours-a-day,  seven- 
days-a-week. 

“We’re  hoping  BeeLine  provides 
advertisers  another  way  to  target  con¬ 
sumers  so  we  can  generate  some 
revenue  and  offer  it  as  added  value  to 
our  in-paper  accounts,”  she  noted. 

Next  up  are  talking  personal  ads, 
and  the  paper  is  exploring  other 
audiotex  applications,  she  said. 

“There  is  no  end  to  creative  ways 
to  use  audiotex,  and  we’ll  keep  refin¬ 
ing  and  updating  our  service  as  we  go 
along,”  Baker  stated. 

—  M.L.  Stein 


Lee  buys 
remaining  shares 
of  broadcast  co. 

Lee  Enterprises  Inc.  of  Davenport, 
Iowa,  has  announced  the  purchase  of 
the  remaining  58%  of  New  Mexico 
Broadcasting  Co.  from  the  Heben- 
streit  family. 

NMBC  owns  CBS-affiliated  televi¬ 
sion  stations  in  Albuquerque  and  Ros¬ 
well.  Lee  has  held  a  minority  interest 
in  NMBC  since  1985. 

The  transaction  is  subject  to  ap¬ 
proval  by  the  Federal  Communica¬ 
tions  Commission. 

Lee  owns  and  operates  five  other 
network-affiliated  tv  stations  in 
Arizona,  Hawaii,  Nebraska,  Portland 
and  West  Virginia. 


China  moves  office 

The  Information  Division  of  the 
Coordination  Council  for  North 
American  Affairs,  which  represents 
interests  of  the  Republic  of  China  on 
Taiwan,  has  relocated  its  Chicago 
offices  to  Two  Presidential  Plaza,  180 
N.  Stetson  Ave.,  Suite  5702,  Chicago, 
111.,  60601.  Telephone:  (312)  616-6716; 
Fax: (312)  616-1497. 


38 


EDITOR  &  PUBLISHER  for  August  17,  1991 


News  leak 
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The  next  day,  attorneys  for  Dow 
Jones  &  Co.,  publishers  of  the  Jour¬ 
nal,  faxed  a  letter  to  Cincinnati  Bell’s 
attorneys  demanding  the  utility  not 
hand  over  phone  records. 

The  letter  cited  “the  clear  protec¬ 
tion  in  the  Constitution  of  the  United 
States  and  the  law  of  both  Ohio  and 
Pennsylvania  for  the  identities  of  the 
confidential  sources  of  journalists.” 

However,  in  a  phone  conversation, 
a  Cincinnati  Bell  attorney  told  the 
newspaper  that  the  records  had 
already  been  given  to  the  police. 

A  Dow  Jones  attorney  declined  to 
comment  on  whether  the  company 
was  considering  other  legal  action. 

Journal  managing  editor  Paul  E. 
Steiger  said  in  a  statement  to  his 
paper,  “We  don’t  believe  that  we  or 
our  sources  have  violated  any  law. 

“We  fear  that  P&G  is  trying  to  inti¬ 
midate  current  and  former  employees 
from  talking  to  reporters,”  he  con¬ 
tinued.  “We’re  appalled  that  prose¬ 
cutors  and  police  in  Cincinnati  would 
participate  in  such  an  effort,  which  we 
believe  violates  the  First  Amendment 
as  well  as  Ohio  law.” 


Hope 

(Continued  from  page  H) 


and  K  mart  stores  in  the  town,  25 
miles  south  of  Pittsburgh. 

Regionally,  the  Northeast  had  the 
smallest  representation  at  the  confer¬ 
ence.  One  ad  manager  of  a  New 
England  paper  declined  to  be  inter¬ 
viewed  and  two  others  did  not  return 
phone  calls. 

James  Hollis,  senior  vice  president 
of  the  Newspaper  Advertising  Bu¬ 
reau,  predicted  an  economic  upturn 
everywhere  in  the  coming  months, 
except  in  the  Northeast. 

An  encouraging  sign,  he  went  on,  is 
that  Wal-Mart  and  K  mart  are  having 
the  “best  years  in  their  history.” 


Layoffs 

(Continued  from  page  28) 


accepted  where  demonstrated,  find¬ 
ing  an  audience  has  been  a  problem  in 
that  market,  and  that  triple-I  is  “try¬ 
ing  to  find  a  cost-effective  marketing 
channel  to  reach  illustrators.”  Work 
continues  at  a  low  level,  he  said, 
because  the  company  is  now  comfort¬ 
able  with  the  port  to  the  latest  Unix 
systems. 


Brit,  American  released; 
AP’s  Anderson  still  hostage 


By  Debra  Gersh 

While  former  hostages  John  Mc¬ 
Carthy  and  Edward  Austin  Tracy 
celebrated  their  release,  the  families, 
friends  and  colleagues  of  the  remain¬ 
ing  hostages  in  Lebanon  continued  to 
wait  for  their  turn  at  homecoming. 

Among  those  still  being  held  as 
E&P  went  to  press  this  week  was  As¬ 
sociated  Press  chief  Middle  East  cor¬ 
respondent  Terry  Anderson,  who  has 
been  a  hostage  since  March  16,  1985, 
longer  than  any  other  Westerner  be¬ 
ing  held  in  Lebanon. 

When  indications  of  an  impending 
release  first  came  from  Islamic  Jihad, 
or  Islamic  Holy  War,  rumors  flew  that 
one  American  and  one  British  hostage 
would  be  freed.  Islamic  Jihad  said  an 
envoy  would  be  sent  with  a  message 
to  United  Nations  Secretary  General 
Javier  Perez  de  Cuellar  (E&P,  Aug. 
10,  P.  11). 

That  envoy  turned  out  to  be  John 
McCarthy,  a  British  television  jour¬ 
nalist  who  was  released  from  captiv¬ 
ity  Aug.  8  and  brought  a  lengthy  letter 
from  the  kidnappers  spelling  out  their 
conditions  for  release  of  the  remain¬ 
ing  hostages. 

There  were  strong  indications  that 
a  second  hostage  to  be  released  would 
be  Anderson  or  Joseph  Cicippio,  from 
the  American  University  in  Beirut. 
Photographs  of  both  men  had  accom¬ 
panied  the  most  recent  statements 
from  the  kidnappers. 

Released  was  Tracy,  who  had  been 
abducted  in  October  1986.  His  libera¬ 
tion  was  delayed  by  the  kidnapping  of 


Frenchman  Jerome  Leyraud  the  same 
day  as  McCarthy’s  release.  The 
Lebanese  group  that  seized  Leyraud 
said  it  would  kill  him  if  any  more 
hostages  were  released.  Tracy’s  free¬ 
dom  was  secured,  however,  and  Ley¬ 
raud  was  released  a  few  hours  later  on 
Aug.  11. 

The  letter  to  Perez  de  Cuellar  was 
somewhat  ambiguous  but  clearly  calls 
for  the  release  of  “all  detainees 
around  the  world.”  It  is  believed  that 
is  to  include  some  400  Arab  prisoners 
in  Israel,  including  holyman  Sheik 
Abdul  Karim  Obeid,  and  possibly  two 
convicted  terrorists  imprisoned  in 
Germany.  Israel  has  said  it  would 
consider  releasing  some  prisoners, 
but  only  if  seven  Israeli  soldiers  being 
held  in  Lebanon  were  included  in  the 
deal,  dead  or  alive.  German  officials 
have  said  they  will  not  release  the  two 
terrorists,  one  of  whom  was  con¬ 
victed  of  murdering  a  U.S.  Navy 
lieutenant  during  a  hijacking. 

The  letter  also  was  unclear  about 
which  groups  of  Hezbollah,  a  sort  of 
parent  organization  for  various  mili¬ 
tant  factions  holding  hostages,  were 
represented  by  the  letter. 

Indications  were  that  Western  hos¬ 
tages  could  begin  to  be  freed  within  24 
hours  of  the  release  of  the  Arab  pris¬ 
oners. 

McCarthy,  who  had  been  with 
Anderson  and  Church  of  England 
envoy  Terry  Waite  two  days  before 
his  release,  said  Anderson  was  being 
held  under  better  conditions  than  had 
previously  been  reported  and  that  his 
health  and  spirits  were  good. 


IN  BRIEF 


NABJ  elects  leaders 

Sidmel  Estes-Sumpter,  news  pro¬ 
ducer  for  WAGA-TV  in  Atlanta,  was 
elected  president  of  the  National 
Association  of  Black  Journalists  at  its 
annual  convention  in  Kansas  City, 
Mo. 

Elected  vice  president  for  print  was 
Washington  Post  columnist  Dorothy 
Gilliam.  Sheila  Stainback,  an  anchor- 
reporter  for  WPIX-TV  in  New  York, 
was  elected  vice  president  for  broad¬ 
cast. 

Vanessa  Williams,  a  Phiiadelphia 
Inquirer  columnist,  was  elected  sec¬ 


retary,  and  Jackie  Greene,  director  of 
editorial  systems  for  USA  Today,  was 
re-elected  treasurer.  Newsday  night 
city  editor  Jacqueline  Jones  was 
elected  parliamentarian. 

History  grant 

The  Washington  (D.C.)  Press  Club 
Foundation’s  Oral  History  Project, 
documenting  the  achievements  of 
women  in  journalism,  has  received  a 
$20,000  grant  from  the  Sulzberger 
Foundation  and  a  $15,000  grant  from 
the  MS  Foundation  for  Education  and 
Communication. 
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Controversial  piece  on  Pentagon  official 

Anderson/Van  Atta  column  naming  an  allegedly  gay  Department 
of  Defense  higher-up  intensifies  the  debate  about  ‘outing’ 


By  David  Astor 

The  naming  of  an  allegedly  gay  Pen¬ 
tagon  official  in  a  Jack  Anderson/Dale 
Van  Atta  column  this  month  has 
stirred  controversy  and  intensified 
the  debate  about  whether  the  media 
should  participate  in  “outing.” 

One  newspaper  —  the  Washington 
Post  —  pulled  the  piece,  and  a  num¬ 
ber  of  others  reportedly  did  so  as  well . 
But  Anderson  told  E&P  that  about 
80%  of  the  calls  his  office  received 
from  newspaper  and  other  media  peo¬ 
ple  expressed  approval  of  the  August 
2  column. 

“Washington  Merry-Go-Round”  is 
distributed  to  more  than  800  papers 
by  United  Feature  Syndicate. 

The  August  2  column  discussed  the 
double  standard  of  the  Pentagon  hav¬ 
ing  gay  civilian  employees  —  includ¬ 
ing  the  high-ranking  o^cial  named  in 
the  piece  —  while  thousands  of  gay 
soldiers  are  kicked  out  of  the  U.S. 
military. 

Anderson,  in  an  August  9  phone 
interview,  said  it  was  a  “painful” 
decision  to  identify  the  allegedly  gay 
Pentagon  official.  He  noted  that  the 
official  told  him  before  the  column  ran 
that  he  didn’t  want  to  be  named  in  the 
piece. 

But  Anderson  said  he  thought  there 
were  important  reasons  for  doing  the 
column.  “A  person’s  private  life  is  his 
own  business  unless  it  affects  the 
public  interest,”  he  stated.  “We 
made  the  decision  that  it  had  reached 
that  point.” 

Anderson  noted  that  the  matter  was 
news  because  of  the  high-profile 
efforts  of  groups  such  as  Queer 
Nation  to  “out”  the  Pentagon  official 
—  i.e. ,  get  him  to  acknowledge  that  he 
is  gay. 

And  Anderson  stated  that  the  Pen¬ 
tagon’s  double  standard  affected  the 
public  interest.  “The  column  has 
always  been  the  champion  of  the  little 
guy;  the  voice  of  the  voiceless,”  he 
declared.  “Here  you  have  more  than 
10,000  people  discharged  from  the 
military,  and  their  names  were 
known.  There’s  one  policy  for  them 
and  another  for  high  officials.” 

Andrew  Bedell,  Anderson’s  syndi¬ 
cate  editor,  stated  that  the  prime 


intent  of  the  August  2  piece  was  not  to 
“out”  the  Pentagon  official.  “The 
column,”  Bedell  said,  “was  about  the 
double  standard  of  not  allowing 
homosexuals  in  the  military  while 
allowing  them  as  civilian  employ¬ 
ees.” 

Defense  Secretary  Richard  Che¬ 
ney,  in  explaining  the  different  poli¬ 
cies,  has  said  that  aspects  of  military 
life  such  as  long  deployments  abroad 
make  it  harder  for  soldiers  than  Penta¬ 
gon  civilians  to  have  separate  private 
and  professional  lives. 

Anderson  said  he  saw  Cheney,  by 
“awkward  coincidence,”  at  a  ban¬ 
quet  soon  after  the  August  2  piece, 
and  that  the  defense  secretary  and  his 
wife  were  very  angry  with  him.  The 
columnist  noted  that  Cheney  is  both 
the  boss  and  a  close  friend  of  the 
allegedly  gay  Pentagon  official  —  who 
Anderson  described  as  a  “cool,  com¬ 
petent,  able  person.” 

The  Pulitzer  Prize-winning  Ander¬ 
son  said  he  was  troubled  by  how  some 
papers  will  not  identify  the  Pentagon 
official  yet  name  heterosexuals  — 
such  as  Gary  Hart  —  whose  actions 
have  affected  the  public  interest. 

“These  newspapers  are  tacitly 
saying  that  there  is  something  totally 
ugly  about  homosexuality,”  com¬ 
mented  the  columnist.  “They  are 
tacitly  discriminating  against  gays.  I 
reject  that.” 

Neither  Anderson  nor  Bedell  were 
sure  how  many  papers  pulled  the 
August  2  piece.  Complicating  any 
effort  to  arrive  at  a  figure  is  the  fact 
that  about  half  of  the  “Washington 
Merry-Go-Round”  subscribers  do 
not  run  the  seven-times-a-week  col¬ 
umn  every  day  —  meaning  some 
clients  wouldn’t  have  printed  an 
August  2  Anderson/Van  Atta  piece  on 
any  topic. 

This  was  the  case  with  the  San 
Francisco  Chronicle,  which  pub¬ 
lishes  “Washington  Merry-Go- 
Round”  only  occasionally. 

But  Chronicle  executive  editor 
William  German  said  he  would  not 
have  wanted  to  run  the  August  2  col¬ 
umn  anyway. 

“The  paper’s  general  policy  is  not 
to  seek  to  point  a  finger  at  or  ‘out’  a 
homosexual  who  has  not  chosen  to 


Jack  Anderson 

declare  himself,”  he  told  E&P. 

German  added  that  the  Chronicle 
would  consider  naming  the  Pentagon 
official  if  his  sexual  orientation 
“became  a  public  issue.”  He  said  this 
could  theoretically  happen  if  the 
Department  of  Defense  named  the 
official,  said  he  was  gay,  and  stated 
either  that  it  didn’t  care  about  his 
sexual  orientation  or  was  firing  him 
because  of  it. 

The  executive  editor  declared  that 
the  Chronicle  “will  not  breach  our 
policy”  against  identifying  the  official 
just  because  other  newspapers  have 
named  him. 

German  did  emphasize  that  “we 
are  not  averse  to  running  stories  on 
the  basic  issues.”  He  reported  that 
the  Chronicle  has  covered  the  subject 
of  “outing”  in  a  news  story  and  on  its 
op-ed  pages  —  which  recently  fea¬ 
tured  pro-  and  anti-“outing”  pieces 
by  gay  writers. 

The  Washington  Post  carried  an 
August  5  article  headlined  “Pentagon 
Ban  on  Homosexuals  Exempts  Civi¬ 
lians,  Cheney  Says.”  The  story  men¬ 
tioned  Anderson/Van  Atta’s  August  2 
column  but  not  its  absence  —  or  the 
reasons  for  its  absence  —  from  the 
Post. 

Assistant  managing  editor  for 
national  news  Karen  DeYoung  said 
the  Post  doesn’t  publish  all  seven  of 
Anderson/ Van  Atta’s  columns  in  any 
given  week,  so  the  absence  of  a  par¬ 
ticular  piece  wasn’t  considered  news- 
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worthy  for  purposes  of  the  August  5 
story. 

DeYoung  told  E&P  that  the  August 
2  column  was  pulled  for  a  couple  of 
reasons.  Firstly,  she  said  Post  report-  ■ 
ers  couldn’t  confirm  the  column’s 
statement  that  the  Pentagon  official 
“is  considering  resigning  because  of 
accusations  that  he  is  a  homosexual.’’ 

Secondly,  DeYoung  stated,  “Our 
policy  is  that  we  don’t  write  about  the 
personal  lives  of  public  officials  until 
it  influences  their  public  respon¬ 
sibilities  ....  We  don’t  print  rape 
victims’  names,  either,  unless  the  vic¬ 
tims’  themselves  want  it  printed.’’ 

She  said  the  Post  would  consider 
naming  the  allegedly  gay  official 
under  certain  circumstances,  such  as 
if  the  Pentagon  made  a  policy  pro¬ 
nouncement  on  the  issue. 

Was  there  much  reader  reaction  to 
the  absence  of  the  August  2  column? 
DeYoung  said  the  Post  received 
angry  responses  from  gay  groups 
advocating  “outing”  but  added  that 
she  knew  of  no  other  reader  re¬ 
sponses  as  of  August  9. 

A  number  of  other  papers  have  also 
withheld  the  Pentagon  official’s 
name. 

One  of  them  is  New  York  Newsday, 
whose  editor  Anthony  Marro  was 
quoted  in  an  August  9  article  in  his 
paper.  “I  don’t  feel  any  need  to  say 
that  an  official  of  the  State  Depart¬ 
ment  is  heterosexual,”  he  said,  “so 
why  should  I  say  that  someone  at  the 
Pentagon  is  gay?” 

A  day  earlier,  Newsday  ran  an  edi¬ 
torial  criticizing  Cheney’s  defense  of 
the  Pentagon’s  different  policies  for 
gay  soldiers  and  civilian  employees. 

It  stated,  “If  the  services  are  worried 
about  clashes  between  gays  and 
straights,  is  this  a  bigger  problem  than 
racial  tensions  or  fraternization 
between  straight  men  and  women  in 
the  barracks?” 

Another  paper  withholding  the 
Pentagon  higher-up’s  name  was  the 
New  York  Times,  which  had  previ¬ 
ously  named  the  woman  who  accused 
William  Kennedy  Smith  of  raping  her. 
Why  the  difference? 

Times  spokeswoman  Nancy  Niel¬ 
sen  said  the  paper  has  a  general  prac¬ 
tice  of  keeping  the  names  of  rape  vic¬ 
tims  private  so  as  to  help  allow  them 
to  “restore  normalcy  to  their  lives.” 
But  she  added  that  the  Palm  Beach 
woman  “no  longer  had  any  privacy  to 
protect”  because  NBC  had  previ¬ 
ously  identified  her  to  millions  of  tele¬ 
vision  viewers. 

Nielsen  said  she  didn’t  think  the 
Anderson/Van  Atta  column  naming 
the  Pentagon  official  was  read  by  as 
many  people  as  saw  the  NBC  tele¬ 
cast,  and  that  it  would  be  an  “inva¬ 


‘Abby’  abortion  letter  not  in  paper 


sion  of  privacy”  for  the  Times  to 
name  the  official.  “A  person’s  sex  life 
is  his  own  business,”  Nielsen  com¬ 
mented. 

What  about  the  contrast  of  an 
allegedly  gay  official  working  in  a  high 
position  for  an  institution  discharging 
gay  soldiers?  Nielsen  responded  that 
the  official  “is  not  the  one  who  set  the 
policy.” 

Newspapers  carrying  the  name  of 
the  Pentagon  official  included  the 
Detroit  News,  New  York  Daily 
News,  and  the  New  York  City-based 
Village  Voice  weekly.  Other  media  — 
including  the  Los  Angeles-based 
Advocate  magazine  and  at  least  one 
local  tv  station  —  identified  him  as 
well. 

Voice  “Media  Blitz”  columnist 
James  Ledbetter  wrote  that  it  would 
be  “a  futile  exercise”  for  him  to  with¬ 
hold  the  official’s  name  after  it  had 
been  mentioned  by  a  number  of  other 
media  outlets. 

He  went  on  to  state,  “Whether  or 
not  the  major  papers  and  networks 
have  valid  Journalistic  or  moral  rea¬ 
sons  to  withhold  reports  that  a  public 
official  is  gay,  by  failing  to  tell 
the  .  .  .  story  in  full  they’re  aiding 
and  abetting  Defense  Secretary  Dick 
Cheney  in  holding  on  to  a  homo- 
phobic,  unjustifiable  policy.” 

The  impending  publication  of 
Michelangelo  Signorile’s  Advocate 
article  played  a  large  role  in  stirring 
media  coverage  of  the  Pentagon  offi¬ 
cial  during  the  past  two  or  three 
weeks.  In  the  piece,  he  said  decision 
makers  at  various  media  outlets  had 
sat  on  the  story  for  months. 

Signorile’s  article  is  in  the  August 
27  Advocate,  which  hit  newsstands 
throughout  the  country  this  past 
week.  The  issue  also  includes  an 
explanatory  essay  by  editor-in-chief 
Richard  Rouilard  headlined,  “We 
commit  ourselves  to  this  singular 
instance  of  outing  in  the  name  of  the 
12,966  soldiers  who  have  been  outed 
by  the  military  since  1982.” 

Rouilard  stated  that  the  Pentagon 
official  “clearly  is  intimately  involved 
in  policy-making  on  the  highest 
levels.  His  silent  complicity  in  this 
noxious  conspiracy  against  gay  and 
lesbian  soldiers  implicitly  allows  his 
superiors  to  continue  the  blanket 
exclusion,  the  hateful  investigations, 
the  dishonorable  discharges,  the  ruin¬ 
ation  of  lives  ....  We’re  talking 
about  a  man  who  knowingly  assists  in 
the  promotion  of  policies  designed  to 
thoroughly  undermine  the  commu¬ 
nity  in  which,  part  time,  he  lives.” 


The  absence  of  a  pro-choice  “Dear 
Abby”  letter  from  the  New  York  Post 
created  a  recent  stir  in  the  Big  Apple. 

A  Village  Voice  columnist  charged 
that  the  letter  was  pulled  for  political 
reasons,  while  a  Post  editor 
responded  that  space  was  the  only 
consideration. 

The  letter  —  which  Abigail  Van 
Buren  reran  in  her  July  29  column  at 
reader  request  —  stated  that  abortion 
opponents  are  hypocrites  if  they  don’t 
adopt  unwanted  kids,  volunteer  to 
baby-sit  children  born  to  single 
mothers  so  they  can  work,  and  more. 

“I  couldn’t  have  said  it  better,” 
was  the  printed  response  of  Van 
Buren,  whose  column  runs  in  more 
than  1 ,200  newspapers.  One  client  is 
Post  rival  New  York  Newsday,  which 
published  the  pro-choice  letter  on  the 
July  29  release  date. 

The  Post  that  day  instead  carried  a 
July  15  “Abby”  letter  about  a  teen¬ 
ager  who  had  been  invited  to  accom¬ 
pany  his  girlfriend’s  family  on  a  long 
vacation. 

“How  petty  can  the  New  York 
Post's  right-wing  politics  get?”  wrote 
(Continued  on  page  42) 
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(Continued  from  page  41 ) 
“Media  Blitz”  columnist  James  Led¬ 
better  in  the  August  13  issue  of  the 
weekly  Voice.  He  also  stated, 
“Newspapers  frequently  edit  syndi¬ 
cated  material,  and  the  Post’s  ‘Dear 
Abby’  editor  says  there  was  ‘not  suffi¬ 
cient  room’  to  run  the  pro-choice 
exchange.  This  is  nonsense  —  if 
there’s  room  enough  for  a  stale  letter 
that’s  already  been  published  .  .  . 
there’s  room  enough  for  abortion- 
related  letters,  if  the  paper  wants  to 
publish  them.” 

Post  assistant  managing  editor 
Steve  Cuozzo  told  E&P  that  “the  idea 
that  this  was  a  political  decision  is 
idiotic.” 

Cuozzo  said  he  doesn’t  believe  the 
Post  has  taken  a  pro-  or  anti-choice 
position  as  a  newspaper,  and  added 
that  the  paper  ran  the  “Abby”  abor¬ 
tion  letter  the  first  time  it  appeared  in 
Van  Buren’s  column. 

“The  letter  was  not  used  in  the 
[July  29]  Post  because  it  took  up  about 
twice  as  much  space  as  the  ‘Dear 
Abby’  column  had  that  day,”  stated 
Cuozzo,  who  said  the  amount  of  room 
the  paper  can  give  Van  Buren  varies 
from  day  to  day  —  and  is  often  “lim¬ 
ited.” 
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Cuozzo  noted  that  when  an  “Abby” 
column  with  two  or  more  letters 
doesn’t  fit,  the  Post  removes  at  least 
one  entire  letter  —  which  is  then 
saved  for  possible  future  use.  This,  he 
explained,  was  how  a  July  15  letter 
ended  up  in  the  July  29  column.  The 
Post  prefers  not  to  edit  down  an  indi¬ 
vidual  letter  within  “Abby.” 

Universal  Press  Syndicate  vice 
president/editorial  director  Lee 
Salem  told  E&P  that  the  syndicate 
would  rather  have  an  entire  letter 
removed  from  the  “Abby”  column 
than  an  individual  letter  edited  down. 

He  added  that,  although  Universal 
prefers  to  see  a  complete  “Abby” 
column  run  on  its  release  date,  papers 
are  allowed  to  publish  a  letter  at  a 
later  point. 

Commenting  on  the  pro-choice  let¬ 
ter  in  particular,  Salem  said  the  Post 
was  the  only  “Abby”  client  paper  he 
knew  of  to  drop  it. 

— David  Astor 

Some  bookish  news 

From  A  to  Zippy  —  a  255-page  col¬ 
lection  containing  “Zippy  the  Pin¬ 
head”  comic  strips,  long  stories, 
drawings,  and  more  from  Bill  Griffith 
of  King  Features  Syndicate  —  has 
been  released  by  Penguin  Books. 

Also,  HarperCollins  has  published 
When  You  Look  Like  Your  Passport 
Photo,  It’s  Time  to  Go  Home  by  col¬ 
umnist  Erma  Bombeck  of  Universal 
Press  Syndicate. 

And  Tsonga  Fireside  Tales  has 
been  released  by  Educum  Publishers 
of  Johannesburg.  The  folk  stories 
collection  was  compiled  by  Dr. 
Daniel  P.P.  Marolen,  a  South  African 
expatriate  who  does  an  anti-apartheid 
column  syndicated  by  the  Washing¬ 
ton,  D.C. -based  National  Newspaper 
Publishers  Association. 


Cartoon  corrections 

“Crankshaft”  by  Tom  Batiuk  and 
Chuck  Ayers  of  Universal  Press  Syn¬ 
dicate  was  mistakenly  left  out  of  the 
listings  submitted  to  the  1991  Editor  & 
Publisher  Syndicate  Directory. 

Also,  there  should  have  been  no 
comma  in  the  title  of  another  comic  — 
“Tom  the  Dancing  Bug”  by  Ruben 
Bolling.  And  Bolling’s  syndicate. 
Quaternary  Features,  was  misspelled. 

Several  new  comics 

Edward  Bryant  and  Irving  Robert¬ 
son  have  developed  three  new  weekly 


Abigail  Van  Buren 
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A  Bryant/Robertson  cartoon, 
comics. 

They  include  “Provocative-Per¬ 
spectives,”  “The  Always-Late  Son- 
in-Law,”  and  “Be  Kind  to  Animals 
Week.”  Artist  Bryant  and  writer 
Robertson  have  already  been  doing 
“Mojoe,”  “Drugs  &  Guns,”  and 
“Brothers-ln-Law”  (see  E&P,  June 
8). 

Their  comics  feature  both  humor¬ 
ous  and  serious  material,  including 
anti-drug  messages.  Bryant  said 
many  of  the  ideas  are  partially  based 
on  “real-life  situations”  in  his  neigh¬ 
borhood,  which  he  described  as  a 
“tough”  area  of  Brooklyn. 

He  added  that  he  has  also  been 
influenced  by  comics  such  as  “Cur¬ 
tis”  by  Ray  Billingsley  of  King  Fea¬ 
tures  Syndicate  and  “The  Born 
Loser”  by  Chip  Sansom  of  Newspa¬ 
per  Enterprise  Association,  and  by  his 
mother  Ann  Bryant. 

Bryant  —  who  does  some  of  his 
comics’  writing,  too  —  is  based  at 
2(X)7  Surf  Ave.,  Apt.  lOB,  Brooklyn, 
N.Y.  11224. 
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Minority  execs 
form  own  group 

The  fledgling  Reston,  Va. -based 
National  Association  of  Minority 
Media  Executives  has  elected  the  fol¬ 
lowing  officers  and  directors. 

Elected  to  chair  the  seven-month- 
old  group  was  Albert  E.  Fitzpatrick, 
assistant  vice  president/minority 
affairs  at  Knight-Ridder  Inc.  of 
Miami;  Wanda  S.  Lloyd,  senior  edi- 
tor/days  for  USA  Today,  was  elected 
vice  chair;  Sharon  S.  Yakata,  adver¬ 
tising  promotion  director  for  the  New 
York  Times,  was  elected  secretary 
and  Rodney  A.  Brooks,  deputy  man¬ 
aging  editor/money  for  USA  Today, 
was  elected  treasurer. 

Elected  to  three-year  terms  were 
Yoko  N.  Arthur,  manager/system 
EEO  support  for  the  Corporation  for 
Public  Broadcasting;  Jacqui  Love 
Marshall,  director  of  personnel  at  the 
Washington  Post  and  Johnathan  A. 
Rodgers,  president  of  CBS  Television 
Stations.  Elected  to  two-year  terms 
were  Fabiola  Santiago,  managing  edi¬ 
tor  of  El  Nuevo  Herald,  and  Joseph  N. 
Boyce,  senior  editor  of  the  Wall 
Street  Journal.  Elected  to  a  one-year 
term  was  Maxine  L.  Lynch,  manag¬ 
ing  editor  of  the  Cleveland  Plain 
Dealer. 


Media  figures 
seen  as  smart 

Six  media  personalities  are  among 
the  82  smartest  people  in  America, 
according  to  Parade  magazine’s 
informal  survey  of  20  prominent  fig¬ 
ures. 

Cited  twice  were  public  television 
host  Bill  Moyers  and  Ms.  magazine 
co-founder  Gloria  Steinem.  Others 
named  were  Nightline  host  Ted  Kop- 
pel,  Ms.  editor  in  chief  Robin  Mor¬ 
gan,  Turner  Broadcasting  System 
chairman  Ted  Turner,  and  20/20  host 
Barbara  Walters. 


Drop  case, 
OPC  urges 


dom  of  the  Press  Committee,  and 
addressed  to  Tribunal  de  Police  in 
Geneva,  Switzerland,  the  OPC  said 
Gazut  was  known  as  a  responsible 
reporter  and  “was  carrying  out  the 
normal  function  of  a  journalist”  when 
she  reported  on  a  Geneva  press  con¬ 
ference  in  April  1990.  The  press  con¬ 
ference  was  attended  by  some  40  jour¬ 
nalists  on  the  day  after  the  murder  of 
Dr.  Kazem  Rajavi,  Iran’s  former 
ambassador  to  the  United  Nations 
and  an  outspoken  critic  of  Iran’s 


human  rights  practices. 

The  letter  urged  recognition  that 
the  pending  lawsuit  “is  a  flagrant 
abuse  of  freedom  of  the  press”  and 
would  permit  an  international  politi¬ 
cal  dispute  to  threaten  the  integrity  of 
the  traditionally  free  press  in  Swit¬ 
zerland. 

“The  lawsuit  also  introduces  an 
intimidating,  chilling  effect  on  all 
journalists  in  your  country,”  wrote 
Schorr,  who  urged  the  lawsuit  be 
dropped  as  “totally  without  merit.” 


The  pending  legal  action  against 
Swiss  journalist  Myriam  Gazut  is 
under  protest  from  the  New  York- 
based  Overseas  Press  Club  of  Amer¬ 
ica,  representing  journalists  world¬ 
wide. 

In  a  letter  signed  by  Norman  A. 
Schorr,  chairman  of  the  OPC’s  Free¬ 


Bill  Schorr  attacks  the 
issues  with  sharp  wit 
and  powerful  visuals. 


“Schorr’s  originality  and  wit  bring  strong  responses  from 
readers.  He  most  definitely  attracts  attention  to  our  pages.” 

James  W.  Scott 
Editorial  Page  Editor 
The  Kansas  City  Star 

Bill  Schorr's  irreverent  political  cartoons  regularly  appear  in 
Newsweek  and  U.S.  News  &  World  Report,  and  are  available 
four  times  a  week  through  United  Feature  Syndicate. 

For  more  information,  please  call  Lisa  Klem  Wilson  at 
800-221-4816  (in  New  York,  212-692-3700). 


UNITED  FEATURE 

SYNDICATE 

200  PARK  AVKNUK 

NEW  YCmK.  NEW  YORK  10166 
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(Continued  from  page  5) 


ing  that  of  our  new  masters,  some  of 
us  were  fired.  When  we  try  again,  we 
are  not  hired. 

Some  of  us  work  other  jobs,  won¬ 
dering  what  became  of  our  careers. 
Some  of  us  do  worse.  That  we  love 
reporting  the  news  without  fear  or 
favor  can  be  the  only  answer  to  the 
question:  Why  do  we  still  want  to 
return  to  an  industry  that  doesn’t 
want  us? 

Despite  our  willingness,  ability  and 
experience,  we  are  the  throwaway 
people.  We  are  the  silent  scandal  of 
the  American  newspaper  industry. 

Stuart  W.  Faxon 
Finksburg,  Md. 

(Faxon  is  a  43-year-old  newsman 
who  worked  in  the  news  business  from 
1980  to  1991.) 


Fired 

(Continued  from  page  15) 


“I  was  appalled  to  hear  what  they 
did  to  Katie,”  said  Dallas  Times  Her¬ 
ald  columnist  Molly  Ivens.  “It  was 
bewildering  to  me  because  with  her 
knowledge  of  Fort  Worth  and  her 
seniority  at  the  paper,  she  is  irreplace¬ 
able.” 

Ivens  added,  “Every  so  often  Katie 
will  haul  off  and  hit  one  out  of  the 
park,  quite  often  on  women’s  is¬ 
sues,”  but  she  suggested  a  printed 
apology  would  have  been  adequate  in 
this  case. 

Sherrod,  a  native  of  Odessa,  Texas, 
often  took  up  the  cause  of  women’s 
rights.  Her  reporting  on  rape  victims 
and  battered  women  in  the  1970s  con¬ 
tributed  to  the  formation  of  several 
women’s  and  social  service  agencies 
in  the  Fort  Worth  area.  She  was 
named  to  the  Texas  Women’s  Hall  of 
Fame  four  years  ago. 

Her  dismissal  followed  allegations 
of  plagiarism  in  July  at  the  Washing¬ 
ton  Post,  New  York  Times  and  Boston 
University’s  journalism  school. 

Post  reporter  Laura  Parker  was 
fired  for  a  story  on  insect  infestation 
that  the  paper  said  used  information 
without  attribution  from  the  Miami 
Herald.  Times  reporter  Fox  Butter¬ 
field  was  suspended  for  lifting  quotes 
from  the  Boston  Globe's  story  on  pla¬ 
giarism  by  journalism  school  Dean 
Joachim  Maitre,  who  resigned  after 
borrowing  from  a  widely  distributed 
magazine  article. 


(Continued  from  page  18) 

Cuba  is  a  lot  of  different  things.” 

Mary  Elizabeth  Rouse,  who  had 
been  to  Cuba  twice  before  as  a  writer 
for  CBS  anchorman  Dan  Rather,  also 
favored  a  reciprocal  bureau  arrange¬ 
ment  between  the  U.S.  and  Cuba. 

“Cuba  is  a  hard  place  to  know,” 
Rouse  said.  “The  economic  situation 
has  gotten  worse  since  my  last  trip 
here.  It  bothers  me  that  I  can’t  get  to 
cover  Cuba  on  a  permanent  basis.  1 
feel  it  restricts  my  rights  as  a  citizen.” 

Fromson  plans  to  take  one  or  two 
Cuban  journalists  to  his  USC  program 
as  a  first  step  in  reciprocal  journalism 
if — and  it  is  a  big  if — Cuban  authori¬ 
ties  will  permit  it. 

He  dismissed  what  he  termed  the 
argument  of  American  editors  that 
they  do  not  want  to  get  into  a  nego¬ 
tiating  situation  with  Cuba  over 
opening  bureaus  because  they  do  not 
deal  with  governments. 

“It’s  a  specious  argument,”  From¬ 
son  asserted.  “When  journalists 
apply  for  visas  to  Cuba,  they  do  not 
apply  to  some  privately  run  enter¬ 
prise.  They  go  to  a  Cuban  embassy  or 
the  Cuban  Interest  Section  in 
Washington.”  He  also  noted  that 
when  U.S.  media  travel  to  Moscow  or 
Beijing,  they  negotiate  access  and 
coverage  rights  with  the  Soviet  and 
Chinese  governments. 

Fromson  contended  that  if  there 
had  been  U.S.  press  coverage  of 
China  under  Chairman  Mao  in  the 
’50s  and  '60s,  Americans  would  have 
been  informed  of  the  “chaos  and 
weakness  of  the  country  and  might 
never  have  swallowed  the  nonsense 
that  the  Vietnam  commitment  was 
predicated  on  the  notion  of  U.S. 
determination  to  halt  the  Chinese 
from  taking  over  all  of  Southeast 
Asia.” 


Shop  talk 


Human  Rights,  where  there  is  hope  of 
overturning  British  rulings  and  laws. 

Still,  should  the  Labor  Party  be 
elected,  it  will  remain  to  be  seen 
whether  it  is  as  good  at  its  promises  as 
Maggie  Thatcher  was  at  hers — there 
was  no  freedom  of  information  as  long 
as  she  was  prime  minister. 


Pay  more, 
get  more 


(Continued  from  page  52) 

gag  orders,  police  seizures  of  journal¬ 
ists’  notes  and  tv  news  footage.  Labor 
had  to  make  what  it  sees  as  a  vote-get¬ 
ting  move. 

More  than  this,  the  prospect  of 
Britain  being  part  of  an  integrated 
Europe  means  a  great  deal  of  social 
reorientation  and  a  new  air  of  open¬ 
ness.  More  and  more  disaffected  peo¬ 
ple  in  England  are  taking  their  lost 
causes  to  the  European  Court  of 


The  Oakland  Tribune  had  good 
news  and  bad  news  for  its  readers 
recently. 

The  good  news  was  that  the  paper 
was  introducing  six  new  sections,  20 
new  features  and  three  major  investi¬ 
gative  series. 

The  bad  news  was  that  the  Tribune 
will  cost  more  because  of  Califor¬ 
nia’s  new  sales  tax  on  newspapers 
and  rising  production  costs. 

Readers  began  seeing  the  new  sec¬ 
tions  Aug.  5.  They  are  called  Edge, 
People,  Alive!,  Media,  Weekend  and 
Habitat. 

The  last,  which  deals  with  activities 
and  projects  inside  and  outside  the 
home,  happens  to  have  the  same 
name  as  a  section  launched  a  few  days 
earlier  by  the  San  Francisco  Exam¬ 
iner  across  the  Bay. 

“Just  a  coincidence”  a  Tribune 
spokeswoman  told  E&P.  “We’ve 
been  planning  that  section  for 
months.” 

Among  the  new  Tribune  features 
are  Take  Five,  an  expanded  news 
summary  on  the  back  page;  a  consoli¬ 
dated  weather  report  ;  an  Eastbay  golf 
series;  and  Earthwatch,  a  Sunday 
environmental  column. 

The  investigative  series  involves 
the  Bay  area  garment  industry,  “hid¬ 
den  government,”  and  “Why  Oak¬ 
land  missed  the  1980s  business  boom” 
and  how  it  can  recover. 

Beginning  July  28,  the  paper  in¬ 
creased  its  single-copy  price  to  350 
daily,  $1.25  on  Sunday. 

Home-delivery  rates  were  hiked 
from  S8.25  to  $9.75  a  month  for  daily 
and  Sunday. 

— M.L.  Stein 


Freedom  Forum 
literacy  grant 

The  Freedom  Forum,  the  Arling¬ 
ton,  Va.,  foundation  formerly  named 
Gannett  Foundation,  has  established 
a  $100,000  grant  to  set  up  computer 
literacy  labs  for  elementary  school 
students  in  Stockton  and  San  Joaquin 
County  in  California. 
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More  U.S.  journalists  based  overseas:  poll 


More  American  journalists  are  cov¬ 
ering  more  of  the  world,  a  new  survey 
says. 

In  the  past  15  years,  according  to 
the  survey,  the  numbers  of  Ameri¬ 
cans  working  abroad  full  time  for 
news  organizations  has  increased 
more  than  150%. 

For  the  first  time  since  formal 
surveys  of  foreign-based  American 
journalists  have  been  conducted, 
more  than  half  are  based  outside 
Europe. 

The  survey  of  American  print  and 
broadcast  journalists  abroad  was  con¬ 
ducted  by  Ralph  E.  Kliesch,  profes¬ 
sor  emeritus  at  Ohio  University’s 
E.  W.  Scripps  School  of  Journalism.  It 
was  published  in  the  most  recent  issue 
of  the  quarterly  Newspaper  Research 
Journal. 

Kliesch’s  survey  amounts  to  the 
first  formal  census  taken  of  American 
reporters,  editors,  photographers  and 
broadcast  news  producers  abroad 
since  1975.  Some  six  other  surveys 
were  conducted  between  1951  and 
1975. 

According  to  the  survey,  as  of  Dec. 
31,  1990,  1,734  people  were  working 


abroad  full  time  for  American  news 
organizations. 

That  represents  an  increase  of  more 
than  150%  over  the  676  full-timers 
identified  in  1975.  A  1969  survey 
found  929  full-time  media  representa¬ 
tives. 

The  427  women  working  for  U.S. 
media  companies  represents  about 
25%  of  the  press  corps.  In  1975,  just 
10%,  69  staffers,  were  women. 

Americans  abroad  are  ranging  fur¬ 
ther  afield,  the  survey  also  discov¬ 
ered.  While  American  journalists 
were  stationed  in  54  countries  in  1975, 
by  1990  that  number  was  up  to  80 
nations. 

The  percentage  of  the  press  corps 
based  in  Europe,  which  has  been 
decreasing  over  the  years  is  now 
below  50%,  the  survey  found. 

In  1990, 44%  of  all  American  media 
abroad  worked  in  Europe,  a  drop 
from  51%  in  1975.  Nevertheless,  the 
numbers  of  Americans  stationed  in 
Europe  has  gone  up:  The  768  full-time 
staffers  represent  an  increase  of  130% 
from  1975,  the  survey  found. 

News  organizations  are  basing 
more  people  in  the  Middle  East, 


where  the  number  of  full-time  jour¬ 
nalists  has  nearly  tripled  to  some  142 
full-time  correspondents,  though  51% 
are  based  in  either  Jerusalem  or  Tel 
Aviv. 

While  Kliesch’s  survey  cut-off  date 
was  Dec.  31,  1990,  he  says  the  brew¬ 
ing  Persian  Gulf  war  did  not  skew 
the  Middle  East  figures. 

“We  only  counted  people  who  are 
permanently  based  abroad.  So  if 
someone  came  to  the  Middle  East 
from  the  U.S. ,  that  person  would  not 
be  counted,’’  he  said. 

Israel  accounted  for  72  correspon¬ 
dent  basings  and,  in  fact,  is  just  one  of 
three  nations  whose  American  press 
corps  has  tripled  in  the  past  15  years. 
The  others  are  Japan,  with  185  Ameri¬ 
can  staffers  working  full  time,  and  the 
Soviet  Union,  with  82. 

Overall,  Asian  postings  accounted 
for  27%  of  American  media  abroad, 
up  from  24%  in  1975. 

Sub-Saharan  Africa  continued  to 
be  the  most  understaffed  region.  The 
68  full-time  correspondents  repre¬ 
sented  a  small  increase  from  1975. 

— Mark  Fitzgerald 


IN  BRIEF 


G-7  on  hostages 

In  a  statement  by  the  Group  of 
Seven  during  their  meeting  in  London 
in  July,  the  heads  of  the  seven  indus¬ 
trialized  nations  called  for  the  release 
of  Western  hostages  held  in  Lebanon. 

“We  call  for  the  immediate  and 
unconditional  release  of  all  hostages 
wherever  they  may  be  held  and  for  an 
accounting  of  all  persons  taken  hos¬ 
tage  who  may  have  died  while  being 
held,”  the  statement  read. 

Name  changes 

Community  Service  Publishing 
Inc.  of  Coatesville,  Pa.,  publisher  of 
one  daily  and  four  weekly  newspa¬ 
pers  in  Pennsylvania,  now  will  be 
known  as  the  Record  Newspapers, 
according  to  publisher  Tracy  R. 
Greene. 

In  addition,  three  of  the  weeklies 
have  been  renamed.  Tri  County  Shop¬ 
pers  News  of  Morgantown  will  be 
known  as  the  Tri  County  Record, 
Southern  Chester  County  Times  of 
Kennett  Square  becomes  the  Times 
Record  and  the  New  Holland  Times 
changes  to  the  New  Holland  Record. 


Book  looks  at 
Capitol  media 

The  fourth  volume  of  Stephen 
Hess’  Newswork  series.  Live  From 
Capitol  Hill.  Studies  of  Congress  and 
the  Media,  examines  the  relationship 
between  legislators  and  journalists, 
and  how  each  uses  the  other. 

Hess,  a  senior  fellow  at  the  Brook¬ 
ings  Institution  in  Washington,  also 
compares  the  press  corps  of  today  to 
that  of  a  decade  ago. 

ANA  likes  computers 

The  Association  of  National  Ad¬ 
vertisers’  advertising  and  financial 
management  committee  has  released 
An  Advertiser's  Guide  to  the  Success¬ 
ful  Use  of  Computers,  which  explains 
and  encourages  the  use  of  computers 
in  corporate  advertising  departments. 

Bergen  edition 

North  Jersey  Newspapers  Co.  of 
Paramus,  N.J.,  has  begun  publishing 
weekend  editions  in  Bergen  County, 
N.J. 


Window  shopping 

Houston  Post  newspaper  dis¬ 
pensers  currently  are  featured  as  part 
of  a  window  display  for  a  Houston 
retailer,  the  newspaper  has  an¬ 
nounced. 

Name  fame 

The  Alabama  Legislature  has  passed 
a  resolution  naming  the  Alabama 
State  House  pressroom  the  Frank 
Bruer  Press  Room,  in  honor  of  the 
longtime  capital  correspondent  for 
the  Birmingham  Post-Herald. 

New  magazine 

The  Morning  Call  of  Allentown, 
Pa.,  has  announced  the  publication  of 
a  new  biweekly  real  estate  magazine. 
Homes  Plus/Apartments  Plus. 

P.M.  goes  A.M. 

The  Daily  Press  of  Victorville, 
Calif.,  has  converted  from  evening  to 
morning  publication  and  redesigned 
several  elements. 
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Missoulian  goes  fishing 


By  M.L.  Stein 

Fly-fishing  is  taken  seriously  in 
Montana  and  nowhere  is  it  more  seri¬ 
ous  than  at  the  daily  Missoulian. 

The  Clark  Fork  River,  a  great 
trout  bed,  runs  right  by  the  office  in 
Missoula  and  staffers  can  fish  on  their 
lunch  break,  but  the  sport  goes  well 
beyond  noontime  recreation  at  the 
newspaper. 

Taking  advantage  of  the  state’s 
reputation  as  a  fisherman’s  paradise, 
the  Missoulian  is  publishing  extra 
products  aimed  directly  at  local  and 
out-of-state  anglers. 

One  publication  is  a  booklet  titled 
Fly  Line.  It  was  written  mostly  by 
veteran  sportswriter  Jeff  Herman,' 
47,  a  native  Missoulian,  who  admits 
he  still  has  some  trouble  tying  a  fly, 
although  he  has  been  fly-fishing  since 
the  1950s. 

Herman,  the  newspaper’s  former 
sports  editor,  who  has  fished  most  of 
Montana’s  major  rivers,  along  with 
some  in  Washington,  Oregon,  Idaho 
and  Wyoming,  believes  the  full  poten¬ 
tial  for  Fly  Line  readership  and  adver¬ 
tising  is  yet  to  be  tapped. 

Three  of  the  articles  in  the  booklet 
were  written  by  Greg  Tollefson,  the 
Missoulian’ s  outdoor  columnist  and 
also  an  avid  fly  fisherman. 

Put  together  on  a  Macintosh,  the 
booklet  details  the  fishing  in  several 
of  Montana’s  rivers  and  creeks.  It 
also  lists  the  state’s  fishing  licensing 
and  regulations  and  even  tells  how  to 
dress  while  casting  in  Montana’s  cold 
waters.  There  also  are  several  river 
maps  and  graphics  designed  by  Mis¬ 


soulian  staffer  Kathy  Harestad,  who 
doesn’t  fish. 

On  sale  for  $2,  Fly  Line  has  sold  a 
lot  of  ad  space  to  fishing  supply 
stores,  outfitters,  lodges,  motels  and 
dude  ranches.  Herman  said  a  flock  of 
other  advertisers  inquired  about  get¬ 
ting  in  the  book  after  it  was  published 
several  weeks  ago  and  will  be  accom¬ 
modated  in  a  new  edition  now  in  the 
planning  stage. 

Herman  also  authors  the  weekly 
Fish  Fax,  which  is  faxed  to  subscrib¬ 
ers  all  over  the  country  at  a  cost  of 
$14.95  from  May  29  to  Sept.  4.  A  sub¬ 
scription  includes  a  free  copy  of  Her¬ 
man’s  guide  book.  The  fax,  which 
describes  itself  as  “The  Definitive 
Montana  Flyfishing  Update,’’  also 
carries  advertising. 

Missoulian  editor  Brad  Hurd,  who 
with  publisher  Phil  Blake  developed 
the  idea  of  going  into  the  fishing  pub¬ 
lishing  business,  said  of  the  fax  idea: 
“A  company  executive  in  Minne¬ 
apolis  who  is  planning  a  fishing  trip  to 
Montana  can  get  up-to-date  informa¬ 
tion  weekly  on  a  subscription  basis.’’ 

According  to  Hurd,  many  of  the 
fishing  fanatics  who  come  to  Montana 
are  part  of  an  “upscale  crowd”  who 
know  a  thing  or  two  about  fly  casting 
and  want  insider  information.  A 
sample  from  Fish  Fax: 

“Gallatin  —  The  main  stem  and 
East  Gallatin  are  fishing  ‘fairly 
well  .  .  .  better  in  the  evenings,’  ”  re¬ 
ports  Bob  Granger  of  Montana  Trout- 
fitters  Orvis  Shop  in  Bozeman,  noting 
that  water’s  “  ‘still  up  a  little.’  Cad¬ 
dis  imitations,  including  Trudes  and 
Wulffs,  are  stirring  up  most  of  the  dry- 


fly  action.  Hopper  activity  hasn’t 
quite  kicked  in.” 

The  Missoulian  also  runs  a  weekly 
fishing  page  with  a  column  by  Her¬ 
man. 

Herman,  whose  fly-fishing  writing 
takes  up  most  of  his  time  at  the  paper, 
said  he  loves  the  work. 

“Not  only  do  I  write  about  my 
favorite  sport  but  it  gives  me  a  chance 
to  learn  from  the  state’s  professional 
fisheries  biologists,  who  are  dedi¬ 
cated  to  preserving  and  protecting 
Montana’s  valuable  wildlife  sources,” 
he  explained. 

Herman  said  he  and  Hurd  are  dis¬ 
cussing  extending  the  fax  report  into 
the  winter  season,  so  popular  has  it 
become. 

“I  might  be  getting  a  little  too  paro¬ 
chial  about  the  rivers  and  streams  in 
western  Montana,”  he  said.  “Actu¬ 
ally,  some  of  the  best  fishing  is  on  the 
other  side  of  the  Continental  Divide  in 
the  eastern  part  of  the  state  and  we 
haven’t  touched  that  yet.” 

The  next  Fish  Fax  may  include  that 
area,  he  mused. 

Before  launching  the  newsletter, 
the  Missoulian  placed  ads  for  it  in 
several  national  outdoors  publica¬ 
tions. 

As  for  Fly  Line,  Hurd  said,  “It  will 
be  expanded  next  year.” 

Meanwhile,  Herman  offers  this 
basic  advice  about  fly  fishing:  “Have 
fun.  Keep  it  simple,  but  be  adaptable. 
Complicate  it  and  it  can  become  a 
chore.  Observe  the  water,  listen  to  it, 
even  smell  it.  Respect  it,  and  enjoy  its 
surroundings.” 


Judge  keeps  phone  companies  leashed,  for  now 


U.S.  District  Judge  Harold  Greene 
has  denied  a  motion  to  lift  restric¬ 
tions  on  the  regional  Bell  operating 
companies,  blocking  their  expansion 
for  at  least  a  while  longer. 

Greene  reluctantly  ruled  July  25  to 
lift  restrictions  preventing  the  RBOCs 
from  entering  information  services.  A 
federal  appeals  court  left  him  little 
choice  but  to  remove  the  restrictions, 
despite  his  belief  that  such  a  move 
would  lead  to  anticompetitive  behav¬ 
ior  by  the  RBOCs  (E&P,  Aug.  3,  P.  9). 

Greene  imposed  a  stay  on  his  deci¬ 


sion  until  appeals  are  resolved.  The 
RBOCs  filed  a  motion  to  lift  the  stay, 
but  Greene  turned  it  down  on  Aug.  9. 

The  American  Newspaper  Pub¬ 
lishers  Association,  Consumer  Fed¬ 
eration  of  America,  MCI  Communi¬ 
cations  Inc.,  National  Cable  Televi¬ 
sion  Association,  National  Associa¬ 
tion  of  Broadcasters  and  others  joined 
a  motion  supporting  the  stay. 

Greene’s  action  “is  an  effort  to  pro¬ 
tect  consumers  and  the  public  against 
unfair  competition  by  the  huge 


regional  telephone  companies,” 
ANPA  president  and  CEO  Cathleen 
Black  said  in  a  statement. 

“We  are  pleased  that  in  upholding 
the  stay  Judge  Greene  has  signaled 
his  continuing  concern  with  the 
monopolistic  threat  posed  by  the 
regional  Bell  companies.  In  providing 
information  services  they  generate 
over  lines  they  wholly  control,  they 
pose  an  immediate  threat  to  other 
companies  attempting  to  use  those 
lines.” 

—  Debra  Gersh 
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Use  this  handy  form  to  order: 

1991  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Dec.  1990) 

1991  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April  1991) 

Please  send  me; 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1991  Edition  $80  per  copy  □  Bulk  orders  5  or  more  $72  each  _ 

(U.S.  and  Canada)  $1 05  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEAR  BOOK— Encyclopedia  of  the  newspaper  industry. 

□  1 991  Edition  $80  per  copy  □  Bulk  orders  5  or  more  $72  each  _ 

(U.S.  and  Canada)  $105  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ Title _ 

Company _ 

Nature  of  Business _ 

Address 
City _ 

Payment  must  accompany  all  orders.  Please  provide  complete 
street  address  for  UPS  delivery. 

New  York  State  residents  add  applicable  sales  tax. 


_ Ste.:  Apt _ 

State _ Zip _ 


Editor  &  Publisher 
Circulation  Department 
11  West  19th  Street 
New  York,  N.Y.  10011-4234 


Classified  Advertising 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


900  PERSONALS 

900  voice  mail  personals.  No  invest¬ 
ment,  no  risk  trial  period.  Earn  up  to 
85%  of  net  revenues.  Call  Linda  at 
Peeke  LoanFax:  (800)  886-INFO. 


Joint  ventures  available  at  no  cost  for 
DIAL  &  DATE  at  1-900-4LOVERS,  CAR 
QUOTE  LINE  at  1-900-TRADE-IN.  or 
CLASSIFIED  LINE  at 
1-900-321-SELL.  Call  for  complete 
details  Communication  Management 
Senrice,  Inc.  at  1-800-233-7785. 


_ ASTROLOGY _ 

Daily-Weekly-Monthly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  1-800-322-5101. 


_ AUDIOTEX _ 

Revenue  Share  available  at  no  cost 
Over  70  installations  -  Dailies,  Shop¬ 
pers  &  Monthlies.  Complete  system  & 
support.  Call  U  S  Audiotex  (415) 
838-7996  or  (213)  318-8859. 

We  are  audiotex  media  partners  to  the 
Washington  Post,  Time'Warner,  and 
Gannett.  Call  Linda  to  discuss  your 
needs.  Peeke  Loanfax  l-(800) 
886-INFO. 


_ AUTOMOTIVE _ 

We  specialize  in  auto  coverage.  Let  us 
write  your  special  section.  Road-test 
columns  also  available.  (313)  573- 
2755. 


ENTERTAINMENT 

“LIVE  FROM  HOLLYWOOD” 

Hook  your  readers  on  this  unique,  origi¬ 
nal,  WEEKLY  column  by  a  top  Holly¬ 
wood  reporter.  Lively  format  with  lots  of 
pictures.  All  CAMERA  READY.  Will  mail 
anywhere  in  U.S.  or  Canada.  For  sample 
and  rates:  1-800-533-0073  or  (7(J8) 
446-4082. 


_ HUMOR _ 

Cope  with  laughter  -  Self-syndicated 
humor  column  (10 -t-  years;  award 
winning)  -  Solid  readership  base  -  Up  to 
800  words  -  Wide  appeal  -  J.  Hubbard- 
Holmes  (801)  467-2117. 


IN  A  NUTSHELL.  Give  your  readers  a 
good  laugh  and  keep  them  coming  back 
for  more.  Award-winning,  700  word 
weekly  column  has  fans  coast  to  coast. 
Free  samples.  Barbara  Naness,  119 
Washington  Ave.,  Staten  Island,  NY 
10314,  (718)  698-6979. 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  17th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown,  NY  10940; 
(914)  692-4572. 


NEWS  SERVICES 

ENVIRONMENT  NEWS  SERVICE  (ENS) 
Worldwide  network  professional  journal¬ 
ists  delivers  exclusive  articles  daily  by 
fax,  computer.  Less  than  $l/day.  (604) 
732-4000  FAX:  (604)  732-4400. 


PUBUC  AFFAIRS 

GET  A  UNIQUE  perspective  on  public 
affairs,  every  week.  Free  samples:  Marc 
Desmond,  419  16th  St.,  Brooklyn,  Nv 
11215;  (718)  788-8350. 


_ PUZZLES _ 

PUZZLE  FEATURES  SYNDICATE 
Daily  and  Sunday  Crossword  Puzzles 
24515  California  Ave.  #12  Hemet,  CA 
92343  Phone  (714)  926-4843. 


SENIOR  HEALTH 

"Senior  Clinic."  AMERICA’S  ONLY 
doctor  written  column  on  Senior  Health. 
"Excellent  reader  response”  Rochester 
(NY)  Democrat  &  Chronicle.  Now  in  8th 
year.  Weekly,  6(30  words.  Samples,, 
rates-  Frank  Macinnis,  M.D.,  HFM 
Literary  Enterprises,  2100  Benvoulin 
Road,  KELOWNA,  BC,  Canada  VIW 
2C7.  (604)  868-8603. 


SENIOR  TRAVEL 

GET  UP  &  GO!  a  monthly  travel  column 
researched  by  seniors,  written  by 
seniors  and  filled  with  deals  for  seniors, 
trips  and  tips  for  seniors,  and  senior- 
friendly  destinations.  From  the 
publishers  of  The  Mature  Traveler  news¬ 
letter.  For  details:  Get  Up  and  Go!,  PO 
Box  50820,  Reno,  NV  89513-0820  or 
call  (702)  786-7419. 


Send  E&P  BOX  REPLIES 
to: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 


MAGAZINES  FOR  SALE 

BRANSON,  MISSIOURI.  Country 
Review  Magazine.  Good  subscription 
base  with  90%  renewal  rate.  Exception¬ 
al  growth  potential.  $75,000. 

Branson  Realty 
1  (800)  766-0922 


Magazine  on  minor  Olympic  soort. 
Profitable.  $25,000.  Box  5472,  Editor 
&  Publisher. 


NEWSPAPER  APPRAISERS 

APPRAISERS  &  BROKERS 
Appraisals  meeting  IRS  guidelines  for 
tax  planning,  estates,  partnerships, 
loans,  divorce,  minority  buyouts. 
Reasonable  fees. 

C.  PETER  JORGENSEN 
Media  Consultants  &  Associates 
4  Water  St.,  Arlington,  MA  02174 
(617)  643-1863 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
900  N.  Federal  Hwy.  -  Suite  160 
Boca  Raton,  FL  33432 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Sen/ices 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


NEWSPAPER  APPRAISALS  for  estate; 
planning,  tax,  partnership,  ioan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  (4(37) 
820-8530,  205  Worth  Ave.,  Suite  201, 
Palm  Beach,  FL  33480;  or  James  C. 
Sterling,  (816)  374-7645,  2405  Grand 
Ave.  Suite  500,  Kansas  City,  MO 
64108-2519. 


NEWSPAPER  BROKERS 


“1st  in  RESULTS” 

WEBSTER  &  ASSOCIATES 
131  S.  Gilmer 
Sulphur  Springs,  TX  75482 
(903)  885-7200  (903)  473-2525 

600  sold  -  Est.  1959 
W.B.  GRIMES  &  CO. 

Brokers  •  Appraisers  •  Consultants 
PO  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-President 
(301)  507-6047 

Dick  Smith-South-  (601)  627-7906 
Ed  Travis-East-  (716)  383-8508 
John  McCabe-West-  (213)  459-8123 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(B13)  733-8053  daytime; 

(813)  446-0871  nights; 
or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


NEWSPAPER  BROKERS 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
(407)  820-8530 
205  Worth  Ave.  Suite  201 
Palm  Beach,  FL  33480 
JAMES  C.  STERLING 
(816)  374-7645 
2405  Grand  Ave.,  Suite  500 
Kansas  City,  MO  64108-2519 


BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
8937  Laguna  Place  Way 
.Elk  Grove,  CA  95758  (916)6^-3987 

Brokerage  -  Consulting  -  Appraisals 
BUSHELMAN  &  ASSOCIATES 
8  Gibbons,  Florence,  KY  41047 
(606)  525-6066 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation, 
^les  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


C.  PETER  JORGENSEN 
Media  Consultants  &  Associates 
Representing  newspapers  in  New 
England,  New  York,  New  Jersey  and 
Pennsylvania  as  Brokers,  Appraisers 
and  Management  Consultants.  4  Water 
St.,  Arlinrton.  MA  02174. 

(617)  643-1863 


Fournier  Media  Sen/ice  Inc. 
Appraisal*Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
FAX  (404)  233-2318 
Lon  W.  Williams 


MEL  HODELL,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(714)  626-6440  FAX  (714)  624-8852 

Michael  D.  Lindsey 
Media  Consultants,  Inc. 

PO  Box  650 

i  Saratoga,  WY  82331  (307)  326-8177 
'  OR  3465  S.  Oleander  Dr. 
Chandler,  AZ  85248  (602)  899-3698 

PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers— Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 

Publication  Brokerage  •  Appraisal 
John  T.  Cribb 
CRIBB  MEDIA  SERVICE 
1  Annette  Park  Drive 
Bozeman,  MT  59715 
(406)  586-6621  FAX  (406)  586-6774 


ATTENTION  ADVERTISERS 

E  &  P’s  offices  will  be  closed  on; 

Monday,  September  2,  Labor  Day 

Please  note  this 
when  submitting  ad  copy 
for  the  September  7th  issue. 
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NEWSPAPER  BROKERS 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


100+  YEAR  OLD  New  Hampshire 
weekly  with  3,000  paid  circulation, 
$200,000  annual  sales  in  healthy  but 
competitive  market.  An  extremely  ideal 
opportunity  for  aspiring  publisher- 
owner  committed  to  success  in 
community  journalism  -  attractive 
price,  terms.  Please  contact:  Barry 
French,  broker,  Ashlawn  Road, 
Assonet,  MA  02702. 

Tel.  (508)  644-5772. 


COASTAL  MAINE  weekly.  5,000  paid 
circulation,  $350,000  annual  sales. 
Competitive  market.  Price,  terms  negot¬ 
iable.  Box  5467,  Editor  &  Publisher. 


Established  monthly  publication.  Great 
Rocky  Mountain  area.  Growth  potential. 
Mom  &  Pop  operation  allows  time  for 
leisure.  $117M  Gross.  $35,000  Cash 
for  quick  sale.  Reply  Box  5471,  Editor 
&  Publisher. 


Highly  Respected  Regional  Trade 
Tabloid,  circulation  8,500,  good 
revenue  producer,  contact:  Publisher, 
PO  Box  94857,  Las  Vegas,  NV  89193. 


SENIOR  CITIZEN  MONTHLY,  15  years 
old,  grossing  $100,000,  high  net.  Box 
284,  Lynn,  MA  01903. _ 


TEXAS  OPPORTUNITIES.  Write  or  call 
for  our  free  list  of  seller  financed  news¬ 
papers.  Bill  Berger,  ATN  Inc.,  1801 
Exposition,  Austin,  TX  78703.  (512) 
476-3950. 


Zone  7  group  of  9  weekly  newspapers. 
Priced  at  5  X  cash  flow  (1991). 
$1.7  million.  Jim  Martin,  JM&A, 
614-889-9747. 


NEWSPAPERS  WANTED 

Considering  selling  your  newspaper  and 
have  a  circulation  of  over  4,000?  Write 
Box  3755,  Editor  &  Publisher.  We  are  a 
small  community  newspaper  group  that 
believes  in  local  autonomy. 


_ PERSONALS _ 

ATTcNTION  CHRIS  ANDERSON.  The 
Orange  County  Register  thinks  it’s 
America’s  fastest  growing  newspaper.  It 
even  purchased  the  front  page  of  E&P  to 
crow  about  6.8%  growth...  Wei  I,  Chris, 
we’ll  see  you  at  Fast  Fax  time.  The  Post 
Register  in  Idaho  Falls,  ID  is  12% 
ahead  of  last  year;  29,228  daily  and 
30,049  Sunday.  We’ll  send  a  bag  of 
premium  Idaho  potatoes  to  any 
20,000#  paper  with  higher  growth.  We 
won't  send  one  to  you  but  we’ll  gladly 
accept  oranges  to  repair  our  injured 
pride.  Jerry  Brady,  Publisher. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


ACCLAIMED  AUTOMATED 
AFFORDABLE 

For  the  rest  of  the  reasons  Circulation 
Professionals  choose  Circulation  Deve¬ 
lopment,  Inc.,  for  telemarketing  prog¬ 
rams  call  for  our  brochure 
l-(800)  247-2338 


CIRCULATION  III 
Telemarketing  Coast  to  Coast 
(214)  352-1123 
John  Dinan  —  John  Lyons 


J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkarn  (514)  227-6478. 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


KEVIN  S.  PAPPERT 
(313)  673-9533 


LEVIS  NATIONAL,  INC. 

"WE  DELIVER  MORE 
HOMES  TO  YOUR  NEWSPAPER" 

For  over  two  decades,  LEVIS  NATION¬ 
AL,  INC.  has  served  more  newspapers 
than  any  other  circulation  telemarketing 
firm  in  the  country.  Backed  by  technol¬ 
ogy’s  latest  computer-assisted  market¬ 
ing  systems,  LEVIS  stands  ready  to  help 
your  newspaper  reach  its  circulation 
goals. 

Call  (201)  263-1500 


TELEMARKETING 
(216)  434-4466 
PRO  STARTS 


VER-A-FAST  CORPORATION 
Start  Verification 
Stop  Saver 

Call  1-800-FAST-INFO 


_ CONSULTANTS _ 

MAILROOM  LAYOUT  - 1  have  the  back¬ 
ground  and  experience  necessary  to 
solve  your  Mail  Room  problems.  NEWS- 
PAC,  INC.,  PO  Box  775,  Elm  Grove,  Wl 
53122,  (414)  784-6707. 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 
Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  1(505)  842-1357 
24-Hour  Line  PO  Box  1952 
Albuquerque,  NM  87103 


EQUIPMENT 

& 

SUPPLIES 

CAMERA  &  DARKROOM 

SQUeeze  Lens  mfg.  since  1968 
Fine  tune  process  camera  lens 
alignment,  focus  &  calibration 
H.  Carlbom  CKOptical  213/372-0372 


COMPUTER  SOFTWARE 

DISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  IBM 
and  Macintosh.  Nancy  Jacobsen  (415) 
4B8-9279. 


EXPERIENCE  COUNTS!  SUCCESSFUL 
WRITING  COACH  seeks  computer 
literate  organization  or  free-lancer  with 
need  for  talented  advisor.  Current 
clients  include  The  Associated  Press, 
The  Los  Angeles  Times,  The  Oregonian, 
D'Arcy  Masius  Benton  &  Bowles,  feder¬ 
al  agencies,  and  many  of  the  Fortune 
1000.  Fees:  $249.95  per  person 
(volume  discounts  available).  Call 
800-4-U.S.  SPCS  and  ask  for  Corporate 
Voice,  the  most  innovative  writing  aid 
ever  produced!  For  PCs  and 
compatibles. 


_ MAILROOM _ 

•  24-P,  48-P.  and  72-P  HARRIS  STUF- 
FERS  Reconditioned-Guaranteed 
production-training  program  provided. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  46B-5827. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim  at 
(800)  527-1668  or  (214)  869-2844. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


Sheridan/Harris  model  1372  Stuffing 
Machine;  Rebuilt  in  1986.  Price  negot¬ 
iable.  Contact  Rick  Ridgway,  Atlanta 
Journal-Constitution  REACH  OFFICE 
(404)  696-2339. _ _ 


_ PLATEMAKING _ 

1984  Crosfield  digital  color  scanner. 
Model  #645IE.  (602)  271-7380. 
Phoenix  Newspapers,  Inc. 


_ PRESSES _ 

1985  GOSS  C-150,  21  1/2"  cut-off  in 
excellent  condition.  Consists  of  four 
4-highs,  one  3-high,  one  mono  unit,  2 
folders  with  upper  formers,  splicers, 
ribbon  decks  and  more.  Available  now 
and  priced  to  move.  Will  consider  split¬ 
ting  press  up.  OFFERED  EXCLUSIVELY 
BY:  INLAND  NEWSPAPER  MACHIN- 
ERY  CORP.,  Lenexa,  KS 
1-800-255-6746  -  Fax:  (913) 
492-6217. 


DON’T  SELL  YOUR  PRESS 
Until  You  Contact 
Newman  International  Press  Sales 

"Professional  Marketing  Worldwide 
of  Newspaper  &  Commercial  Web 
Presses  and  Large  Sheetfed  Presses” 

For  Sale:  1975  HARRIS  V25  web  press, 
substantial  reconditioned  in  1988, 

8  units,  JF7  &  JF25  folder  w/upper 
former:  6/u  3-web  2  folder  HARRIS 
MIOOO  w/3-pass  Thermo  Electron 
ovens,  delivered  &  financed  $175,000. 

Telephone  (913)  362-8888 
Fax  9 1 33629406  Telex  804294 


BARGAIN  URBANITE.  8-units. 
1-3  Color,  1-Urbanite  folder,  1-SU 
(older,  4-Drives,  complete  press.  Less 
than  $690,000.  Call:  Al  Taber  (404) 
552-1528,  Fax  (404)  552-2669. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


Community  4-units  folder,  complete 
press  available  now.  Community  and 
urbanite  unit  and  folder  additions,  as  is 
or  remanufactured.  Al  Taber  (404) 
552-1528,  Fax  (404)  552-2669. 


SINGLE-WIDTH 

8-Unit  Community,  with  SC  folder  & 
u.f.-1980 

4-Unit  Goss  SSC  w/SSC-135  folder 

8- unit  Urbanite  (600  &  1000  series) 
w/Urb  &  SU  folder 

7- Unit  1000  series  Urbanite  w/u.f. 

Urbanite  add-on  units  500  series 

C-150  21  1/2"  w/two  4-highs,  one 

3-high,  2  pasters  -  excellent  condi¬ 
tion,  1985  vintage 

9- Unit/2-Folder  double-ended  Harris 
V150,  1980  vintage 

8- Unit/2-folder  News  King,  w/ 
KJ6folders,  1  upper  former  -  66/79 
vintage 

8-Unit/2-folder  News  King  w/KJ8As, 
1984 

Add-on  News  King  units,  folders  and . 
upper  formers 

4-Unit  Web  Leader  1982  vintage-avail, 
now 

DOUBLE  WIDTH  EQUIPMENT 

1981  Goss  Metroliner  with  22”  (56  cm) 
cut-off.  Consists  of  four  9-unit  press¬ 
es  with  5  half  decks  each,  45” 
RTP’s. 

First  9-unit  press  released  October, 
1992 

One  brand  new  10-unit  Goss  Metro 
#3392,  22  3/4”,  double  3:2  folder, 
10  RTP’s.  Avail,  immediately. 

Two  brand  new  10-unit  TKS  presses, 
22  3/4”,  10  RTP’s.  Avail, 
immediately. 

1  Double  3:2  Goss  Imperial  folder  with 
upper  former/angle  bars. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Fax  (913)  492-6217 


nil 

MB 

1  GOSS* 

RECONDITIONED  EQUIPMENT  1 

If  you're  in  the  market  for  a  reconditioned  preee,  you  can't  do 
bettor  than  a  Qoea  preee  reconditfonad  by  the  original  manufacturer. 

All  our  reconditioned  Qoee  UrbanHef  Communityf  and 
Suburban*  preeaee  are  brought  up  to  originai-equipment 
specifications  and  are  backed  with  a  6-month  parts  and  labor 
warranty. 

We  have  presses  in  inventory  for  fast  dekvery.  So  call  us. 
today  for  complete  details.  Used  Equipment,  Rockwell  Graphic 
Syto^.  Rockwell  International,  700  Oakmont  Lane, 

Westmont,  IL  60559.  Phone:  706/850«17a  Fax:  706/850-6177 

Rockwell  International 

..jlivttw  scisnoQ  Qsts  down  to  biMlMM 
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EDITOR  &  PUBLISHER  for  August  17,  1991 


EQUIPMENT  &  SUPPLIES 


PRESSES 


HELP  WANTED 


ADVERTISING 


HELP  WANTED 


ADVERTISING 


HELP  WANTED 


EDITORIAL 


Metro  22",  10-units,  2-single  3:2 
folders,  10  RTFs,  available  now.  Call  Al 
Taber  (404)  552-1528. 


WANTED  TO  BUY 

WANTED 

Goss  Community  units  as  is/must  be 
seen  running.  Also  stack  units.  No  brok- 
eis.-Box  5459,  Editor  &  Publisher 


HELP 

WANTED 

_ ACADEMIC _ 

ILLINOIS  STATE  UNIVERSITY.  The 
Department  of  Communication  invites 
application's  for  a  tenure-track  Assistant 
Professor  position  beginning  9/92. 
Responsibilities  include  teaching 
advanced  courses  in  mass  communica¬ 
tion  law  and  other  areas  of  interest  with 
the  potential  to  teach  graduate  courses 
in  areas  of  expertise.  Typical  teaching 
load  is  three  courses  per  semester  with 
no  more  than  two  preparations.  Ph.D. 
preferred,  ABD  considered.  Teaching 
experience  desirable;  commitment  to 
research  and  publication  required. 
Interested  applicants  should  send  a 
detailed  letter  of  application,  current 
vita,  transcripts,  and  three  letters  of 
recommendation  by  November  15, 
1991  tO:  Dr.  Vincent  Hazleton,  Chair¬ 
person;  Department  of  Communication; 
Illinois  State  University;  Normal,  IL 
61761.  AA/EEO. 


ADMINISTRATIVE 

General  Manager  of  weekly  newspaper/ 
shopper/commercial  printing  operation 
in  Ozarks.  Bottom-line  responsibility 
and  proven  sales/marketing  experience 
a  must.  Suited  for  up  and  coming  indi¬ 
vidual  as  well  as  for  veteran  publisher 
nearing  retirement.  Send  resume  and 
salary  history  to  Box  5448,  Editor  & 
Publisher. 


Non-profit  Journalism  Education  and 
Advancement  group  seeks  Executive. 
Director  to  oversee  staff,  raise  funds, 
promote  minority  Journalism  interests 
Spanish  fluency  a  must.  Resumes  to 
Frank  del  Olmo,  L.A.  Times,  90053 
Inquiries  to  California  Chicano  News 
Media  Assoc.  (213)  743-7158. 


PUBLISHER  for  community  weekly 
Staff  of  25.  Central  printing  plant.  Nice 
town  in  California.  If  you  are  presently  a 
publisher  or  a  major  department  head, 
please  apply.  Box  5470,  Editor  & 
Publisher. 


Publisher 

McGraw-Hill  seeks  highly  motivated 
publishers,  for  Los  Angeles  and  San 
Francisco  daily  trade  newspapers.  Both 
positions  require  strong  advertising 
sales  management  ability  with  proven 
business  skills  a  prerequisite.  In  addi¬ 
tion  to  an  excellent  compensation  and 
bonus  package  you  will  have  ample 
room  for  career  growth.  Send  resume 
and  salary  requirements  to  McGraw- 
Hill,  PO  Box  26237,  Salt  Lake  City, 
Utah  84126-0237. 


ADVERTISING 


The  Longview  News-Journal  (a  Cox 
Newspaper)  is  seeking  applicants  for 
Classified  Advertising  Manager.  The 
News-Journal  is  a  32,000  daily  and 
42,000  Sunday  circulation  newspaper 
located  in  the  beautiful  lake  and  pine 
country  of  East  Texas.  Supervise  two 
outside  and  six  inside  sales  people.  We 
are  currently  running  376,0(J0  inches  a 
year.  Excellent  opportunity  for  a  person 
with  the  skills  and  enern  to  increase 
revenue.  Write  to  Greg  CJxley,  General 
Manager,  Longview  Newspapers,  320 
E.  Methvin  St.,  Longview,  TX  75606. 


ADVERTISING  DIRECTOR  for  California 
weekly  newspaper.  Duties  include 
handling  major  accounts  and  supervis¬ 
ing  three  salespersons.  Box  5469, 
Editor  &  Publisher. _ 

Advertising  Director 

Take  charge  person  for  Zone  4  twice- 
weekly  paid  subscription  paper  in  grow¬ 
ing  market.  Proven  experience  in  train¬ 
ing  and  directing  an  aggressive  sales 
team  and  devising  creative  sales 
approaches  and  products.  Excellent 
opportunity  for  right  person.  Send  cover 
letter,  resume  and  references  to  Box 
5475,  Editor  &  Publishei. _ 

ADVERTISING  MANAGER 

Edwards  Publications  is  seeking  an 
experienced  manager  for  rts  Seneca  and 
Clemson,  South  Carolina  bi-weekly 
newspapers  with  accompanying  shop¬ 
per.  Good  people  skills  required.  Must 
be  experienced  at  motivating  staff  and 
developing  strategies  We  offer  a 
competitive  salary  and  growth  oppor¬ 
tunity  in  market  offering  a  great  quality 
of  life.  Send  resume  and  salary  history 
to  Steve  Edwards,  Publisher,  Box  547, 
Seneca,  SC  29679-0547. 

E&P  Voice  Classified  Service 
S  24  hour  resume  line  9 

(212)  230-2225  ext.  1034 

ADVERTISING  SALES  MANAGER' 
CLASSIFIED 

The  largest  daily  and  Sunday  Newspap¬ 
er  in  New  York's  Capital  District  is  look¬ 
ing  for  a  very  special  pe'son  to  manage 
their  outside  Classified  Sales  Staff  and 
exciting  Classified  Advertising  projects. 

Other  duties  include  account  manage¬ 
ment,  Classified  promotion  and  the 
sales  and  coordination  of  many  other 
sales  efforts  with  the  support  of  a  fine, 
well  experienced  sales  force. 

The  individual  we  are  ir  the  market  for 
should  be  a  high  energy,  pro-active 
person  who  has  the  ability  to  take  an 
idea  from  its  infancy  stages  and  follow 
through  to  insure  its’  success.  The 
person  should  also  be  experienced  in 
sales  presentation  preparation  and 
delivery. 

Newspaper  advertising  sales  or  sales 
management  preferred  but  not 
essential. 

If  you  think  you  are  the  person  we’re 
looking  for,  please  send  your  resume  to: 

The  Times  Union 
AD  #4184 
Box  15000 

_ Albany,  NY  12212 _ 

Retail  Advertising  Manager  -  we  are 
seeking  an  assertive  leader  who  can  rise 
to  the  challenge  of  motivating,  directing 
and  leading  Dy  example  in  a  highly 
competitive  newspaper  market. 

This  team  spirited  individual  must 
possess  innovative  marketing  strategies 
accompanied  by  a  burning  desire  to 
succeed. 

Our  sales  staff  of  13  is  welcoming  such 
a  leader  to  direct  this  €5,000  circula¬ 
tion  newspaper  in  a  white  collar  market 
through  the  nineties. 

Duties  would  include  ore  on  one  sales 
management  techniques,  promotion 
planning,  budgeting,  development  of 
small  and  large,  new  and  old  clients  via 
creative  marketing  strategies. 

To  form  this  partnership  we  are  offering 
an  attractive  compensation  package, 
complimented  by  excellent  benefits. 

To  become  part  of  a  dynamic  newspaper 
management  team,  please  send  resume 
outlining  your  management  style  to  the 
Daily  Record,  629  Parsippany  Road, 
Parsippany,  NJ  07054.  Attention: 
James  F.  Normandir,  Director  of 
Advertising. 


ADVERTISING  MANAGER 
We  are  seeking  an  experienced  advertis¬ 
ing  manager  for  our  8,000  circulation 
daily  and  Sunday  newspaper.  The 
manager  is  also  responsible  for  a 
10,000  TMC  paper  advertising  staff. 
Junction  City,  Kansas  is  located  on 
Interstate  70, 100  miles  west  of  Kansas 
City.  We  are  near  Milford  Lake  and  Ft. 
Riley.  Please  contact  or  send  resume  to 
Roland  Waechter,  General  Manager.  PO 
Box  129,  Junction  City,  KS  66441 

(913)  762-5000. _ 

Classified  Advertising  Manager 

Colorado  Springs  100,000-plus  daily 
seeks  committed  and  proven  leader 
experienced  in  two  markets,  with 
strengths  in  Classified  training  and 
programs  development. 

Send  resume,  salary  history  and  two 
solid  sales  program  ideas  you  developed 
to:  Personnel  Director,  Gazette  Tele¬ 
graph,  PO  Box  1779,  Colorado  Springs, 
CO  8(3901,  prior  to  August  31. 

Copley  Chicago  Newspapers,  a  group  of 
five  daily  newspapers  with  170,000 
paid  circulation  in  suburban  Chicago,  is 
currently  seeking  a  sales  representative 
experienced  in  national  and/or  major 
retail  accounts  to  work  in  our  group 
sales  office. 

We  offer  an  excellent  salary  with 
bonuses  and  benefits.  Available  imme¬ 
diately,  with  interviews  to  be  completed 
by  August  30,  1991.  Please  forward 
resume  to  Larry  Maynard,  Group  Sales 
Manager,  Copley  Chicago  Newspapers, 
PO  Box  28,  Geneva,  IL  60134,  or  fax  to 
708/232-7471. 


Invest  In  Your  Future. 
Subscribe  to  E&P  Today! 
Call  (212)  675-4380 

_ CIRCULATION _ 

Group  Circulation  Manager 

A  growing,  successful  subscription- 
based  publisher  of  newspapers  and 
magazines  in  three  major  metropolitan 
markets  has  a  newly  created  opportuni¬ 
ty  for  a  skilled  circulation  and  direct 
marketing  professional.  To  be  based  in 
booming  Atlanta,  the  position  requires 
creativity,  excellent  interpersonal  and 
organizational  skills  and  ability  to  deve¬ 
lop  and  expand  subscriber  and  non¬ 
subscriber  data  bases.  Must  be  a  build¬ 
er  and  a  hands-on  implementer. 
Please  send  resume,  and  salary  history, 
in  confidence  to: 

Publisher 

The  Atlanta  Jewish  Times 
1575  Northside  Dr.  NW  St.470 
Atlanta,  GA  30318 


HOME  DELIVERY 
CIRCULATION  MANAGER 

Southern  Connecticut’s  leading  daily 
newspaper  with  a  circulation  of  over 
100,000  daily  and  130,000  Sunday  is 
looking  for  an  experienced  newspaper 
manager  to  oversee  our  large  suburban 
market.  Will  be  responsible  for  circula¬ 
tion  growth,  revenue  and  expense 
budgeting.  Must  have  thorough  know¬ 
ledge  of  circulation  procedures,  possess 
strong  leadership  ability  and  good  oral 
and  written  communication  skills. 

Competitive  salary  plus  excellent  bene¬ 
fit  package  provided.  Send  resume  and 
cover  letter  with  salary  requirements  to: 

Frederick  F.  Fedesco 
Circulation  Director 
New  Haven  Register 
40  Sargent  Drive 
New  Haven,  CT  06511 

An  Equal  Opportunity  Employer 


12,000  plus  sunbelt  daily  needs  desk 
oerson  with  strong  layout  and  word 
skills.  Experience  and  speed  necessary. 
Write  Managing  Editor,  Daily  Star,  PO 
Box  1149,  Hammond,  LA  70404. 


A.M.,  70,000  circulation  daily  has 
immediate  opening  for  experienced 
copy  editor. 

Qualified  applicants  should  have: 
oachelof’s  degree,  two  years  copy  edit- 
ng  experience,  experience  as  a  reporter 
or  wire  editor,  basic  pagination  skills, 
and  proficiency  on  a  Macintosh  person¬ 
al  computer. 

Submit  letter,  resume,  work  samples, 
salary  requirement  to  Human  Resources 
Coordinator,  616  SE  Jefferson,  Topeka, 
KS  66607.  Deadline  8-23-91. 

EQUAL  OPPORTUNITY  EMPLOYER 


ASSISTANT  NEWS  EDITOR  with  great 
news  judgment  whose  sights  are  set  on 
becoming  a  news  editor.  Pagination 
experience  helpful.  Position  includes 
some  supervision.  Send  letter,  resume 
and  clips  of  your  work  to  Robert  Ashley, 
Executive  Editor,  Centre  Daily  Times, 
PO  Box  89,  State  College,  PA  16804. 
Fax  (814)  237-5966. 


BUSINESS  EDITOR 
Strong,  publically  traded  media 
company,  seeks  a  truly  dynamic  Busi¬ 
ness  Editor  to  create  a  "Must  Read" 
Business  Monday  tabloid.  You’ll  join  an 
award  winning  editorial  team  in  the 
Southwest.  Manage  a  staff  of  three. 
Excellent  budget  support.  Creative  and 
leadership  skills  a  must.  This  is  a  major 
opportunity  for  the  right  person. 
Compensation  package  is  very  good. 
Send  resume  and  samples.  PLEASE 
RUSH  REPLY  to  Box  5464,  Editor  & 
Publisher. 

E&P  Voice  Classified  Service 
8  24  hour  resume  line  9 

(212)  230-2225  ext.  1093 


BUSINESS  REPORTER  30,000-a.m. 
daily  in  southern  Zone  4  ne^s  a  busi¬ 
ness  reporter.  Degree  in  journalism  or 
related  degree,  experience  required. 
Must  also  be  familiar  with  business 
terms,  operations.  Good  pay,  benefits. 
Send  resume  to  Vero  Beach  Press- 
Journal,  PO  Box  1268,  Vero  Beach,  Fla. 
32961,  Attn:  Byron  Gray.  No  phone 
calls,  please. 


.  BUSINESS  EDITOR  -  Daily  in  Northeast 
Indiana  seeks  versatile  writer/editor  to 
cover  regional  business  news,  design 
business  section.  If  you  are  a  business 
writer  on  a  larger  paper,  this  is  the  ideal 
I  opportunity  to  run  your  own  section. 

I  Mac,  Quark  experience  helpful. 
Resume,  samples  tO:  Terry  Housholder, 
The  News-Sun.  PO  Box  39,  Kendallville, 
IN  46755. 

f  Find  A  Job  Today! 
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EDITOR  &  PUBLISHER  for  August  ,7,  1991 


HELP  WANTED 


EDITORIAL 


CITY  EDITOR;  Aggressive  leader 
needed  to  direct  a  talented  reporting 
staff  at  the  Odessa  American,  a  grow¬ 
ing,  Pulitzer  Prize-winning  mid-sized 
daily  in  West  Texas.  Should  know  all 
phases  of  reporting  and  be  able  to  make 
copy  shine.  Emphasis  on  organizational 
skills  and  ability  to  motivate  others. 
Layout  and  head-writing  talent  a  plus. 
Send  resume  and  writing  samples  to 
Managing  Editor  Gary  Newsom,  PO  Box 
2952,  Odessa,  TX  79760. 


CITY  EDITOR 

The  Kingsport  Times-News,  46M  cover¬ 
ing  six  counties  of  NE  Tenn.  and  SW 
Virg.  seeks  a  team  leader  to  direct  local 
news  efforts  in  an  intensely  competitive 
environment.  Successful  candidate  will 
have  top-notch  editing  and  people  skills 
and  be  a  goals-oriented  self-starter.  We 
need  a  city  editor  who  can  work  with 
and  guide  reporters  to  their  best  work, 
sees  the  need  to  move  away  from  insti¬ 
tutional  coverage,  who  is  an  idea  man 
and  who  knows  a  good  local  story  and 
how  to  write  it.  If  your  resume  shows  a 
progression  through  and  excellence  in 
reporting  and  editing  duties  and 
demonstrates  management  ability, 
send  it,  clips  and  salary  expectations  to 
Ted  Como,  ME,  Kingsport  Times-News, 
PO  Box  479,  Kingsport,  TN  37662. 


COPY  EDITOR  with  management  poten¬ 
tial  for  progressive  90,000  AM;  must  be 
able  to  do  it  all  -  page  design,  head¬ 
lines,  story  selection.  Despite  location, 
this  is  not  a  vacation-type  job;  requires 
a  strong  desire  to  give  110%  every 
night.  Minimum  three  years  copy  desk 
experience;  pagination,  AP  Leaf  experi¬ 
ence  helpful.  Contact  Steve  Pappas, 
News-Journal,  PO  Box  2831,  Daytona 
Beach,  FL  32120. 


COPY  EDITOR/LIFESTYLE  EDITOR  -  an 
11,500  daily  30  miles  from  Omaha, 
Nebraska  wants  a  hard  working,  dedi¬ 
cated  journalist  who  can  add  flair  to  a 
newspaper  in  mid-makeover.  Success¬ 
ful  applicant  will  have  strong  page 
design  and  editing  skills,  know  how  to 
effectively  use  graphics  and  color,  have 
a  hard-news  sense  and  a  feature  under¬ 
standing.  Someone  who  can  work  effec¬ 
tively  with  news  reporters;  supervise 
and  generate  story  ideas  with  a  lifestyle 
staff  of  two.  Send  resume,  clips  and/or 
tearsheets  to;  Paul  W.  Smith,  Fremont 
Tribune,  135  North  Main  St.,  PO  Box  9, 
Fremont,  NE  68025. 


Copy  Editor 

The  Wisconsin  State  Journal,  Madison’s 
morning  and  Sunday  paper,  has  an 
opening  for  a  Copy  Editor.  The  success¬ 
ful  applicant  should  have  a  minimum  of 
two  years  experience  on  the  copy  desk 
of  a  daily  newspaper.  Please  submit  a 
cover  letter,  a  resume,  and  three  work 
samples  tp; 

Paul  Fanlund 
News  Editor 

The  Wisconsin  State  Journal 
PO  Box  8058 
Madison,  Wl  53708 
Affirmative  Action/ 

Equal  Opportunity  Employer 


ENVIRONMENT  AND  ENERGY 

Federal  lands,  endangered  species, 
nuclear  waste,  water  rights,  hydro 
power,  air  quality  -  no  shortage  of  issues 
for  aggressive,  knowledgeable  reporter 
who  wants  to  live  in  scenic  West. 
22,000  a.m.  daily  offers  competitive 
pay  and  benefits,  comfortable  commun¬ 
ity,  excellent  outdoor  recreation:  skiing, 
hiking,  fishing,  whitewater.  Position 
expected  to  open  Oct.  1 . 

Write  Clark  Walworth,  Managing  Editor, 
The  Times-News,  Twin  Falls,  ID 
83303.  Equal  Opportunity  Employer. 


HELP  WANTED 


EDITORIAL 


EDITORIAL  WRITER.  The  Milwaukee 
Journal  seeks  tough-minded  moderate, 
leaning  perhaps  to  the  right  on  some 
issues,  left  on  others.  Lively  writer, 
strong  analytical  ability.  Midwest  back¬ 
ground  preferred.  At  least  five  years' 
experience  as  journalist,  with  emphasis 
on  public  affairs.  Send  resume  and 
clips  of  editorials  and/or  other 
published  material  to  David  Behrendt, 
Editorial  Page  Editor,  PO  Box  661, 
Milwaukee,  Wl  53201. 


EDITOR 

Nation's  leading  Jewish  weekly  seeks 
deputy  editor-type  who  is  professional, 
personable,  motivated  and  organized. 
Must  have  at  least  five  years  experience 
reporting,  editing  and  managing  for  a 
daily  or  weekly,  able  to  edit  copy,  write 
news  and  features,  and  direct  and 
nurture  a  reporting  staff.  The  right 
person  must  be  energetic,  caring  and 
creative,  with  an  understanding  and 
appreciation  of  the  workings  of  the 
Jewish  community  and  a  willingness  to 
live  in  and  become  involved  in  that 
community.  Send  resumes  to  Gary 
Rosenblatt,  Editor,  Baltimore  Jewish 
Times,  2104  N.  Charles  Street,  Balti¬ 
more,  MD  21218.  No  phone  calls, 
please. 


Editorial  &  Production  Assistant.  Entry 
level  position  requires  strong  writing  & 
editing  skills,  plus  knowledge  of 
desktop  (Ventura)  and  spreadsheets 
(Excel  or  Lotus).  Reply  in  writing  to: 
Editor,  The  Oil  Daily,  1401  New  York 
Ave.,  N.W.,  Suite  50(),  Washington,  DC 
20005-2150. 


EDITOR-Award  winning  Lake  Tahoe 
weekly  seeks  self  starter  to  direct  grow¬ 
ing  newspaper  in  vibrant  resort 
community.  Send  resume  and  clips  to 
Bill  Kunerth,  Tahoe  World,  Box 
138,  Tahoe  City,  CA  95730. 

EDITOR  for  community  weekly  in  Cali¬ 
fornia.  Report  on  local  activities  and 
direct  staff  of  part-timers  and  stringers. 
Send  resume  to  Century  Group,  1320 
Drake  Ridge  Crest,  Redlands,  CA 
92373. 


Experienced  reporter  for  San  Antonio 
Light,  a  morning  daily  (230,000 
Sunday)  in  one  of  the  few  head-on 
competitive  markets  left  in  the  U.S. 
Must  be  quick  on  deadline.  Self-starter. 
Chance  to  work  on  a  beat  and  do  short¬ 
term  project  stories.  Send  resume  and  5 
clips  to  City  Editor  Cary  (iardwell,  PO 
Box  161,  San  Antonio,  Texas  78291. 


HARD  NEWS  REPORTER 

Aggressive  daily  needs  hungry,  fast, 
talented  reporter  to  cover  multiple  beats 
in  busy  mountain  town,  generate  great 
investigative/enterprise  stories,  work 
long  hours  as  part  of  activist  editorial 
team  and  blow  the  socks  off  our  daily 
competition.  Send  resume,  clips,  refer¬ 
ences  ASAP  to  General  Manager,  Aspen 
Daily  News,  517  E.  Hopkins  Ave., 
Aspen  CO  81611. 


Immediate  opening  for  aggressive 
reporter  with  minimum  two  years  exper¬ 
ience  sought  by  award-winning  60,000 
circulation  Sunday  and  Daily  Newspap¬ 
er  in  competitive  three-newspaper  town 
in  Northeastern  Pennsylvania.  Only 
hard  working,  creative  individuals  with 
a  track  record  need  apply.  No  phone 
calls.  Send  clips,  resume  and  salary 
history  to:  Cliff  Schechtman,  Managing 
Editor,  The  Times  Leader,  15  N.  Main 
St.,  Wilkes-Barre,  PA  18711-0250. 


MANAGING  EDITOR 
Medium-sized,  independently  owned 
New  England  daily  seeks  a  seasoned 
newsroom  leader.  Only  take  charge, 
hands-on  individuals  need  apply. 
Resume  and  salary  history  to  Box  5458, 
Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


Lifestyles  Editor 

35,000-daily  is  seeking  an  aggressive, 
imaginative  Lifestyles  editor  to  lead  its 
features  staff.  Needs  experience  in  edit¬ 
ing,  layout  and  management.  Strong 
graphics  skills  are  a  plus.  Organization¬ 
al  and  planning  skills  are  a  must.  Send 
resume  to  Keith  Taylor,  Managing 
Editor,  Longview  News-Journal,  PO  Box 
1792,  Longview,  TX  75606. 


MANAGING  EDITOR 
15,500  ABC  Gallup  NM 

Motivator,  team  player,  educator,  local 
news  oriented  tough  but  fair.  If  you 
have  these  qualities  and  can  utilize  our 
process  color  capacity,  we  would  like  to 
talk  with  you.  $41,600.  Send  resume, 
salary  history,  references  and  cover 
letter  to:  Bob  Zollinger,  The  Gallup 
Independent,  PO  Box  1210,  Gallup, 
NM  87305. 


RELOCATING 

Established  magazine  publishing 
company  relocating  to  the  Wakefield, 
Rhode  Island  area  has  three  full-time 
openings  in  the  editorial  department. 
Managing  Editor,  News/Technology 
Editor  and  Features  Editor,  3  to  5  years 
experience  required.  Interest  in  or 
experience  in  medical  technology  and 
equipment  is  desirable.  Dynamic  oppor¬ 
tunities  for  aggressive,  independent 
self-starters.  Non-Smoking  environ¬ 
ment.  Send  resume  and  salary  require¬ 
ments  to:  Personnel  Department,  PO 
Box  9576,  N.  Dartmouth,  MA  02747. 


REPORTER:  Take  advantage  of  a  great 
news  town  at  the  Odessa  American,  a 
Pulitzer  Prize-winning  West  Texas  daily 
with  a  reputation  for  aggressive  report¬ 
ing.  Must  have  at  least  one  year  profes¬ 
sional  experience.  Send  resume  and  10 
clips  to  Managing  Editor  Gary  Newsom, 
PO  Box  2952,  Odessa,  TX  79760. 

REPORTER 

High-energy  reporter  with  strong  writing 
skills  wanted  for  leading  group  of  tele¬ 
communications  newsletters.  Daily 
newspaper  experience  required;  know¬ 
ledge  of  telecom  a  plus.  Send  resume, 
clips  and  salary  requirements  to  Box 
OS,  1101  King  St.  Suite  444,  Alexan¬ 
dria,  VA  22314. 


REPORTER  with  one  or  two  years  exper¬ 
ience  to  cover  education  in  an  educa¬ 
tion-oriented  town.  Needs  to  be  at  home 
in  classroom  as  well  as  boardroom. 
Send  letter,  resume  and  clips  of  your 
work  to  Robert  Ashley,  Executive  Editor, 
Centre  Daily  ~imes,  PO  Box  89,  State 
College,  PA  16804.  Fax  814/237- 
5966. _ 

Sports  Editor 

We’re  looking  for  a  sports  editor  who 
understands  that  the  quality  of  the  writ¬ 
ing,  editing  and  headlines  in  his  section 
are  even  more  important  than  the  layout 
and  packaging. 

We're  a  73,000  circulation  tabloid  in  a 
competitive  market,  and  local  sports  is 
a  key  to  our  continuing  success.  That 
means  Little  League  baseball  and  hock¬ 
ey,  recreation  softball  and  bowling 
should  get  attention  as  serious  as  that 
devoted  to  the  more  traditional  areas  of 
football,  basketball  and  baseball. 

Our  sports  newshole  and  the  resources 
devoted  to  sports  coverage  are  expand¬ 
ing,  and  we  need  an  aggressive,  enthu¬ 
siastic  editor  to  take  advantage  of  the 
opportunity. 

Contact  Gale  Baldwin,  Editor,  The  Tren- 
tonian,  600  Perry  St.,  Trenton,  NJ, 
08602. 


FAX  YOUR  AD  TO  E&P 
(212)  929-1259 


HELP  WANTED 


EDITORIAL 


STUCK  AT  HOME? 

Watch  TV  and  make  money.  Great 
opportunity  for  newshound  who  can 
monitor  TV/radio  shows  and  local 
papers  on  a  daily  basis  and  come  up 
with  story  ideas  for  a  national  publica¬ 
tion.  Ideal  for  experienced  reporter/ 
editor  with  a  nose  for  good  stories.  We 
pay  top  fees.  Write:  Box  RB  5463, 
Editor  &  Publisher. 


The  Houston  Post  is  seeking  an  exper¬ 
ienced  reporter/feature  writer  to  fill  an 
opening  in  the  daily  Style  section.  We 
want  a  versatile  writer  able  to  handle 
in-depth  researched  stories  and  quick, 
lighter  features  with  equal  flair.  If  you 
qualify,  please  send  your  resume  and 
examples  of  your  best  work  to  Julie 
Gilbert,  Style  Editor,  The  Houston  Post, 
PO  Box  4M7,  Houston,  Texas  77210- 
4747. 


The  San  Antonio  Light  is  seeking  an 
executive  business  editor.  Applicants 
should  have  knowledge  of  business 
journalism  and  previous  experience 
directing  a  staff.  Send  resume  to 
Managing  Editor  Jeff  Cohen,  PO  Box 
161,  San  Antonio,  Texas  78291. 


WANTED:  Sports  copy  editor  for 
midsize  daily  that  empioasizes  local 
coverage;  experience  essential.  Send 
resumes  and  layout  samples  to  Mike 
Tschappat,  Daily  Record,  Box  217, 
Parsippany,  NJ  07054. 


Wanted:  Writer  to  assist  in  composing 
technical  articles,  publicity  releases 
and  newsletters.  Located  in  Michigan. 
Phone  (313)  841-7170. 


WEEKLY  EDITOR  sister  weeklies  in 
Zone  5  seek  people-oriented, 
circulation-building  editor.  Small  town 
living  with  satisfaction  of  community 
impact.  Circulation  about  6,000  for 
both  papers.  Send  resume,  writing 
samples  and  introduction  to  Box  5451, 
Editor  &  Publisher. 


WRITER  WANTED  -  If  you  can  write 
revealing  human  portraits,  tell  moving 
and  meaningful  stories  backed  up  by 
solid  reporting,  send  us  your  resume 
and  best  clips.  Your  time  will  be  split 
between  arts  and  general  assignment 
features  on  this  award-winning,  compe¬ 
titive  newspaper.  Five  years  daily  news¬ 
paper  experience  minimum.  Send  to 
Kathleen  McCoy,  c/o  Human  Resources 
Department,  Anchorage  Daily  News,  PO 
Box  149001,  Anchorage,  Alaska 
99514. 


_ JOURNAUSM _ 

(Journalism) 

New  multi-cultural  magazine  based  in 
NYC  seeks  experienced  Researchers, 
Writers,  and  Assigning  Editor  for  full¬ 
time  temporary  position,  September 
thru  December.  Must  be  bilingual 
(completely  fluent  in  written  and 
spqken  English  and  a  native  speaker/ 
writer  of  a  second  European  or  non- 
European  language).  Please  send  a 
resume,  clips,  salary  requirement,  and 
a  brief  letter  describing  your  cultural 
and  professional  background,  to  PO  Box 
#1468,  Old  Chelsea  Station,  NY,  NY 
10113-0930. 
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EDITOR  &  PUBLISHER  for  August  17,  1991 


CLASSIFIED  ADVERTISING  RATES 

VOICE  CLASSIFIEDS  ADI)  $25  per  insertion 
Payment  must  accompany  all  Positions  Wanted  ads. 

Effective  January  1, 1991 

LINE  ADS  POSmONS  WANTED 

1  week  —  S7.00  per  line  1  week  —  S3.95  per  line 

2  weeks  —  S6.15  per  line,  per  issue.  2  weeks  —  S3.25  per  line,  per  issue. 

3  weeks  —  S5.35  per  line,  per  issue  3  weeks  —  S2.75  per  line,  per  issue. 

4  weeks  —  $4.60  per  line,  per  issue.  4  weeks  —  $2.55  per  line,  per  issue. 

Add  $6.50  per  insertion  for  box  service  Add  $4  25  per  insertion  for  box  service 
Counf  os  on  odditionol  line  in  copy  Count  os  on  odditional  line  in  copy 

Count  approximately  34  characters  and  or  spaces  per  line. 

3  lines  minimum  NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  noon  (ET)  For  Saturday's  issue. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logo,  etc.  on  classified  ads 
charged  the  following  rates  per  column  inch  per  insertion:  1  'ime, 
S85:  2  to  5  times,  $80:  6  to  12  times,  $75, 13  to  25  times  $70;  26  to  51 
times  $65;  52  times,  $60. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  availabte  upon  request. 

Box  number  responses  ore  mailed  eoch  day  as  they  are  received 


Order  Blank 


Company 


Classification 


Authorized  Signature 


□  VOICE  CLASSIFIED 


□  CLASSIFIED 


No.  of  Insertions: _ Amount  Enclosed:  $ _ 

Editor  &  Publisher 

11  West  19th  Street,  NY,  NY  lOOIt  (212)  675-4380,  FAX  (212)  929  125? 
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HELP  WANTED 


MARKETING 


Marketing  Manager- 
Established,  growth  oriented  national 
publishing  company  with  market-lead¬ 
ing  titles  requires  highly  organized, 
creative,  and  outgoing  professional  to 
be  Marketing  Manager.  Duties  include 
selecting,  organizing,  and  managing 
booth  at  16  national  trade  shows;  Sit¬ 
ing  press  releases  and  articles  to  be 
published  in  two  titles;  assisting 
Publisher  and  Sales  Managers  with 
promotions  and  incentives;  and  market¬ 
ing  publications  to  decision  makers  in 
highly  competitive  communications 
industries. 

Successful  candidate  will  have  degree 
in  Management,  Marketing,  or  related 
field;  2  +  years  experience  in  Advertis¬ 
ing  Sales  or  Marketing;  copywriting  and/ 
or  editing  skills;  and  trade  show  exhibi¬ 
tion  experience. 

Compensation  includes  competitive 
salary  and  excellent  benefits,  including 
401K.  North  Dallas  location.  Send 
resume  to-. 

Richard  Oavey 

Link  House  Publications,  Inc. 

15400  Knoll  Trail 
Suite  500 

Dallas,  Texas  75248 


PHOTOGRAPHY 


Unique  PR  agency  needs  self-motivated 
and  productive  writer/photgrapher  in 
Southern  CA.  This  isn't  a  |Ob.  It's  a 
career  opportunity  if  you  can  take  great 
pictures  and  write  high-quality  feature 
articles  about  high-tech  topics.  Must 
have  at  least  5  years  experience.  Team 
player  who  can  work  at  home  or  office. 
Some  travel.  We  are  a  small  but  stable 
employee-owned  company  committed 
to  a  high  quality  work  experience. 
Opportunity  for  earnings,  profit-sharing 
and  future  participation  in 
management/ownership  are  commensu¬ 
rate  with  ability.  Send  resume,  writing/ 
photo  samples  and  salaw/history  range 
to:  Box  5473,  Editor  &  Publisher. 


PRODUCTIONITECH 


PRODUCTION  MANAGER 

Colorado-based  publisher  of  regional 
and  national  magazines  seeks  leader¬ 
ship  for  production  and  art  depart¬ 
ments.  Candidates  must  have  solid 
technological  background  in  4-Color 
printing,  electronic  publishing, 
imposing/pagination  and  production. 
Send  resume  to  Thess  at  CBM  7009  S. 
Potomac  St.,  Englewood,  CO  80112. 


POSITIONS 

WANTED 


ADMINISTRATIVE 

PUBLISHER/AD  DIRECTOR 
Due  to  the  sale  of  the  Denver  Sentinel 
(19  publications,  150,000  circulation), 
the  Publisher  is  now  available  for  place¬ 
ment.  He  has  over  16  years  of  sales  and 
marketing  experience.  Originally 
trained  by  Gannett  (five  years)  then 
honed  razor  sharp  by  Cox  (eight  years); 
he  is  ready  for  bigger  challenges.  Has 
both  weekly  and  daily  experience. 

This  individual  is  available  for  place¬ 
ment  at  NO  cost.  The  fee  has  been  paid 
by  his  present  emplowr.  If  interested  in 
obtaining  more  information,  please 
contact: 

GOOD  NEWS 
Suite  245  North 
Alpine  Center 
Bettendorf,  lA  52722 
(319)  359-4877  FAX  (319)  359-9839 


POSITIONS  WANTED 


ARTIGRAPHICS 


Award-winning  illustrator/Mac  artist 
with  2  years  professional  experience 
seeks  position  with  75,000-1-  daily  in 
Zone  3,  4,  or  6.  Send  replies  to  Box 
5450,  Editor  &  Publisher. 


aRCULATION 


6  year,  hands-on  circulaton  head  seeks 
lasting  post  at  medium  daily.  Garry 
(517)  263-1975  or  message. 


Business  writer  in  Taiwan.  Experienced 
business  writer  moving  to  Taiwan.  Seek¬ 
ing  assignment  from  newspapers/ 
newsletters/magazines. 

Daniel  Kubiske 
AIT  Taipei/us  Dept,  of  State 
Washington,  DC  20521-4170 
Tel;  886/2/861-6593 
CompuServe:  72457,  3023 
MCI  Mail:  DKubiske 


COPY  EDITOR/PROOFREADER 
Seeks  career  editorial  position.  Articu¬ 
late  and  computer-literate.  Please  call 
Laura  Linker  516-261-4938. 


Experienced  journalist  seeks  mid-level 
editor  or  senior  writer  position  on  daily 
or  editor's  position  on  weekly  willing  to 
relocate.  (305)  836-2385. 


METRO  EDITOR 

Former  Knight-Ridder  metro  editor 
seeks  comparable  position  at  mid-size 
or  major  metro  daily.  Consistent  award- 
winner  who  values  news  as  much  as 
innovation.  Box  5476,  Editor  & 
Publisher. 


RECENT  BROWN  UNIVERSITY  GRAD 
with  stringer  and  internship  experience 
at  4  New  England  dailies  seeks  news  or 
feature  writing  position  with  a  New 
England  or  New  York  daily.  Extremely 
enthusiastic  references  and  great  clips. 
Call  J.  Birger  at  (914)  939-2538. 


Seasoned  Editorial  Writer/Columnist 
seeks  position  with  quality  newspaper. 
Box  5465,  Editor  &  Publisher. 


SUCCESSFUL  SPORTS  EDITOR  at 
13,000  Minnesota  morning  daily  seeks 
same  at  small  to  large-sized  daily  in 
college  town  in  Zones  7  and  5.  Would 
also  enjoy  opportunity  to  be  sports 
writer  should  opening  exist.  Top  refer¬ 
ences,  top  writing  and  layout  skills. 

Call  (507)  359-1905. 


FREELANCE 


Experienced  reporter  wants  home(s)  for 
his  work.  Call  for  clips  and  proposal: 
(412)  297-5157. 


MISCELLANEOUS 

Afternoon  newspaper  ceasing  publica¬ 
tion  in  October  has  the  following  quali¬ 
fied  personnel  reporters,  experienced 
journeyman  pressman  and  engravers, 
artists,  mailroom  employees,  composi¬ 
tors,  and  clerical  typists  seeking  job 
opportunities  in  the  newspaper  indus¬ 
try.  For  more  information  contact  Betty 
Joe  Baker,  Human  Resources  Director, 
State  Times/Morning  Advocate,  PO  Box 
588,  Baton  Rouge,  LA  70821. 

(504)  388-0189. 

PHOTOGRAPHY 

Award-winning,  young,  ambitious, 
multilingual  photographer  looking  for 
job  with  daily.  Willing  to  relocate.  2  year 
experience  freelancing,  internship  with 
daily,  AP  stringer.  (212)  688-2356. 

It  it  is  more  blessed  to  give 
than  to  receive,  then  most  of 
us  are  content  to  let  the 
other  fellow  have  the 
greater  blessing. 

Shailer  Mathews 
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SHOP  TALK  AT  THIRTY 


Gagging  on  gags 


By  Dan  Ehrlich 

Now  from  the  “be  glad  you’re 
working  in  the  U.S.A.”  file,  comes 
word  of  a  British  journalistic  victory, 
the  kind  that  one  hopes  will  never 
happen  in  America.  Without  a  doubt, 
the  British  government’s  most  sensi¬ 
tive  subject  is  Northern  Ireland’s 
ongoing  internecine  conflict.  The 
mere  thought  of  giving  terrorists  air¬ 
time  on  tv  is  enough  to  put  ajournalist 
in  the  slammer. 

However,  in  recent  months  it  has 
been  revealed  that  some  of  the  cops 
putting  terrorists  behind  bars  possibly 
should  be  in  there,  while  some  sus¬ 
pects  go  free. 

That  is  because  of  well-founded 
allegations,  supported  by  evidence 
made  about  some  police  perverting 
justice  to  get  innocent  people  con¬ 
victed  in  a  variety  of  cases.  The  most 
celebrated  of  these  were  the  IRA 
bombings  on  the  British  mainland 
more  than  15  years  ago. 

Recently,  despite  considerable  evi¬ 
dence  that  three  police  officers  who 
handled  the  Guildford  Four  pub 
bombing  case  had  conspired  to  send 
innocent  people — all  of  whom  just 
happened  to  be  Irish — to  prison,  their 
case  was  dismissed.  Or  rather,  the 
arraignment  magistrate  Ronald  Bartle 
simply  let  them  go. 

Furthermore,  Bartle  banned  the 
media  from  reporting  the  arraignment 
hearing. 

Try  to  imagine  this  as  though  it  had 

(Erlich  is  an  American  free-lance 
writer  based  in  London.) 


Get  your  copy  of 

AdNews 

-  Australia’s  big  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you’ll  benefit  from  Ad  News’  in¬ 
cisive  reporting  on  Australasian  events,  oppor¬ 
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happened  in  the  United  States:  a 
nationally  publicized  case  in  which 
one  of  the  four  wrongly  convicted 
people  dies  in  prison.  To  make  mat¬ 
ters  worse,  a  twist — it  was  a  cop 
frame-up  from  the  start,  a  situation 
that  comes  out  in  the  open  and  is 
about  to  result  in  a  sensational  trial, 
unlike  any  before  it.  Then,  suddenly, 
without  reported  reasons,  the  cops 
are  left  off  the  hook — no  questions 
asked,  no  answers  revealed,  thanks  to 
a  lower  court  gag  order. 

Well,  the  Daily  Mirror  and  the  BBC 
were  not  going  to  stand  for  such  a 
blatant  whitewash.  They  went  to 
court  and,  in  what  amounts  to  a  land¬ 


has  done  more  to  harm  press  freedom 
in  the  United  Kingdom  than  any  other 
leader  since  the  end  of  the  Second 
World  War. 

It  was  Margaret  Thatcher  who  gave 
the  world  the  Spy  catcher  fiasco;  the 
Broadcasting  Bill;  had  defended  the 
age-old  Official  Secrets  Act,  and 
made  it  a  crime  for  broadcast  report¬ 
ers  airing  interviews  with  IRA  mem¬ 
bers  of  their  supporters.  She  once 
publicly  proclaimed,  “There  will 
never  be  a  freedom  of  information  act 
in  Britain  as  long  as  I’m  prime  minis¬ 
ter.  We’ve  learned  a  lot  from  America 
about  that,  and  that  is  we  don’t  want 


American  journalists  visiting  Great  Britain  can  be 
baffled  by  a  seemingly  contemporary  nation  with  a 
dynamic  press  system  that  has  no  legal  guarantees 
and  exists  at  the  government’s  pleasure. 


mark  victory  in  England,  the  High 
Court  sided  with  them,  ordering  the 
gag  order  lifted.  The  action  allowed 
all  the  media  to  report  the  reason  for 
the  magistrate’s  decision,  which 
turned  out  to  be  that  he  did  not  feel  the 
cops  could  get  a  fair  trial. 

As  Daily  Mirror  editor  Richard 
Stott  said,  “This  was  one  of  the  worst 
miscarriages  of  justice  there  has  ever 
been  in  this  country,  and  then  sud¬ 
denly  we  have  a  position  where  three 
policemen  accused  of  perverting  the 
course  of  justice  were  cleared  and 
nobody  was  allowed  to  know  why. 
Well,  that’s  absolutely  absurd.” 

Yet  this  is  becoming  commonplace 
in  a  country  where  the  people  have  no 
right  to  know.  It  is  under  such  a  sys¬ 
tem,  one  that  gave  the  world  the  comi¬ 
cal  Spycatcher  affair,  that  the  press 
has  to  operate  and  yet  it  still  manages 
to  be  among  the  world’s  most  com¬ 
petitive  systems,  bloated  with  investi¬ 
gative  reporting. 

If  ever  there  was  a  democratic 
nation  in  need  of  such  investigation, 
this  has  got  to  be  it.  As  the  world 
prepares  for  the  21st  century,  Britain 
still  has  not  come  to  grips  with  this 
one.  It  remains  one  of  the  two  most 
institutionally  secretive  and  socially 
private  nations  in  the  Western  world; 
the  other  is  Ireland. 

Oddly  enough,  the  British  citizen 
Americans  idolize  the  most  as  a 
champion  of  freedom  and  democracy 


In  a  climate  such  as  this,  court  gag 
orders  can  be  routine  but,  as  Stott 
says,  “The  very  nature  of  a  gagging 
writ  can  be  pejorative.  Newspapers 
should  get  very  angry  and  extremely 
suspicious  when  they’re  told  they  can 
report  things.” 

Or  as  the  BBC’s  editorial  policy 
controller  John  Wilson  claims, 
“Restrictive  court  orders  are  made 
far  too  readily  in  English  courts,  with 
the  result  that  information  the  public 
should  have  is  kept  from  them.” 

American  journalists  visiting  Great 
Britain  can  be  baffled  by  a  seemingly 
contemporary  nation  with  a  dynamic 
press  system  that  has  no  legal  guaran¬ 
tees  and  exists  at  the  government’s 
pleasure. 

Of  course,  this  goes  back  to  the 
basic  fact  that,  while  the  nation  has 
progressed  materially,  the  people 
themselves  and  their  government 
appear  to  be  content  enough  with 
their  non-egalitarian  roots.  In  short, 
there  never  has  been  a  mass  move¬ 
ment  to  change  the  order  of  things  in 
Great  Britain. 

However,  the  opposition  Labor 
Party  has  promised  freedom  of  infor¬ 
mation  legislation  should  it  be  elected 
in  a  year  or  so.  This  is  a  first.  It  has 
never  happened  in  England  before.  1 
guess  after  1 1  years  of  Maggie,  com¬ 
plete  with  miscarriages  of  justice 
through  secrecy,  court  injunctions, 
(Continued  on  page  44) 
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In  Huntsville,  Alabama, 
The  Sky  is  Not  the  Limit/ 

The  people  in  Huntsville,  Alabamn  were  the  first  to  the  early  1950s,  the  Huntsville  area  has  diver 
oture  John  Kennedy’s  vision  of  putting  a  man  on  economy  into  the  space  age. 
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